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¢¢One of the principles

of durable typography

is always legibility;
another is something
more than legibility:
some earned or unearned
interest that gives its
living energy to the page.
It takes various forms
and goes by various
names, including
serenity, liveliness,
laughter, grace and joy.??

—Robert Bringhurst, The Elements of Typographic Style
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INTRODUCTION

TO THE REVISED AND UPDATED EDITION OF TYPOGRAPHY ESSENTIALS

I am excited to have the opportunity to present this newly

revised edition of Typography Essentials, which includes

a wonderful selection of new design work by some of the top
professionals in the field. I hope you will be inspired by these stel-
lar examples of both print-based work and screen-based work:
mobile, tablet, web, and environmental work, three dimensional

and electronic.

Our eye for visuals and our swiftly advancing technology are ever
changing and evolving. However, the typographic principles that
govern all good design remain the same. The mission of Typpog-
raphy Essentials is to distill, organize, and compartmentalize—
but not to oversimplify—the many complex issues surrounding
the successful and effective use of typography. It is for designers

of every medium in which type plays a role.

A deep understanding of letterforms and knowledge of the
effective use of letterforms develops over a lifetime of design
practice and study. Typography Essentials is intended to
advance the progress of designers seeking to deepen their
typographic expertise; it is organized and designed to make the

process enjoyable and entertaining, as well as instructional.

The typographic principles are divided into four sections:
The Letter, The Word, The Paragraph, and The Page. Each of
the 100 principles has a spread with an explanation and

examples representing the principle in action.

You will notice that, in some cases, the principles will contradict
one another. Contradiction is inherently necessary because many
excellent typographic designs flout the basic rules of any Type 1
class. This is why it is so important to know the rules in the first
place. As my calligraphy teacher, Donald Jackson, so eloquently

observed: “All rules may be broken in divinely successful ways.”

This sentiment has been expressed in many forms by prominent
designers, yet it leads beginners to think that there really are no
hard-and-fast rules. Nothing could be further from the truth. In
fact, there are myriad rules that govern the use of type. As design
schools and design students chafe under the yoke of teaching and
learning those rules, type can be one of the most disliked (indeed,
feared) components of design. And yet, it is the most crucial

aspect of almost all design-related projects.

6 Typography Essentials

I believe that those who possess finely honed typographic skills
have an enormous advantage in the workplace, whether they
are newly graduated designers or mid-career professionals.
Typographic skills are eminently transferable across all media,
but few designers have a true grounding in typographic

essentials. Those who do, immediately stand out.*

The number of available typefaces keeps expanding exponentially,
but the essential principles of good typographic design remain
largely unchanged. Whether in print, on computer screens, inter-
active interfaces, tablets, or mobile devices, designers must still
respond to the same human factors that have always governed
sound typographic choices. In fact, as baby boomers age and
their eyesight degrades, and as smaller devices demand greater
legibility under multiple viewing conditions, the challenges that

must be considered have never been greater for designers.

Just as some principles may be contradictory, there is, inevitably,
some overlap among the four sections of typographic principles
in Typography Essentials. And, while there is no single volume
that can convey the vast body of information about typography,

I hope this book will play a significant role in continuing
typographic education with clarity and easy comprehension

for designers at all levels.

*In Becoming a Graphic and Digital Designer, by Steven Heller and
Teresa Fernandez (Fifth Edition, Wiley, 2015), most prominent designers
list “excellent typographic skills” or “superior typographic skills” as among
the most important characteristics of job seekers. Also, an independent
review of hundreds of job descriptions for designers lists “excellent
typographic skills” as a major job requirement.

Project
Background Panels

Design Director
Donald Partyka

Designer
Donald Partyka

Client
LinkedInLearning






THE LETTER

Using letter as form

Project
Rebecca Minkoff Couture
Identity Concept

Design Studio
Remake

Art Director, Designer
Michael Dyer

Client
Rebecca Minkoff

This custom-lettered logo
forms a discrete shape, but
within its boundaries, each
letter is delicate and leaf-like.
The delicacy is further
underscored by the pastel
color gradation. The logo
also appears with some of
its counter spaces filled

with a similar hue.

8 Typography Essentials

EACH LETTER IS A SHAPE UNTO ITSELF, a shape
that may serve as an illustration, as an icon, as a vessel, or as
a graphic focal point, apart from its meaning as an alphabet-
ic unit. Especially when used at very large sizes, the extreme
proportions of letterforms can have exceptional impact—this
technique has been exploited very effectively by many suc-
cessful designers.

Letters can be expressive when used alone, as a simple
silhouette, as an outline, or as a container for image, texture,
or pattern. The beauty and power of the individual form may
also be used partially: or a shape that is sliced and diced,
cropped, or reversed horizontally or vertically. Because it is
a letterform, it has a built-in relationship with any typeface
that accompanies it. Its inherent integration unifies the

design of the whole piece.




Project
Brooklyn Public Library
Branding

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designer
Andrew James Capelli

Client
Brooklyn Public Library

The letters comprising the logo can
accommodate images, textures, and
colors to reflect different aspects of the
organization's identity and a variety of
events. It is a vessel made of the letters
Bklyn, the common abbreviation for
Brooklyn.

Project
Salute the Sound

Design Director
Paul Sych

Typographer
Paul Sych

Client
Bass the Beat Productions

These letterforms are beautiful
abstractions, chunky ribbons of color.
It is amazing that we can actually read
this phrase, given how spare the forms
are. The letterforms suggest the vinyl
ridges of an album or LP.

The Letter 9



THE LETTER

Using counter spaces as form

Project
Poster

Design Director
Jeff Wall

Company
SFMOMA

Designers
Amadeo DeSouza,
Owen Hoskins, and
Jeremy Mende

Client
SFMOMA

An aggressively broad and lin-
ear display typeface provides
ideal windows (counter spaces)
that enclose and encapsulate
intriguing glimpses of still film
frames. Each group of letters
assumes its own chunky
shape within a field of gray,
suggesting the half-light of
the theater.

10 Typography Essentials

THE SPACES INSIDE AND AROUND the shape of a The beauty of counter spaces, sometimes called “negative”
letter, called counter spaces, are often overlooked as design spaces, is that they are the jewels that are already tucked
elements. Their shapes can be customized using color, into the letters...using them well is like discovering buried
pattern, or texture. The “bulk” of the counter spaces adds treasure. They were there all along, hidden in plain sight.

to the weight of the display and can provide a unique and

memorable effect. Creative use of counter spaces may take

many forms.

THREE S0
FELSE

IEFEF
gL LM
C LEENS

TGN dFHY

ml
= .

Film + Public Programs SEMOMA]



Project
The Brand Union identity

Creative Director
Wally Krantz

Designer
Jaime Burns

Client
The Brand Union

The logo of this multinational branding
firm is “built” of counter spaces. They
chose this direction because the counter
spaces “reflect our position of being
master brand builders ... in the process of
building (not built)."

Project
Packaging

Design Director
Rick Davis

Designer
Louis Fishauf

Illustrator
James Marsh

Client
Niagara Vintners, Inc.

The image within the
perfectly circular counter
space of the zero allows us
to enter a fantasy world of
rolling hills inhabited by
giant bees and tiny vintners.

thebrandunion.com

CABERNET MERLOT

The Letter 11



THE LETTER

= Letterform details

Project
Identity

Creative Director
Matteo Bologna

Art Director, Designer
Andrea Brown

Client
Sant Ambroeus

Mucca's design for a new
Manhattan restaurant based
on Milan's patron saint (and
with a history of almost
seventy years in Italy) uses
quirky custom typography to
suggest an era. Odd widths
(a lowercase m that is nar-
rower than a lowercase s) and
strange gaps (the capital A,
combined with letters that
tilt inconsistently) produce a
charming eccentricity.

12 Typography Essentials

SPECIALIZED DETAILING CAN COMMUNICATE
apart from the literal message; whether customized or built
in as alternate characters within a typeface, even a simple
swash or ligature can add an extra level of meaning or make
the design more specific to the message. Making something
more interesting to look at, however, may interfere with
legibility, so there must always be a balance between adding
effects and maintaining a comfortable level of reading.

Letterform details have never been easier to alter or create:
many typefaces, especially in the OpenType format (which
allows for unlimited glyphs), have alternative swash caps
and ligatures. They also allow the designer to open the

glyph as a vector and alter its outline, making customized
letterform details easy to execute. However, this function
may invite designers to “tamper” with the original designer’s
forms, and if they have not been trained in the rigorous and
demanding specifics that good type design requires, the

results may be unique but unfortunate to the trained eye.
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Project
Identity

Design Director
Paul Sych

Client
Gears Bike Shop Project
Book cover
The letterform details of this customized
logo suggest the turning of the gear shaft Art Director
above the type. The simple device of a few Robbin Schiff
curved lines within the letters adds a twist-
ing motion effect. Designer
Roberto de Vicq

Client
Random House

The superextended swash of the capital N connects the author
to the title, but also adds drama to the simple typography.

This cover design also uses counter spaces creatively, creating
nested numbers in feminine colors with ethnic ornament (this is

the story of a young Indian girl’s mathematical gifts). The Letter 13



THE LETTER

< Emotional content implied by the text

Project
Feature spread

Design Director
Carla Frank

Designer
Kristin Fitzpatrick

Client
O, The Oprah Magazine

Six lightbulbs whose glowing
filaments spell out the word
energy embody the concept
literally and figuratively. The
colors and the approach used
here give us a positive and
warm feeling.

14 Typography Essentials

LETTERFORMS CAN AMPLIFY the emotional weight
of the text. The delicate tracery of a flowing italic might best
convey a poem about nature. The chest-thumping proc-
lamations of a heavy slab serif might punch up a political
pronouncement. The rational intellectualism of an old-style
typeface might add credibility to a well-reasoned debate. The
proper choice of typeface is therefore essential to the tenor
of the message, and it may add to—or, if a poor choice, may
detract from—the believability of the text.

Other factors play into emotional content. Rounded shapes
and lighter weights might convey a more feminine touch,

such as those used on most cosmetic packaging. The oppo-

site is generally true for products appealing to a male
demographic: these would typically have more weight,

and be more squared off and “muscular” in appearance.

The color of the type affects its emotional content, too.

We think of warmer or more subdued shades as more
feminine; primary colors as appealing to children; deep bur-
gundies, forest greens, and navy blues as more masculine.
Yes, these are stereotypes, but stereotypes exist for a reason
and can be used very successfully to appeal emotionally

to a specific audience.




Project
Feature spread

Design Director
Carla Frank

Designer
Kristin Fitzpatrick

Client
O, The Oprah Magazine

Enormity of scale, festive colors, a
bouncing beach ball to increase the
contrast in scale—this is an example of
a word that says “fun” even if you can't
read at all. Drop shadows add dimen-
sion, an n that is bouncing above the
baseline, a tilted exclamation point—all
of these details contribute to the lively
effect. Here the counter spaces serve
as vessels for introductory text.

Project
Website

Creative Director, Designer
Roberto De Vicq

Client
Roberto De Vicq

From the super friendly “hi!" in a
charming spring green outlined
typeface, to the designer’s flourished
logo at the upper left, to the active
multicolored labels and dancing type on
the package designs at the bottom, we
are immediately uplifted to a happier
place when we land on this home page.

DEVICO DESIGN

The Washington Post raves
and says "Part of the allure of
Le Diplomate is the design...”

A precious children's book
about nannies, their wards and
families in Brazil...

Two island cities,
Venetian food at the New York
Historical Society...delicious!

DESIGN

ILLUSTRATION

PROCESS ABOUT BLOG CONTACT

O

“grapihic design will save you!”

Roberto de Vicq is a designer who is
recognized for his sophisticated use of
typography. Restaurants, publications,
logos, hand lettering, his work is always

a visual surprise. Please, take a look...

(o, _ DTS ]
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THE LETTER

Historical connotation

Project
The High Style of Dorothy
Draper exhibition

Exhibition Graphic Design
Pure+Applied

Exhibition Design
Pure+Applied and Jennifer
Turner

Photographer
Harry Zernike

Client
Museum of the City
of New York

The high-style '30s elegance
of influential American interior
designer Dorothy Draper is
embodied in the faux-brush
lettering of the exhibition title.
A nice touch of italic on either
side of the roman caps also
reflects the style of the era.

16 Typography Essentials

TYPEFACES ARE A PRODUCT OF THEIR ERA.

A good design may be well served with a historically
appropriate typeface choice when possible. For example,
traditional or old-style typefaces imply timeworn wisdom,
authenticity, integrity. Another example is the circles,
squares, and triangles underlying the design of geometric
sans serifs—a response to the revolutionary zeitgeist of the
Bauhaus—convey a feeling that is modern and sleek. The
historical implications of typographic forms remain part of

their essential identity, though they may be used quite

effectively in a different era. The suggestion of a time
period may be real or perceived. What matters most is
how the reader will interpret the appearance of the type,
and whether that interpretation will add to the reader’s
comprehension of the content.

It is not always possible or even desirable to “match” the

historical time span of a typeface to the text—many other
factors may be more important. But it is a factor that the

designer should at least consider when choosing type.
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Project

Visual identity

Creative Director

Harry Segal

Art Director
Shamona Stokes

Client
Townline Barbecue

x o
BAA

INGREDIENTS
EETCHUP, TOMATO JUICH,
ONION, BROWN SUGAR,

IRE .
BUTTER, MOLASSHES, LEMON,
CHIFOTLE PURRERE, OHILI
POWDER, WHITR VINAGAR,
GARLIC, SALT

The slab serifs and “corny"” script play off
one another to give us a sense of the Old
West, a time and a place where barbecue
is eternal. The display type is deliberately D S TS
distressed to suggest a low-tech printing W T OWNLLINREBA.C0M
process; the two-color approach adds to a R S e _W_‘XX*F\I:‘EZ””. o i =
down-and-dirty effect.
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THE LETTER

Considering the medium

Project
Tablet edition

Studio
TischenFranklin

Digital Design Director
Tischen Franklin

Creative Director
Keziah Makoundou

Client
Afropolitain

Text in relation to the tablet

size must be considered when
making typographic choices.

18 Typography Essentials

HOW AND WHERE LETTERFORMS APPEAR
should be a clue as to a designer’s typographic decisions;
the medium may dictate what constitutes a more legible
type choice. Consider whether the text appears on a
reflective surface (i.e., paper, billboard, environmental
signage) or a light-emitting surface (i.e., a computer screen,
a video screen, a tablet, or mobile device).

We can break it down further: if the medium is a reflec-
tive surface, is it designed to be viewed primarily while
being held in the hand, at a typical reading distance, or is

it intended to be viewed from a distance, and if so, what
distance? Is the intended reader quite young, quite old, or
visually impaired? (In these cases, a larger size and a highly
legible typeface should be used—perhaps something with a
larger x-height and more open counter spaces for increased
legibility.) Is the surface glossy or matte or somewhere in
between? If glossier, light reflections can interfere with

reading, so the typeface might need to be larger or weightier.

—

\ .
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If the medium is light emitting, there is typically a kind of
“glowing” effect produced as a more pronounced light enters
our eyes. This generally means that letterforms need to be
sturdier and to have a bit more tracking applied to counter-
act the effects of the glow for optimum readability. As with
reflective surfaces, the distance at which you intend the text
to be viewed should be a factor in the type choice, as well as
color, contrast with the background, size, and weight.

The medium may also be one in which the type is moving,
and it may be moving in myriad ways: zooming in and out,
fading in and out, flashing on and off, moving from one
place to another, breaking up, reassembling—the options
are endless. Here, timing plays a role, as well as all of the
other factors mentioned. In any case, the medium must be
considered when choosing all of the typographic aspects to
best convey content.

\




Project
Brand Identity, Environmental
Graphics, Digital Design

Studio
Pentagram

Art Director
Eddie Opara

Designers
Brankika Harvey and
Pedro Mende

Web Designer and Developer
Chan Young Park

Web Developer
Jacob McDonald

Strategist and Writer
Rachel Abrams

Project Managers
Erin Wahed
Carrie Brody

Client
The Queens Museum

Environmental graphic identities must perform

in all types of lighting conditions and even in all
kinds of weather. Sturdy sans serif letterforms,
illuminated from within and without, are a
beacon for museum visitors.

The Letter 19



THE LETTER

Honoring dignity

Project
Homepage

Company
FusionLab

Designer
Alon Koppel

Client
Architectural Digest

The simple geometric sans
serif titling, isolated in its own
stripe of tone, floats above the
image much as the island of
the image floats in the water.
Its quiet forms act in harmony
with the quietness of the
sepia-toned image.

20 Typography Essentials

ONE OF THE MOST ELOQUENT DEFENDERS

of excellence in typography is Robert Bringhurst. In his
seminal text The Elements of Typographic Style,
Bringhurst frames the notion of honoring the dignity of
the text in a twofold manner; briefly, it is this: the text (the
content) is paramount, and all else exists to honor it, but
letters also have their own life and dignity. Clarifying and

ennobling “important” text is an honorable goal, to be sure.

And even simple informational texts such as bus schedules
and telephone directories deserve to be handled with
typographic care and attention.

In a perfect world, all content would be worthy of being
honored, but we know too well that a great deal of content

is trivial, redundant, badly composed, witless, even
despicable. What, then, is our responsibility to the text?
How often have we seen film credits that were beautifully
done, for films with no artistic merit whatsoever? How often
have we seen a well-designed book jacket and been utterly
disappointed with its contents? Or enjoyed an elegantly
presented menu before discovering that the restaurant’s
cuisine was inedible? As designers, we all make moral
choices (is this worthy of my talent?) and practical decisions
(will T lose my job/client if I turn down this assignment?),
but one way to think about honoring the text is akin to the
way defendants are treated under U.S. law: everyone is
entitled to legal representation and a fair trial, innocent

until proven guilty.

=

Period Photographs Richly Document the Complexity of Chinese Life in the 19th Century




Client
Erwin Rowland

Project Art Director
David Rowland

Desktop and mobile website

Bonnie Siegler

Designer
Studio Kristen Ren

Eight and a Half

This historical tribute to the work
of an innovative minimalist artist
is typographically restrained and
respectful, in keeping with his
enduring designs.
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Project
Charters of Freedom
book design

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designer
Bonnie Siegler

Client
National Archives

Documents of American
history ask to be treated
with dignity. This typographic
treatment honors their
importance and heritage.
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THE LETTER

The handmade solution

Project
Theater poster

Designer, illustrator
Bilent Erkman

Letterer
Bilge Barhana

Photographer
Fethi lzan

Client
Kum, Pan,
Ya Theatre Group

Rough script handwriting
creates texture, shape, and
“facial” framework for the
images in addition to providing
information. The hand-drawn
lettering adds to the surrealist
effect of the silhouetted eyes,
lips, and eyebrows.
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IN OUR INCREASINGLY TECHNICAL WORLD,
there has been a huge backlash against the machine-made
aesthetic. Handmade forms appeal to our humanity, and the
enormous popularity of handmade objects reflects the do-it-
yourself spirit of our times. Even large corporations are us-
ing hand-drawn letterforms (or typefaces that are designed
to resemble hand-drawn letterforms, containing a panoply of
alternate characters) to warm their chilly images. The MTV
logo is an example of the renegade or counterculture aspect
of hand-drawn letters, as is the psychedelic lettering that
typified the ’60s, or the deliberately rough and exuberant
hand lettering of the Moulin Rouge posters.

The handmade solution is a display-only solution, for the
irregularity and quirkiness of form and material inhibits the
legibility of text passages. But when used judiciously and
with restraint, handmade letterforms can infuse the content
with emotion.

Irregularity of handmade and hand-drawn typographic
forms can be particularly effective in conveying qualities
such as playfulness, originality, authenticity, rebellion, and
spontaneity, or to signal an organic nature. These forms
suggest that they were customized, created for a singular
purpose, not intended to be replicated. These “personal-
ized” implied aspects add to the perception of the content
as unique, appealing to the reader in a more visceral way
than any out-of-the-box typography. Thus the reader may
be made to feel that the act of reading is more satisfying and
creative, more personally touching.

T, KBLTOR BLEANLIEININ RATRILERITLE Kum, I an '] I a. RMPANTA REANER] TEL 9212 235 $447




Project
Theater poster

Designer, illustrator
Eric Beloussov

Letterer
Dmitriev Nick

Client
Cultural Centre Dom

Flamelike hand-drawn typographic

forms mass together in a red, white, and
black palette to create an ominous and
threatening look. A unified approach using
scratchboard technique for both art and
text offers a powerful example of how ef-
fective this approach can be; the intricately
fitted, custom-shaped text blocks would
have been impossible to create using
conventional typography.
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Project
Promotional poster

Designer
Norito Shinmura

Client
Yasei Jidai (“Wild Age”)

Publisher
Kadokawa Shoten Co., Ltd.

From a series of promotional posters, these letterforms are delightfully
playful, crafted from a traditional children’s party entertainment of balloon
toys. A careful examination reveals that the balloon forms are unique and
varied, lending a charm and warmth that is appealing to one’s inner child.
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THE LETTER

Being expressive

Project
Death from Above 1979

Company
Little Friends of Printmaking

Client
Wisconsin Union Directorate

Drawn in the same creepy-
cartoon style as the illustra-
tion, the letterforms are
squeezed within the mouth
and teeth and become the
focal point by playing off of
the facial expression.
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A STRONG TYPOGRAPHIC PERSONALITY can be

a very effective showstopper, as over the top as a designer
chooses to make it. Any and all effects can be used to express
the spirit and meaning of the text, including hand-drawn
lettering, modified typography, and distorted or manipu-
lated letterforms, as long as they are created in service of the
content or to amplify the meaning of the text. In this mode of
typographic design, there is no limit to a designer’s options

(but this freedom can be dangerous in untrained hands!).

Like the handmade solution on the preceding pages, expres-
sive typography is a display-only solution, because text type
or body copy must be legible. Legibility is not as great a con-
cern for expressive typography; however, depending on the
solution, it most likely cannot be completely illegible, unless
it is intended to stand solely as an image.

Project
Lemon Fresh Kids

Company
Alphabet Arm Design

Designer
Aaron Belyea

Client
Tim McCoy

The type is as “lemon fresh” as
the title, with the added touch
of the citrusy dingbats in the
counter spaces.



Project
Cover story

Creative Director
Donald Partyka

Client
Americas Quarterly

The typographic treatment
of the headline expresses
disruption as the letters
themselves are disrupted by
coming apart. The effect is
heightened by the strategic
use of color.
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HOW INNOVATIVE STARTUPS ARE DISRUPTING FINANCIAL
SERVICES IN LATIN AMERICA BY JACKIE HYLAND

icrofinance revolutionized the financial services sector in Latin America over
40 years ago. Millions of individuals who were excluded from traditional finan-
cial institutions obtained access to a variety of financial products and services
for the first time. Inevitably, there were gaps in coverage. In recent years, various
players have been looking beyond microfinance to find ways to fill those gaps.
Their main weapon has been the disruptive force of new technology.
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THE LETTER

Staying neutral

Project
Feature spread

Design Director
Carla Frank

Designer
Kristin Fitzpatrick

Client
O, The Oprah Magazine

The unfussy typography of the
title provides perfect counter-
point to the ornate patterns of
these decorative teapots.
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SIMPLICITY AND NEUTRALITY allow the text to
visually say “no comment.” The maxim “cleanliness is next
to godliness” is the theory behind this approach; the classic
Swiss school of design typifies it. Neutrality possesses a cool
elegance, which may be either classical or modern, depend-
ing on whether serif or sans serifs typefaces are used, and, of
course, how they are used to contain the content.

Some designers find staying neutral to be a boring and
banal exercise. The recently released Helvetica, a documen-
tary film by Gary Hustwit, addresses the controversy over
whether neutrality is a desirable characteristic or whether

neutrality simply propagates anonymity and blandness.
Helvetica is a typeface that exemplifies neutrality; this
allows it to be used in many different contexts and to
assume the identity of the brand, project, or product.
Designers such as Massimo Vignelli believe that in its very
neutrality, Helvetica is infinitely malleable and useful,
while other designers such as Paula Scher see Helvetica as
a representation of the facelessness and soullessness of big
corporations and government.

athy




Project Designers

Brand identity, environmental ~ Brankica Harvey, Ken Deegan, L Vicems: o by Gl Qs Buking £ Gosd
graphics, website design Pedro Mendes, Andrew Mbiam, v
Jacob MacDonald, Ben Leonard,
Studio and Taylor Childers
Pentagram
Client
Art Director Grace Farms
Eddie Opara
This quiet lowercase type
treatment allows the lush
landscape to be the star of the
brand identity. The typography
takes a back seat to the imagery.
Project Designers Packed and superbold sans serif
Brand identity Elliott Walker letters convey a sense of
Deva Pardue importance and authority.
Studio The neutrality of a sans serif
Pentagram Client allows for a broad interpretation
The Minneapolis  of the collection.
Art Directors Institute of Art

Emily Oberman
and Michael Bierut
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THE LETTER

Considering background contrast

THE DIFFERENCE BETWEEEN FOREGROUND As type color and background color come closer together
and background totality is a key factor in legibility. The in hue, saturation, and density, legibility is reduced. At a
highest degree of contrast exists between black and white. certain point where there is not enough contrast (and this
Studies have shown that, while black type on a white back- point is a moving target, because it depends on many other
ground is highly legible, the same quantity of white type factors, including letter weight, set width, stroke width,

on a black background is harder to read. In large quanti- slope, and point size), legibility may be significantly im-
ties, especially at text type sizes, there is a kind of “halo” paired. The amount of text is a factor (a few lines might be
or sparkle effect that impedes legibility and is actually less of a problem), the length of the lines or “measure” may
uncomfortable to the eye. be a factor, and the light conditions and paper surface may

also be factors (see “Theory of Relativity I” on page 56).

Project
Feature spread

Design Director
Carla Frank

Designer
Kristin Fitzpatrick

Cke des

Artist Nadia R >dcn\\u~,u}m;f the
s | assic Italian ice known as gr: mlt )
S H]\ TIHH"I\HH]PM\ I |l\f‘]kd\\ |l

Photographer
Gentl & Hyers

Client

O, The Oprah Magazine
essence of melon or chocolate or
The opening spread has the
same type style and size under
the title, but the tint changes
as the type position grows
lower in the page. This is a
graphic demonstration of the
decrease in contrast and how
it can affect legibility. In this
case, legibility is not an issue
because the type size is still
sufficiently large (but if the
page were viewed from a dis-
tance, the difficulty in legibility
would be apparent).
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Project
Feature spread

Art Director
Donald Partyyka

Designer
Donald Partyka

Client
Americas Quarterly

Black body copy on a white
background is always
highly legible. The byline
of bold red sans serif text
at a larger size on a white
background is also highly
legible. The deck, using
the same size and weight
of red sans serif, this time
on a black background, is
also quite legible, precisely
because of its weight and
size. Red text on black, or
black on red, can be hard
to read depending on its
size and weight because
they have a similar level

of saturation.

10:53 AM

The CULTURE PAGES

by Antonio de Aguiar Patriota

redistribution of global poweris underway. Emerg

roles in the global economy, trade, investment, as
wellas in diplomacy and in multilateral decision-
making on issues of global interest.

At some point in the next few years, we will
witness an historically rare phenomenon: a new
country taking on the mantle of the world’s larg-
esteconomy. Chinals gross domestic product (GDP)

will become the largest in the world, overtaking the United States. The last
time the world's number one economic changed was in the nineteenth cen
tury, when the U.S. economy surpassed the United Kingdom's.

These changes are accompanied by the unprecedented reduction of pov-
erty on a global scale, witnessed most dramatically in the decline of social
inequality in Brazil, and making the eradication of extreme poverty now
anattainable goal. It is possible that, by 2030, a majority of the world's pop-
ulation will be able to enjoy a middle class standard of living, an achieve-
ment unprecedented in human history.

However, this will not eliminate the significant gap in living standards
that will continue to exist between the developed countries and developing
countries such as China and India, even though the latter two will probably

ecome andssecond in terms of GDP by 2050.

The growing role of emerging countries as new centers of world power
does not mean that Western countries, or the so-called “established powers,”
are “submerging” On the contrary, they will continue to have diversified
economies, formidable technological capacity and, in some cases—partic-
ularly that of the U.S.—the ability to maintain military power far superior
to that of any other country for decades to come. Nevertheless, there is no
question that the relative power of the G7 countries has declined and, with
it, their capacity for global leadership.

The Loss of Economic and Moral Leadership
The decline of the “developed” powers—in particular, of the U.S-is the re-
sult not only of measurable, long-term trends, such as the size of the econ-

SPRING 2014 AMERICAS QUARTERLY 29

MILES LIVES:
THEMUSICIAN IN NINE PARTS

When Miles Ahead, directed by and starring Don Cheadle,
premieres at the New York Film Festival in October, it'll mark the
Jirst time that the jozx genius Miles Davis has been the subject of
a non-documentary film. It wasn't a lack of interest that
has kept Davis from mavie theaters till nove. Nor
was it lack of material: Davis, who died in 1991,
lived a dynamic and controversial life, both
Iy and musically. (Multiple biopics
wound up in development hell.) Cheadle’s film
Jocuses on a period when the trumpeter was
living in seclusion, so here’s a broader overview
of one of American music’s true giants.

GREG CWIK AND DAVID
MARCHESE

1. 1N HIS OWNWORDS:

ON HIS MUSIC: "| HAVE TO
PLAY THE WAY | WANT TO PLAY,
BECAUSE THAT'S THE ONLY WAY
| CAN FEEL LIKE SOMETHING,
YOU KNOW.*

ON HIS ALBUMS: “| DON'T KEEP
ANY OF MY RECORDS. | CAN'T
STAND TO HEAR THEM AFTER
I'VE MADE THEM.” ON JAZZ:
“JAZZ IS AN UNCLE TOM

WORD. THEY SHOULD STOP
USING THAT WORD ... JUST
[CALL IT] MUSIC, MAN."

Project
Tablet app

Studio
TischenFranklin

Design Director
Thomas Alberty

Digital Art Director
Tischen Franklin

Client
New York magazine

This screen-based tablet app
uses the classic technique

of black text on a white
background for high contrast,
ensuring legibility. It also
employs some strong blue
typography to pop out key
phrases; this dark blue against
a white background adds
visual variety, adds entry
points for the reader, and is
also easy to read.
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THE LETTER

Emphasis using weight

Project
Freestyle—The Free Word

Creative Director,
lllustrator, Designer
Donald Beekman

Client
GRAP—Amsterdam foundation
for pop music

Weight emphasis keeps this
piece visually stimulating de-
spite its monotone palette. The
justified block of typography
indicates hierarchy with size
changes in a few places, but also
with a shift in weight where size
remains the same.
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STAYING WITHIN THE SAME TYPE FAMILY and
simply varying the weight of the family member can signal
a shift in hierarchy, even when the point size is unchanged.
Changing the weight allows two words to be melded to-
gether, yet still retain their own identity without the use of
a word space. Changing the weight within a single word can
indicate a shift in hierarchy. Or, most commonly, height-

ening emphasis by using a heavier weight in a list, in a
paragraph lead-in, or within the text without changing size is
a simple yet effective tool. Depending on the typeface used,
the point size may need to be slightly reduced to maintain an
even typographic color of a passage of text. (See “Hierarchy
using weight” on page 66.)

FREESTYLE

HET VRIJE WOORD

op het Internationaal Literatuurfestival Amsterdam
P00 00000 OPOOPOPOPOPONOIOPOPOOOOOOPOEOPOIODODS

MOC’S & POETS

IN A FREESTYLE SLAM

ZONDAG 27 APR
SUGAR FACTORY

000000 OOOOOONOONOOOIOONONOEONONONOONPOONDOTODS

MC’s: Surya,Nazar & Robian eeee Poets:
Tjitse Hofman, Al Galidi & Tjitske Jansen

eceoeoocooeoe e e e e e Host: Kimo e DJ: Mista Sweet




Project
Phone app

Studio
TischenFranklin

Design Director
Thomas Alberty

Digital Art Director
Tischen Franklin

Client
New York magazine

This phone app screen makes
good use of typographic

weight to differentiate content.

This principle is demonstrated
both in the underlined text
and in the emphasis of the
headline over the subhead.
They are the same size and
style; the weight is the factor
that creates emphasis.

POP / LINDSAY ZOLADZ

Good Girl Gone
Indifferent
Rihanna probably
doesn’t care what you think
about her new album.
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Emphasis using contrasting weights

HBO 10 THE amERICaN museum o hﬂTllRﬂ[ HISTORY

A BROAD FAMILY OF TYPE affords a wider range of
options. Levels of hierarchy can be more subtle; this is
sometimes necessary depending on content. A variety of
weights can enable multiple entry points and offer more
opportunities to establish hierarchy (order of importance).

Typefaces that are flexible because their families offer
many weights are most often sans serif, but modern type
designers have developed serif and sans serif type families
with an extensive range of weights. New releases of older
typefaces often include a greater breadth of weights.

TIIHII[IW

TTWO

d FAMILY SPECIAL IN TWD PARTS PREMIERING DECEMBER 15

omow [

afamiy SHIIS PIE[IHIIII!S EaRIH Ufhi 2015

Project
Saving My Tomorrow

Studio
Eight and a Half

Art Director
Bonnie Siegler
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3 ramiurseale$Wiemcain eanTh 02y 2015

Designer
Andrew James Capelli

Client
HBO

Two weights of a single typeface at
several different sizes allow the design
to emphasize key information.

DA

d FaMILY SERIES PREMIERING E3RTH Day 2015

STORY R




Project
Type specimen

Art Director, Designer
Charlie Nix

Client
Terminal Design, Inc.

Regular, medium, bold, and
heavy weights are commonly
found in recently designed
typefaces, such as Alfon by
James Montalbano.

The Collector ...

A handful of seashells, well-worn bits of driftwood, a bucket of sea glass—
all perfect candidates for the collector's case. In this design, your contact
information provides a caption for those abstract-but-meaningful objects.

‘Alforl9 i Sea o' K oa ¥ g7 789

Chateau de Lourps

The Floressas Des Esseintes, to judge by the various portraits pre

the Duc d’Epernon

than two months passed before Des Esseintes could bury himselfin

canons of Saint-Ruf

After selling his effects, Des Esseintes retained the two old do

Russian rye bread

A portion of the shelves which lined the walls of his orange and

Paris and Sceaux

The afternoon was drawing to its close when a carriage halte

Tertullian’s death

With the sharpening of his desire to withdraw from a hated age

Herodias danced

Ever since the night when he had evoked, for no apparent

L L] [ L]

Tillandsia Lindeni

He had always been passionately fond of flowers, but durin

Free Progressive Wave | NEUTRALIZATION Discrete Component = REPRESENTATIVE

Combination Reaction = PHOTODETECTOR Exothermic Reaction = SPECTROGRAPHS

Normal Melting Point = DESALINIZATION Orthogonal Drawing | CONGLOMERATE

Uncertainty Principle HYDROCARBONS Intensive Properties OBSERVATORIES

Interpolation Search POLYMORPHISM Modular Arithmetic CLASSIFICATION

gggursive Language NEIGHBORHOOD E!gctrostatic Forces DETERMINANTS
Project Whitney, a sans serif typeface,

Type specimen has six weights of roman with
italic counterparts, and a full
Company range of small caps.

Hoefler & Frere-Jones

Designer
Jonathan Hoefler

Client
Hoefler & Frere-Jones
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THE LETTER
Emphasis using size

BIGGER ISN’T ALWAYS BETTER, but it does get more gradually to see the effect the change makes, unless your

attention. Size, especially when combined with a more goal is to shout very loudly (visually speaking) or to use the
prominent position (i.e., top), is a simple but effective way letterform as a design element that is not intended to func-
to emphasize a letterform. Even a modest change in scale tion as a piece of text.

can make a big difference. It is best to start small and scale

BLOVWV-

U NEIDICH

PHOTOGRAPHY,

CINEMA
AND THE

BRAIN

Project
Blow-Up: Photography,
Cinema and the Brain

Company
Pure+Applied

Client
Distributed Art Publishers
(D.A.P)

The effect of oversized text
filling the entire frame of the
cover is even stronger when
using an extended set width
and a slight color overlap. The
text is bleeding off the edges

and tightly leaded to maximize
the text size.
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Project
Single page

Consulting Design Director
Luke Hayman

Designers
Rami Moghadam and Mark Shaw

Client
Vibe

The combination of the large text V STYLE and
the image create one strong, unified graphic.

Project
Book cover

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designer
Bonnie Siegler

Client
Artisan Books

Using the full surface of the cover, the headline,
subhead, and author’'s name are magnified to fill
the cover surface vertically and horizontally for
maximum impact. The impact is further empha-
sized by using superbright colors (cyan, magenta,
and yellow) on a black background, a nod to the
CMYK printing process.
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Emphasis using contrasting sizes

A BROAD RANGE OF SIZES is an easy way to indicate emphasis; however, other factors come into
play (see “Theory of Relativity I” on page 56). Weight, size, and character width (compressed versus ex-
panded, for example) can affect the level of emphasis as well.

Project
Cover
Darcy hey:'|'|'u.' Arcade }"iz'{", on Fif Ta I on ( :;um;:lll.ﬁ
Art Director
Arem Duplessis

Art Director, Designer
Gail Bichler

Designer
Gail Bichler

Client
The New York Times
Magazine

The contrasting sizes of the
words of the headline high-
light the Why, the key word
in the title.

How evolutionary science explains faith in God. By Robin Marantz Henig
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calendar | O

Ahan i g

Project
Single page

Design Director
Carla Frank

Designer
Chloe Weiss

Client
O, The Oprah Magazine

The emphasis is on BALANCE with a larger
size of caps. The airy composition allows
the shape of the artwork to hold court and
to maximize the impossible balance of the
peacock on the chair.

Project
Back, Back, Back

Company
SpotCo

Designer
Gail Anderson

Client
Manhattan Theater Club

The headline treatment of receding
sizes of the same word creates a three-
dimensional illusion of the ball traveling
through space.

A
timely
new plag

ITAMAR
MOSES

DIRECTED BY

Migm PREVIEWS BEGIN MARCH 6

CITYTIX 212-581-1212
MANHATTANTHEATRECLUB.COM




THE LETTER

Proper smart quotes

Project
Feature spread

Creative Director
Donald Partyka

Photographcer
Keith Dannemiller

Client
Americas Quarterly

The opening quote marks
serve as art and, by overlap-
ping the photo, serve to
connect it with the text across
the spread.
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THE INCORRECT SUBSTITUTION for typographers’
marks or “smart” quotes is probably one of the most irritat-
ing offenses in the world of digital typography. It seems to
proliferate everywhere: the appearance of “dumb” quotes
or prime marks in places that otherwise display high (or at
least reasonable) standards of design. It is simple enough
to correct, so we can only conclude that the neglect of smart
quotes stems from a lack of understanding or poor typo-

graphic training. Smart quotes (sometimes called “curly
quotes,” though they are not always curly) can be selected
in the preferences menu of most design-related software.
They are the quote marks (and apostrophes) that have been
designed by the type designer to accompany the typeface.
The only appropriate use of the default glyphs (dumb
quotes) is to indicate the measurements of feet and inches.
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mos’ todal purchasing

will reach $1.2 illtion, and the
White House projects that it
will reach $1.3 trilliem the fol-

Comsider what the U.S.

1411 joes Americas Quarterly 71




Oprah
talks to the

author of
White Oleander

and the forthcoming

Paint It Black,

Janet Fitch.

THE O INTERVIEW

Photograph by Robert Maxwell

Project
Feature spread

Creative Director
Carla Frank

Iooking at our hemisphere in all directions

Junior Deputy Art Director
Jana Meier

Photographer
Robert Maxwell

Client
O, The Oprah Magazine

Smart quotes in display sizes
are combined with brackets
and a question mark to shape
a lively ornate frame for the
opening spread of an interview
with an author. Project

Opener

Creative Director
Donald Partyka

they shouldn't fear...

They shouldn't live in hiding. )

They ought to have Client

their heads up.yy Americas Quarterly

—GOVERNOR MIKE HUCKABEE
REPUDLICAN CANDIDATE DEDATE, DECEMILR S, 2007, Proper smart quotes have been

eumeurvess by s OO e 208 Americas Quarterty 15 enlivened by changing color
within the glyph.
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The hyphen, the en dash, and the em dash

THESE THREE HORIZONTAL MARKS are often separate thought or grammatical break within the text, and
misunderstood and confused. The hyphen connects linked it is often used in tandem with another em dash at the end of
words and phrases and also may be found when a word the break. This is a generally recognized standard; however,
breaks from one line to the next. An en dash (slightly Robert Bringhurst advises a more refined version of these
longer than a hyphen but shorter than an em dash) is used rules: using spaced en dashes rather than em dashes (reserv-
to connect a range of numbers (i.e., 20—30). An em dash, ing em dashes to introduce speakers in a narrative dialogue)
the longest of these horizontal marks, is used to set off a and using close-set en dashes to connect a range of numbers.
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Project
Feature spread

Art Director
Arem Duplessis

Art Director, Designer
Gail Bichler

Client
The New York Times Magazine

The em dashes set off a separate
thought; they look best with a
generous space on either side.

Project
Stats spread

Redesign Art Director
Francesca Messina

Co-Designer
Amy Rosenfeld

Client
Businessworld

Number ranges show the proper use
of en dashes, and word breaks show
the proper use of hyphens. Em dashes
are used to indicate a lack of data in
the chart.
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High contrast in reverse

REVERSING OUT OR “DROPPING OUT?” type may be sparingly with text type, as it can be difficult to read.

used to great effect, but it must be done with care at small Monoline typefaces (those with no variation between thicks
sizes and with regard for the printing process of the final and thins) and those which have at least a moderate stroke
piece. Very fine serifs or hairline flourishes may “disappear” weight, with little or medium contrast between thicks and
if over-inked on press, and the smaller the point size, the thins, work best in reversed-out type.

more likely this is to occur. Use high contrast in reverse

Project

The Mythic City:
Photographs of New York
by Samuel H. Gottscho,
1925-1940 exhibition

Exhibition Graphic Design
Pure+Applied

Exhibition Design
Pure+Applied and
Jennifer Turner

Photographer
Agatha Wasilewska :
( cmminiooed inags
Client st the brigh
Museum of the

City of New York

LTURE:

IMES
NUARE

On the dark wall, light or
white text stands out.

=
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MUSEUM FUR GESTALTUNG ZURICH

I

I NI

Bi=
il

-

| THANKSGIVING 6N M‘/t

\S 7,
Project Project
Cover Sportdesign
Design Director Designer
Scott Dadich Martin Woodtli
Photographer Client
Michael Crichton Museum fir Gestaltung Zirich

Food Stylist
Nancy Midwicki

High contrast (and a large size) allows
the foreground text to be readable despite

overlapping a complex background.
Client

Wired magazine

On a black background, all white type (and some
pale green type), is eminently legible, even at small
sizes. There are no fine serifs in this reversed-out
typography and the weight and stroke width of the
text holds its own.
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Extreme scaling

Project
Thalia Theater media

Designers

Friederike Kuehne,

Jana Steffen, Martin
Jahnecke, and Bastian Renner
(students), Burg Giebichen-
stein University of Art and
Design Halle

Professor
Anna Berkenbusch

Assistant Professor
Manja Hellpap

Client
Thalia Theater

The large number adds visual

drama while also serving as an
anchor for the black text.
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IF YOU LOVE TYPE, YOU LOVE TO SEE IT writ large.
Extreme scaling (especially when very large elements are
used in contrast with normally scaled typographic elements)
is a powerful tool in the designer’s arsenal. Almost every
typeface assumes a whole new identity when used in

gargantuan ways; like the faces on Mount Rushmore, the
scale alone is so impressive that we don’t always stop to
think about whether it is well-crafted artwork. Its size is
enough to seize our attention.



L

==

Project
“Singuhr” — Sound Art Gallery
at Parochial Church

Company
Cyan

Client
Kunst in Parochial E.V.

This poster for a jazz sound installation
used large type forms to convey the idea
of clear, distinct sound.

NEW YORK TIMES BESTSELLER

CHRIS ANDERSON

WHY THE FUTURE OF BUSINESS
IS SELLING LESS OF MORE

Project
Cover

Designer
Scott Dadich

Client
Hyperion Books

The book title does double duty as art;
additional drama is created by bleeding
the type off the edges (the parts of the
letterforms that are cut off are not
critical to legibility).
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Heavy flourishes

Project
A Beautiful Addiction logo

Design Directors
Paul Sych and Sam O’'Donahue

Client
Established

This logo's tight flourishes

draw the viewer into a hypnotic
spiral, visually reinforcing the
word Addiction.
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WHEN USED IN MODERATION, such as a single letter or mark, elaborate flourishes create an effect of
complexity, luxury, antiquity, or timelessness. Flourishes work best when paired with very simple typographic
elements or design to counterbalance their ornate character. In expert hands, heavy fluorishes, such as those
shown here, can work well. If inexpertly overused, heavy fluorishes can create spaghetti-like visual confusion.




Project
Descendants cover

Art Director
Robbin Schiff

Designer
Roberto de Vicg

Client
Random House

This clever use of flourishes
representing the “roots” of the
letterforms amplifies the book's
theme of the family tree.

Project
Feature spread

Art Director
Arem Duplessis

Designer
Nancy Harris Rouemy

Photographer
Daniel Jackson

Client
The New York Times Magazine

The flourishes in the lettering reflect
the shapes of the materials used in the
dress opposite the headline.

wotyle

Lt

%

LITTLE

”~

DANIEL JACESON
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Thinking like a typesetter

ALL TOO OFTEN, in today’s production-streamlined em dash (the use of the double hyphen as a substitute for the
world, designers are also required to be editors and type- em dash is an all-too-common occurrence). Pesky “invisible”
setters. So they must be extra vigilant about rooting out or “hidden” characters like paragraph returns, soft returns,

double spaces, especially after periods (these introduce and the like can cause untold misery if not discovered before

unsightly gaps in the text); the use of spaces instead of tabs; style sheets are applied.

extra tabs; and the incorrect use of the hyphen, en dash, and

Project
Mobile app

Company
Joe Zeff Design

Project (below)
Infographic

Client
National Geographic

Creative Director
Robert Priest

Under each drop-down menu,
apps like this one often
contain a great deal of text

material that must be free Designer

Jana Meier

ﬂnﬂm[d@ufw | I % COLD CASE ’ lllustrator

John Grimwade

of common errors like those
described above. If text is
improperly formatted,
production time will be SWIPE TO ENTER >
affected.

Client
Condé Nast Portfolio

Chrysler’s Bumpy Ride —
AT T T T T

100

0.5 bty b the Tsgast & 5 LT CHRYSLER STOCK PRICE

80 A s sk
a private equity firm has had plenty of twists and turns, {.\'jiﬁf fr({;'!:‘.\'ff'(:’)

60

20

@ . _.T;'_'.jI _

April 1980: After huge August 1983: Chairman November 1983: Chrysler August 1987: Chrysler December 1090: Kirk December 1092:
I i Lee signs over introduces the Plymouth buys Americs Kerkorian gobbles [acocea is forced out of
Voyager and De Motors for $1.5 billion, up nearly 10 percen Chrysler at age 68,

upley Caravan, simul ously bringing another of Chrysler for about Robert Faton takes over.

eiving £1.5 hillion in inventing the

ninivan suburban staple, Jeep, £270 million.

FOVETN it-backed aid. cuaranteed loans, and the soccer mom. onto the lot.
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Project
Book design

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designers
Andrew James Capelli and Kristen Ren

Client
Blue Man Group
Black Dog & Leventhal

These text blocks and sections can be
streamlined if style sheets have been
properly created and applied.

Below: This complex infographic con-
taining stock prices, dates, and tightly
tailored text blocks requires a great
deal of typesetting skill to render the
data clearly for the reader's compre-
hension. When importing the text,

it is imperative that the file be free
from unnecessary tabs and spaces.
Note the use of old-style numbers
with upper- and lowercase text.

billion purchase
companies claimed that
rier of € Is.

L}

1

1

i

i

i
April 1995: Kerkorian, November 2000: | April 2001: August 2005: “Dodge January 2006: Zetsche May 2007: Cerberus
with Tacocea at his side, DaimlerChrysler sends | DaimlerChrysler posts trucks last as long ascends to the top spot Capital agrees to buy
attempls to take over Dieter Zetsche, formerly | its lowest quarterly oper- as the d-o-double jiz- at DaimlerChrysler. Chrysler for 7.4 billion,
Chrysler with a bid of head of its commercial- | ating numbers, showing zle,” says Snoop Dogg
$22.8 billion. They are vehicle division, to Detroit |  loss of $545.6 million. in a TV spot with
unsuceessful. to oversee Chrysler. i Lee “Mochacocea,” Compiled by Willow Duttge
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Using display versions

Project
Cover

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and
Mary K. Baumann

Images
Corbis, Historical Picture
Archive

Client
Kids Discover magazine

This condensed version of
Bodoni would be inappropriate
if used at text sizes; its tight
counter spaces would make

it difficult to read. This holds
true for the sans serif type:

it is too condensed for body
copy, but fine for display.
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TITLING AND DISPLAY VERSIONS of text type have
been designed to look good at display sizes (i.e., above 14 or
16 point); specifically, they have been refined in their details,
especially in the design and weight of their serifs. Text
typefaces, when enlarged to display sizes, will have thicker

details; this is because the letterforms need to hold their
own in body type sizes. Thus (depending on the typestyle),
they may not translate especially well when enlarged beyond
their intended size range. Use titling and display versions
whenever possible.

Dharma? Karma? Varna?

—ee

Holy Cow!

g




I I I I ' The Essential Resource from the First Name in Reference

OXFORD —
Oxtord

AMERICAN
COLLEGE AMERICAN COLLEGE

DICTIONARY Di&ionary

THE ESSENTIAL RESOURCE
FROM THE FIRST NAME
IN REFERENCE

THE FIRST COLLEGE DICTIONARY EVER COMPILED
BY OX SITY PRESS

MORE THAN 400,000 IES AND DEFINITIONS

TIONS,
NGS, PHOTOGRAPHS, AND MAPS

Project The delicate terminal Project The finely wrought ligature

Book cover strokes of this headline Book cover between the c and the t of
would disappear at text this headline would not be

Creative Director sizes. The typeface has been Creative Director visible at text sizes. The

Donald Partyka tailored for display usage. Donald Partyka typeface has been tailored

for display usage.
Client Client
Barnes & Noble Barnes & Noble

MODERATO CONTINUO  Well Tempered Clavier
S“a'mue] Rogers | Das Rheingold Russian Easter Overture
Die Fledermaus Antonio Salier: g RA

RALLENTANDO FOUR SEASONS OERGEI CHMANINOV
Ernest Schelling - String Quartets C ompleze Uiolin S onatas

Project Designer Hoefler Titling is the

Type specimen Jonathan Hoefler accompanying display type
for Hoefler Text, an old-

Company Client style typeface with a very

Hoefler & Frere-Jones Hoefler & Frere-Jones broad range of weights.
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Using numbers

Project
Identity program

Company
Mucca Design

Creative Director
Matteo Bologna

Art Director, Designer
Christine Celic Strohl

Client
Butterfield Market

The numbers in these business
cards have been kerned in
mixed ways (tight and open)

in order to form columns; also,
different weights and sizes
have been mixed to create
visual interest.
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NUMBERS NEED SPECIAL ATTENTION. Numbers
(more correctly called numerals or figures) often require
extra spacing; this need increases as the point size and the
length of the string of numbers grows. As to how much extra
spacing, let visual harmony and consistent typographic color
with the surrounding letterforms be your guide. You should
also understand the difference between lining figures

(or titling figures) and old-style figures (or lowercase
figures). The former align with the capital letters and
are therefore best used when the surrounding text is all
uppercase. The latter are of mixed sizes (some with the
equivalents of ascenders and descenders), the better to
coexist harmoniously with surrounding text type in
lowercase or with small caps.

At}

1 (V) 7 2808
¥ @\ u&#ﬁ)
oRGANIg tog ‘288

\’(b

4 \\"o
Ay, 4}
ENYS ana PER°

oRGANIC

lining figures

old style
numbers

1234567890
1234567890




How to ensure y

26987

SIX TH DUSAND EIGHT HU NDRED AND TWELUE

96835

and not end up lige one of these guus

Project
Feature spread

Design Director
George Karabotsos

Art Director, Designer
John Dixon

Illustrator
Julia Hoffman

Client
Men's Health

Numbers (of deaths) and supporting
text cleverly form the shape of a skull;
contrasts in scale and color have been
used to enliven the page's design. Note
the arrow as navigational aid and the
mini table of contents at the top left.
This fantastic construction of a skull
created from multiple statistics em-
ploys numbers in a range of weights
and sizes, along with dingbats and
typographic “furniture,” to achieve its
sepulchral effect.

A'.||nae_-[
IAqIssA00Y pue

paouapadxyg

2 Breadth and
] ept ‘ “ )

Senseof
nm unity > 5"
¥
85
= D_' 2
Learning =~ Dynamic
OQutside the Locatmu
Classroom i -
Q e s s
3
g
= Focuson
& Social Justice
More than

One Path

Hit the Ground Running

Ten Reasons to Choose

Loyola Law School - Los Angeles

.316968
1,737

Project
Admission brochure

Studio
Pentagram

Art Director
DJ Stout

Designer
Daniella Floeter

Client
Loyola Marymount University
Law School

Numbers in a variety of styles,
weights, colors, and sizes are
used here as graphic elements
to compartmentalize and
enliven a simple list. Changes
of orientation add to the
energy of the page.
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Dingbats and pictograms

THE DERISIVE TERM DINGBATS refers to typographic glyphs or symbols that have no
relationship to a typeface (unlike analphabetic symbols such as an asterisk or a dagger). Dingbats
are often pictograms that represent pointing fingers, scissors, checkmarks, and symbols for objects
such as a telephone, plane, church, etc. A font of dingbats functions as a typeface does—they flow
with the text as it is moved or edited (which is why dingbats can be more useful than simple vector-
based illustrations).

Project
Kay Hanley “Weaponize"

Company
Alphabet Arm Design

Art Director
Aaron Belyea

Designer
Ryan Frease

Client
Kay Hanley

Dingbats form the wings and
tail of the militaristic logo.

KAY HANLEY

TN
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Project
Poster

Art Director
Michael Walsh

Designer
Gail Anderson

Client

School of Visual Arts
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An unusual pattern of dingbats
creates a mosaic background
surrounding the text.
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Project Dingbats are used decora-
Canadian Gala tively as a framing device in a

monochrome palette and with

Company display typestyles suggesting
Hammerpress the Old West.
Client

Bungalow Creative
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Theory of Relativity |

LETTERS EXIST IN RELATION to other letters. There- provide an immutable set of rules about type usage—every

fore, every design decision is dependent on the specific set set of circumstances is different, if only slightly. Moreover,
of circumstances governing the letter’s context. In other there are often many successful ways to get it right, but
words, it reacts to, and should be considered in relation to, usually even more ways to get it wrong.

its design environment. This is what makes it so difficult to

I ———
Cowboy Upgrade

Welcome to the NFL's next flagship arena.

year, it will be the most

b lad 3 drd, e

def LED scrooens.

from the firm HKS, say they dida't st out

country, L

How big is hig? Take a look.

Project Designer This complex spread contains a large amount
Feature spread Christy Sheppard of content; the text is carefully balanced with
the other visual elements to fill the space
Creative Director Illustrators comfortably, but not too tightly. Multiple levels
Scott Dadich Bryan Christie and Thomas Porostocky of information hierarchy have been carefully
tailored to keep the text distinct yet harmoni-
Designer Director Client ous with the whole. Of particular interest are
Wyatt Mitchell Wired the centered captions sitting on a black bar,

which point to elements in the center visual.
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Project
Package design

Company
Mucca Design

Creative Director
Matteo Bologna

Art Director, Designer
Andrea Brown

Client
Sant Ambroeus

3004

QUINIS
The centered text on these labels has Rasse
many levels of information; the size,
weight, and contrast of the levels of
information have been carefully
calibrated, and the spaces between
the lines have been subtly manipulated
to create separation while maintaining
a cohesive vertical column of text.

Eidna Pingin
Y

OLIO
di
OLIVA

Exdravorgine

Project
Exhibition design, film and motion graphics

Studio
Pentagram

Art Director
Natasha Jen

Designers

Graphic Designer and Type
Design: Jang Hyun Han, Exhibition
Designer: Melodie Yashar

Client
Storefront for Art and Architecture

This content-packed poster (one
component of an exhibition design project)
engages the reader with accessible and
organized “info-bites.” The energetic
presentation uses high contrast bold key
words, a few images, and tons of text type
contained in outlined “talk bubbles,” some
of which are reversed out (white type on

a black background). Note the many line
spaces within the talk bubbles that break
up large swaths of text type. All of the
elements are carefully calibrated not to
overwhelm the viewer, and to make serious
material look almost playful.
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A "bad"” typeface?

Project
Weirdo Deluxe (cover, artist
spread)

Company
Studio of ME/AT

Art Director
Brett MacFadden

Designer
Mike Essl

Illustrator
Brian Romero

Client
Chronicle Books

Playful novelty faces are often
deliberately ugly (but beauty
is in the eye of the beholder).
Here, the word weirdo is
emphasized by a “weird"
letterform and mismatched
letterforms in the ribbon of
text, appropriate for a book
on lowbrow art.
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THERE IS EASY ACCESS to font creation tools, so any-
one who has a mind to try his or her hand at type design can
do so. That said, it is surprising that almost all of the 90,000
or so typefaces that are digitally available today (and the
vast majority of these are display typefaces) are useful for
some purpose, even if it is an obscure one. There are many

=" the
\ pop %

by Matt Dukes Jordon

urreé

typefaces that are deliberately amorphous or naive or do not
follow the niceties of traditional type design. But if a typeface
has qualities that make it fit for even one situation, can it be
considered a “bad” typeface? Type is a matter of taste; in the
ninth century, uncials were descried as ugly; in the eigh-
teenth century, Bodoni was ridiculed.

Wild World op

lism 5 .Lowb.no,y

‘4{'3‘:‘
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Serpentine letterforms with uneven
weights and vaguely sinister flourishes

are oddly squashed together. They form
a medallion, the appearance of which
mirrors the artwork on the facing page.
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THE WORD

Typographic abominations

Project
Baggataway

Company
Alphabet Arm Design

Designer
Aaron Belyea

Client
Rocky Batty

The logo shape is a container,
which the text is shaped to fit
inside. This modest distortion
is deliberate and specific to
this situation.
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AGGLATAW

THERE ARE SOME TYPOGRAPHIC FORMS that can
be considered abominations: chief among these are any
forms that have been manipulated or distorted for no good
creative reason. This often happens unintentionally; inexpert
users may not know how to constrain proportion using the
resizing tools within their software when working with type.

= a

&4

-

Or it may happen intentionally when users are not edu-
cated enough about type and try to squash or stretch type
to fit into a particular space; this subverts the proportions
crafted by the typeface’s creator and always results in ugly,

mismatched forms.

" &
ZA CZERWONYM HORYZONTEM =

(nowa sxtuka 2 Polsk | Rosi]

30.11.2004 -12.00.2006 *

e o I T

Project

Beyond the Red Horizon

Designer

Jakub Stepien

Client

Similarly, although more simply,
the type is used as art to suggest a
sunset using depth, therefore the

distortion serves a purpose and is

executed skillfully. The small infor-
mational text supports the illusion,
also receding into the distance.

Center for Contemporary

Art in Warsaw



Project
Poster

Company
Studio of ME/AT

Designer
Mike Essl

Client
Cranbrook Academy of Art

The key is the designer’s intention:
stretching type to fit into a shape
serves the design in this poster.

THURSDAY TR [PhesERieD LY
OUCIUBEK 12 . : ' AlGA PEITKUT
Hilild H_ : s
DESALLE =« ' CRANEROOK ACADEMY OF AR]
AUPLIUKIUM 22 r 2D DESIH

‘nobynne naye
pichael stnassbunger
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Hierarchy using position

LETTERS IN “PRIMARY” LOCATIONS receive visual the right-hand side of the visible area over the left-hand side.
priority. Upper areas are most prominent—the higher the So assuming all point sizes are equal, a higher-priority posi-
better. With respect to horizontal positioning, statistics have  tion indicates a higher level of importance.

demonstrated that focus groups have a slight preference for

Project
Inside page

Consulting Design Director
Luke Hayman T‘?:ii:.“:: Slx MORE .
Face (5249
Designers Dy
Rami Moghadam

and Mark Shaw

gy s e

Cashmers watchcap by ). Crew

Client [$62: ferowecam)

Vibe

The headline is very low in the
page but because of its size,
its position in the hierarchy

is evident. Its placement also

serves as an anchor for the Wioal ribed searf by DKNY

{5125 dimyecomm)
truncated photo, a reason

for their tight proximity. Note
the prominent typographic
“furniture” of vertical lines,
which also contain text. This
device runs throughout the
multipage section and acts as

a branding device, as does the Lightweight hoadie by HEM

small, stacked section logo {520 hm.corm)

in the upper left-hand corner
of the page. Also note three
different levels of emphasis
and separation in the headline
using color shifts.

o thermal by juicy Couture
(598 202.337-4131)

HNylon gloves by UNIQLO
(521 uniglo. com)

THE NORTH FAC

Summer’s over, but that doesn't mean you have to retire the brights. This winter, anyone
with even a penny of fashion sense will flock to new collections of outerwear designed

to carry the fluorescent look of '08 well into the colder months. Take the toner shell jacket
pictured above, It's engineered by The North Face, so you know it’s warm. And it looks like

an explosion of highlighters, so vou know it"s cool. Young Dro {and Ghostface Killah) Borealis $E backpack by The North
would be proud. JANELLE GRIMMOND Face (599: thenarthfoee.com)
B2 viBE DCTOBER 2008 F in New York City, April 13, 2008
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New York

You
are gomg

In48hours.

Size up that psychic onyour corner

PLUSReal-life mediums, good-sex spefls and
onelegendary mind reader (arasingles bar)

Project
Covers

Art Director, Designer
Adam Fulrath

Client
Time Out New York

In this series (all on the newsstand simul-
taneously), the typographic elements are
in identical positions and sizes on each;
only the content and color differ. Though
the headlines are vertically centered (i.e.,
not positioned at the top), their large size
and boldness prioritize them over the
mastheads and all other text.

New York

Sizeup tha! pa ychic onyour corner

orie

Size up that psychic on your corner
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Hierarchy using size

BIGGER IS BETTER. That is, size is a very important indicator of hierarchy. A major shift in size can trump
position, if the point size is big enough. But point size is only one factor; another is weight (see following prin-
ciple). A cautionary note: when layering type over image, texture, or other type, be very aware of the

need to preserve legibility.

Project
Feature spread

Creative Director, Designer
Dirk Barnett

Photographer
Ben Watts

Client
Blender

The same display type used
in the headline is used much
smaller in the subhead; the
remainder of the text in

the opening spread is
neatly tucked into the
remaining space.

SOWHY IS LIL
WAYNE

ERE A K__IN_G O_UT?
PHOTOGRAPHS BY
BENWATTS
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Wenturlrah contits of unigue evenis and netode. crestes by e TECH GROUR ot
LOWENSTEIN SANDLER 5o bring togiether canefully satected froups of TECH INDUSTRY
INVESTORS.

From gur KYC and Pals Al offices, the Tech Group’s VenureCruss svents fled by chair
D ZIMMERMAN) totvide e communty Buldng soesences 10 the innivation indutn,

T NOTHING VENTURED, NOTHING CRUSHED.
L3

LOWENSTEIN SANDLER 10 bong togethes carefuly selected groups of TECH INDUSTRY

From aur NYC and Palo Al affices, the Tech Groug's VentsseCrish events (Ied by chai e
ED ZIMMERMAN: crovide true comminin bulkdieg exmoriences 10 the innovacon indusary. e
NOTHING VENTURED, NOTHING CRUSHED. ABOUT Us

oo et B i, B, e o 4 B

o B il
= = =' - I I. =7 = i . e s e = o e .| e b e e

Project
Venture Crush
website and branding

wid =

[~ ri___‘

Studio a- =

) —

Eight and a Half — =

-

-_ =

Art Director B I

Bonnie Siegler =

—

— ;..."‘;.

Design e =

: gner o
Kristen Ren

Client

Lowenstein Sandler

Strong shifts in weight and size
give the viewer a clear sense of
informational hierarchy. Note how
the words VENTURE and CRUSH
collapse down when scrolling to
remain onscreen yet preserving
display space beneath.

Project
Book cover

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designers
Andrew James Capelli,
Kristen Ren, and Anthony Zukofsky

Client
Black Dog & Leventhal

Dramatic title display, followed
by a much smaller subhead and
author name, and a still smaller
third line, use size effectively to
indicate hierarchy. The shift in
color from subhead to author
name allows for a shift in content
while the size, weight and style

remain the same.
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Hierarchy using weight

FATTER IS MORE VISIBLE. Letters that have wider relative, therefore it depends on how weighty versus how
stems and stroke widths have a stronger presence on the big versus how prominently positioned (see “Theory of
page. Weightier forms may supersede position and size as a Relativity II” on page 106).

determinant of hierarchy; however, typographic hierarchy is

Project Architect
Environmental graphics BuroOS
and digital design for
MahaNakhon Client
Pace Development Co., Ltd.
Studio
Pentagram The electronic signage changes
second by second but always R ]: ’ i l 'l
Art Director retains a sense of hierarchy using .
Eddie Opara typographic weight. - -
Designers A R l " ! I' H A

Brankica Harvey and
Pedro Mendes

Developer
Kiattiyot Panichprecha
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FOREWORD BY STEPHEN HAWKING

Project
What's Out There: Images from
Here to the Edge of the Universe

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and Mary K. Baumann

Images
Nasa/JPL/Space Science Institute

Client
Duncan Baird Publishers

The stacked title employs weight as well
as width to create a justified block of text;

the word OUT is emphasized by its weight,

though the letters are much smaller.

|

AVOIDONETHING

Project
Avoid One Thing

Company
Alphabet Arm Design

Designer
Aaron Belyea

Client
SideOneDummy Records

The logo and its legend both use a weight
shift (and a shift in width) to separate and
emphasize. Interestingly, the wider word
ONE appears more prominent than the
weightier words on either side, though
the point size is the same, perhaps partly
because it is centered.
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Project
Eye on Europe

Company
Pure+Applied

Client

Hierarchy using color

STRONG COLOR CREATES “POP.” While black and white provide the highest level of contrast, a piece of
text in a burst of color can become more prominent in the hierarchy of elements that are present (depending
on other factors such as size, weight, typestyle, and position).

h wye & wenday

itage

| extending a her

books,

and theirinstitutionalnetwork ||/ |

In a period of instant communication
dependence throughout the world, there Is undoubredly

and

arthistory of Europe, surely
ted States, has not bees more
ali lalits. vasa

art, and particularly that
caland popular artistic thinking, with scant astention paid to werk produced
elsewhere, American art was not enly widely seen in Enrapean misenms and
galleries but alsc had an irypact on Eoropean artists. This represented a shift
Tollowing the end af World War 11, as Europe rebuilt and America’s economic
and pol F f the art 5 7o e
moved from Parks 1o New York, and artists such as Jackson Pollock and Andy
Warhol becarme [lrst American and then international ar stars, But as recent

decads Europe has been shown in
the United Staves, panicularky since the 1080s, and ithas become chear that its
¥ f A Festher atention
AS I ol artsts

tions of artistic practice,
oW FLIUCTUTES; at began

Fanl Morrisen.
Riaci Do (Seaall), 3003

ithon 7 theircreative visions, printed

! editioned formats, with thelr inherent properties of transference, repro-
duction ing, and 1 hancé

and further articulating their practices. This stody examines 118 artists, col-
bectives, and journals from twenty countries with an inclusive approach to
g s these medlums that reflects the inventive cholces made by leading figures of
T ———— the pericd, and Cerhard £ through Daniel

15

The modest typography adds just a bit
of color for emphasis; this is very effec-
tive because of the restrained palette of
the spread.

Museum of Modern Art
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Project
Great British Food

Design Director
Joseph Luffman
Designer

Joseph Luffman
Client

British Food Fortnight /
The Type Museum
The entire joke rests
upon the selective use
of color in this poster
to “reveal” a hidden
message.

F00D

EAT
BRITISH
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Hierarchy using contrast

HIGHER CONTRAST SEPARATES background from complex background, whether an image or typographic
foreground. Separation can also be emphasized using texture, extra care must be taken to create sufficient contrast
outlines, hard drop shadows, soft drop shadows, and any between the type and what is behind it.

combination of these effects. Especially when there is a

Project
Show poster

g Planets

Company
Alphabet Arm Design

Art Director WRITTEN BY BILL RUSSELL
AND HENRY KRIEGER
Aaron Belyea Rk R R R R

DIRECTED BY BILL RUSSELL
MUSIC BY HENRY KRIEGER

Designer
Ryan Frease

Client
The Boston Conservatory

A “faux” sign provides a
strong background contrast
for the text; an interesting mix
of styles uses outlines and
drop shadows to stand out.

Project Hierarchy is created here using
Cover size and weight, but moderated
by color. For example, though
Company some of the text in blue is larger,
Hopkins/Baumann the smaller text, some of which
is in shades of gold and yellow,
Creative Director stands out more because its
Will Hopkins and relative contrast against the
Mary K. Baumann background is greater.
Designer
Wenjun Zhao
Images

Saturn: Nasa/JPL/
Space Science Institute
Planets: Medialab, ESA

Client
Kids Discover
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Project
Brand identity

Studio
Pentagram

Art Director
Harry Pearce

Designers
Johannes Grimmond
and Alex Brown

Project Manager
Tiffany Fenner

Client
The Old Vic

A single typeface with a single
weight and width varies by three
characteristics in this series of
theater posters (part of a larger

identity project): size, color, and outline.

These factors determine the hierarchy
of information. The type color
contrast with the backgrounds

are highest for the names of the
productions, with “The Old Vic"
always in white, against a strongly
saturated background.

/AT THE
OLD VIC
DIRESE

D F VR’ECS BV

15 OCTOBER—OE NOVEMBER 2017

Ryl Bank of Conidy

AT THE
OLD VIC

CONOR
McEEBHIERSO®ON

MUSIC AND LYRICS BY

DY/ [L/AN]

12 JULY—O? OCTOBER 2017

FRINCIAL FARTERS

Boyal Bask of Exnads

Rael Baak of Caands
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Hierarchy using orientation

DEVIATION FROM THE STANDARD BASELINE introduces the impression of motion and imparts
dynamism to type. However, there should always be a design rationale for simply tilting a baseline; this
technique alone is not a substitute for good design.

>

P,le

—
Project
Espresso mug set Project (opposite)

Book series
Design Director
Sandro Franchini Art Director

Lauren Panepinto
Designer
Sam Becker Designer

Lauren Panepinto
Client
Crate and Barrel Client

Orbit Books
There is a feeling of playful-
ness in the swooping letters The powerful use of bold sans seif
on this series of coffee mugs, stands out, despite the vertical
each which change size as well orientation of the titles. Running
as orientation, creating a sen- the titles and authors vertically
sation of depth and motion. allows space for a more powerful

use of the artwork on this series of
book covers.
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Project
Feature spread

Design Director
Amy Rosenfeld

Art Director
Douglas Adams

Illustrator
John Hendrix

Client
This Old House

Bumps and lumps in the remodel-
ing process are the subject of this
story, and the typography reflects
the chaotic voyage in its off-kilter
title treatment.
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Hierarchy using special effects

‘WITH THE ADVENT of easy-to-use effects palettes in commonly available design software, it was inevi-
table that the result would be the overuse of special effects in typographic design. However, when properly
deployed, these special effects (such as beveling, debossing, glows, feathering, etc.) may be very useful and

striking, elevating a simple typographic design into memorable imagery.

Project
Transformers

Designer
Jakub Stepien

Client
Center for Contemporary
Art in Warsaw

The concept of “transform-
ing"” for an art exhibition,
reflecting political, cultural,
and economic transformation
in Russia and Poland, finds its
visual solution in the realm
of special effects; the typo-
graphy is bursting forward
from the perspective of a
deep central point.



Project
All About the Money

Company
Thirst

Designer
Rick Valicenti

Client
ESPN/Thirst

Bling carried to an extreme and
dizzying digitally enhanced degree
is the force behind this “diamond-
encrusted” headline.

. QUARTERLY

CHARTICLE

America

DIEGO MOLAND
Colombia's Internet Advaniage
JAVIER OLIVAN
Facebook's New Strategy

JAMES BOSWORTH
The Robet in Your Future

CAN YOU HEAR US NOW?-

A HEMISPHERE WIRED FOR CHANGE

Project
Cover

Creative Director
Donald Partyka

Client
Americas Quarterly

A layered 3D rendering visually
represents high technology.

It is clearly the most prominent
headline on the cover; the subhead

is dimensionalized but much smaller
and positioned lower. The letters
TECH are deeply dimensionalized
and highlighted, each is unique,
which suggests that a variety of
technologies will be addressed inside.
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To kern or not to kern

Project
Cover

Creative Director
John Klenert

Art Director
Christine Bower

Designer
Greg Gradbowy

Illustrator
National Forest

Client
Billboard

Going against the conven-
tional expectation of optical
consistency (where extra
space would have been added
between narrow vertical
letters), the Billboard logo has
been tightened instead, even
touching the rounded shapes
and tucking the dunder the r.
This tight kerning makes for
a unique mark and has the
added advantage of allowing
the long word to be as large as
possible, bounded only by the
cover's border.
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THE SHAPES OF LETTERS come from a variety of
sources (Greek, Roman, Phoenician, Hebrew) and therefore
are not inherently designed to fit together. In our digital
world, type designers embed kerning pairs in their typefaces,
which usually work well at the text type level (subject to
adjustments to the hyphenation and justification settings,
which can be customized by the designer). When type is used

at a size larger than text size (above 14 point), small dispari-
ties and deviations in the spaces between the letters become
more evident, and it is the designer’s duty to rectify these by
adjusting the kerning manually. Certain combinations of let-
ters require more adjustment than others. In every case, the
object is to create optically consistent kerning.

THE GREEN ISSUE|

DOING WELL BY DOING GOOD /// 10 Artists, 10 Ways To Better The World /// Carbon Neutral: Raging Hype Or Real Help?
The CD Packaging Dilemma /f/ Carbon-Free Festivals? //f Biodegradable Shrink-Wrap—You Can Smoké [t
Touring: Beyond Blodiesel /f/ Tips For Greening Your Business /) PLUS: The Shocking Reality Of The Digital Future

Bill

EXPERIENCE THE BUZZ

GIVE GREEN A CHANCE




Project
Nectar Wine Bar

Company
Alphabet Arm Design

Designers
Aaron Belyea and Ira F. Cummings

Client
Jai Jai Greenfield and Eric Woods

Very open kerning of this logo suggests
the spaciousness of open flowers, sup-
porting the hummingbird illustration.

Project
Cover

Creative Director
Donald Partyka

Client
Americas Quarterly

The letters of the headline have been
customized to allow super-tight kerning
for a powerful and punchy effect.

nectar<

WINE BAR

POST-ELECTION ISSUE ||}

B00Z HIWWNS

CHILEAN PRESIDENT

THE POLICY JOURNAL FOR OUR HEMISPHERE

ne Hemisphe
Tl’ulil'wal. Socia
and Fconomic
lxa:lm%tml:murc
L.S. Policy

* ¥

FYIHSSINIH BNO YOS TYNENOF A0 JHL Kjsagsend seauawy

BRAZILIAN ENTREPRENEUR

Jorge Gerdau

On Brazil and U.S. Commercial Ties

page /8

COSTA RICAN PRESIDENT

Oscar Arias

On Rebuilding U.S. Moral Authority
page 85

‘ ‘I ‘“ ‘ |
o "NT4470 24074 ?‘

12913-juapisasd

BRAZIL’S TOP DIPLOMAT

Celso

On Making a Fresh Start
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Type as image

ONE OF THE JOYS of working with letterforms is their uncanny ability to be shaped into images. For de-
signers who enjoy “playing,” typographic forms in all of their infinite variations are like a gigantic set of Legos,

building blocks that allow us to create images that speak to viewers both as visuals and as text.

0
11

Project Likenesses built from characters

Men of Letters & People of Substance using a single font are a charming
use of type as image.

Creative Director, Designer

Roberto de Vicg de Cumptich

Client
David R. Godine, Publisher
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Project
Stacked cover

Art Director
Amy King

Designer
Roberto de Vicq

Client
Bloomsbury

A 32DDD REPORTS
FROM THE
‘ FRONT

)

gliacked
b R R R |

For this book cover title, text and
image become one as the customized
letterforms are tucked together to
form the shape of a brassiere.



Project Customized letterforms have

Restaurant identity been stretched and lit (parts of
a series of restaurant menus)

Company to make them function as illus-

Mucca Design trations as well as literal text.

Creative Director
Matteo Bologna

Designer, lllustrator
Steve Jockisch

Client
Teplitzky's
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Three-dimensional type

Project
Liguid Stone: New
Architecture in Concrete

Exhibition Graphic Design
Pure+Applied

Exhibition Design
Tod Williams Billie Tsien
Architects

Photographer
Frank Oudeman

Client
National Building Museum

Exhibition signage for
concrete in new architecture
has depth and shadow; the

segmented letterforms repre-

sent the forms built to shape
poured concrete.

80 Typography Essentials

WHETHER BUILT IN A DIGITAL 3D environment
such as Maya, or whether hand-drawn, physically con-
structed, or implied by drop shadows, three-dimensional
type lends extra weight and impact to a typographic design.

AT HARE
--_- -d-.’-'J- r rJ.
e N
\ r ’J'P‘\ -

Depth and bulk help type stand out in three-dimensional
spaces such as those in environmental and exhibition graph-
ics, but they can also enhance print and digital projects.




Project
The College Issue opener

Art Director
Arem Duplessis

Deputy Art Director
Gail Bichler

Designer
Hilary Greenbaum

Illustrator
Emily Dwyer

Client
The New York Times Magazine

Stacked textbooks form the title; a
few extras are scattered about for
scale; they also suggest the clutter
of a typical dorm room.

Project
Single page: The Sixth
Annual Year in Ideas

Art Director
Arem Duplessis

Art Director, Designer
Gail Bichler

Client
The New York Times Magazine

Three-dimensional type from Ato Z
serve as illustrations for this annual
round-up of the year’s most innova-
tive ideas, those that have “shaped”
our world.

Does teaching make you a bad writer? Coubd it make you a good pressdent?
Haow would you tcach on YouTube? Fow would you teach in Dubai? How can you teach with ... style? From Alaska

to Alabama to the Persian Gull, we look at the mysteries of teachin

g in all its varicty, Words aside,
ians ae all the work of und

Thowever, the book of this issue is all-stadent: headline h
d grad dents from 1! and a few

I as well.

= =R R

e a

PHNSISRY  ATANESP  REABSWRITE Vs T ST

LETTHRING BY ENIE KU Sohasd of Vissal Aris

113 pemes. v ot e g
st o 1 . Pamtes w4 Gt s,

e P T et e T ety
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Repetition

A POWERFUL WEAPON in every designer’s arsenal, repetition works equally well using typographic
form. Repetition creates emphasis and mass; it can be used for pattern or texture as well as for impact.

FREE SHANESPEARE IN THE PARK -~ FREE SHAKESPEARE IN THE PARK e
e © A L p L

[

e RO ADEITA Wemewm T o ——— REET. ASnTA M (B 7 S e BEEi. AsiTA W (B 7 S
gt — ® - ——— — g —— @ E - A e o gl R - iz
FREE SHAKESPEARE IN THEPARK t-tvsewi rmsnmsrm:mmirm [ FREE SHAKESPEARE IN THE PARK ssctseee s

B phiztch = e

A MIDSUMMER
N!E HT%BHE&M

n MIDSUMMER
GHTS DREAM

[.
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SHAKES PEAI‘E
= INTHE PARK

FREE TICKETS 05TREUD
AT THE PUBLIC THEATER. & THRU A

Banknf ﬁmeru.a =

118 vEARS

Project
Environmental graphics and campaign
for Shakespeare in the Park

Studio
Pentagram

Art Director
Paula Scher

Designers

Tammy Shell, The Public Theater
Kameron Neal

Margalit Cantor (this page)

Dora Godfrey (opposite page)
Collaborator: Kirstin Huber

Client
The Public Theater

The most recent project in a decades-
long partnership between Paula Scher
and The Public Theater, these graphics
make the most of heavy repetition of
critical design elements: typography,
color, imagery, and supporting

graphic elements. They are instantly
identifiable both as an annual iteration
of the Shakespeare Festival's identity
and as a long-running series.
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Deconstructed type

PIECES OF TYPOGRAPHIC FORMS have a beauty all their own. They can be used as ornament, as navi-
gational devices, as pattern. Something old may attain an entirely new look when its parts are disassembled,

reassembled, or partially assembled.

Project A design festival was branded
Identity with a deconstructed pattern

of letterforms in vermillion and
Design Director reversed bold lowercase type.
Domenic Lippa

Client
London Design Festival
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Project
Identity

Company
Pentagram

Designer
Michael Bierut

Client
Saks Fifth Avenue

Splitting apart the long-standing script

logo of the legendary department store,

varying iterations of black-and-white
patterns were applied to every possible
surface, including store awnings and
window displays.
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Vertical stacking

OFTEN DONE FOR THE SAKE OF CONVENIENCE neither vertical nor horizontal alignment. A much better

or because of ignorance, vertical stacking is generally inad- solution is simply to turn the type on its side so that its base-
visable. Because different letters have significantly different line remains intact (this helps the reader, too). However, as
widths, centered vertical stacking creates ugly shapes with with all rules, this rule, too, can be successfully broken.

Project
Feature spread

Design Director
Amy Rosenfeld

Art Director
Hylah Hill

Photographer
Wendell T. Webber

Client
This Old House
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This clever headline treatment

vertically “skewers" letters colored
to look like vegetables ready for

the backyard barbecue.

works

Turn your
burger-flipping
station into an
outdoor kitchen
where you can
prep, cook, and
clean up all in
one place
Here's how

Y AMANDA LECKY
PHOTOCRAPHS BY WINDCLL T WEBEER
STYLING BY DONALD LA FERA

NOTHING DRAWS A CROWD LIKE THE KITCHEN,
but who wants to hang cut—never mind cook—
cors on & RO/Recws. sumimes day? Mot us. The
solution; Move: the kitchen outside. But simply

What you warit is @ workstation that's practical
nough amesl ughto

indoce bt

‘with & better view.

! ariety,
dasigned the outdoor kchen shown at left for the.
Acroed, New fork, hourse he shares with his wile, Thes

Butwhen
Eriling saason arrived thes year, Fotokar was still
charring chops and brats on the gas geill he had

longing for more room o prepans food and place
platters “If the mest's done and you want 1o take it
af the fir” he 535, “whwire do.you put it down whils
you wast for the peppers to finish cooking?”




Project
Book design and exhibition design for
“Revolution of the Eye”

Studio
Pentagram

Art Director
Abbott Miller

Designers
Jesse Kidwell, Yoon-Young Chai,
and Jaeyoon Kim

Client
The Jewish Museum

Taking artistic license to create a tall
shape works here because, even though
the word Revolution has been broken
up, it is the only possible interpretation
of the word fragments.

MODERN ART

AN
THE BIRTH OF
AMERICAN
TELEVISION
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See the shape

WITH CENTERED ALIGNMENT, or with any ragged designer will fill the shape with type in such a way that its
edge, “bad rags” can be a problem. Always look for a bal- texture is consistent, without gaps or heavy spots. (See
anced rag, one that does not inadvertently create a shape. “Theory of Relativity II” on page 106.)

When deliberately creating a shape from type, a skilled

ge- You're 22. (Will you
ever

ajob you really like?) Youre
32. (If only you'd known then what you
know now.,) You're 50. (Wait a minute...
that can't be right)) This month we
take a look at the Ages of Woman—
the good, the bad, and the...no, honey,

you can't wear Lycra anymore. Forty
may be the new 30, but getting older
still has an image problem. Why, we
asked ourselves, should everyone be
selling youth? Why not commission a
few ads for maturity? Which we did.

X E

i ! So read. Reap wisdom. Live joyously.
vl i You're only (fill in the blank) once.
Project The sands of the hourglass,

Feature spread shaped by using letters as sand,

illustrate a story on aging.
Design Director
Carla Frank

Designer
Kristin Fitzpatrick

Client
O, The Oprah Magazine
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Carluccic’s

Project
Poster

Design Director, Designer
Joseph Luffman

Client
Carluccio's

A map of Italy for a food purveyor is built
from the names of Italian dishes. Because
the letters are all caps, they can be tightly
stacked; a compressed letterform creates
visual bulk; different sizes and orientation
are used to vary the texture and create
separation without extra spaces, so the
shape can be tightly constructed.

o \® Y e
INFEY

9"|
we

=

Project
Poster

Art Director
Gabriel Benderski

Designer
Gabriel Benderski

Client
Gabriela Pallares

The 3-D effect of this poster
typographically reflects the subject
of the documentary, the British
architect Norman Foster.
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Using cases

MAJUSCULES ARE MAJESTIC. Minuscules are modest.  Again, everything is relative; very lightweight uppercase
Uppercase and lowercase letters (so called because they were letters in a simple sans serif might speak more quietly

kept in separate drawers of the typographer’s “case,” or than a chunky slab serif lowercase. Everything depends
cabinet) have distinct purposes. Capital letters, as they are on proportion and the mix.

also known, speak loudly, while small letters are quieter.

.| fig
ggig,,%g% almond &
spread =

Project These completely lowercase
Identity and packaging for a labels in playful colors are
boutique condiment company warmly appealing. The lowercase

is informal and approachable.
Company
Mucca Design

Creative Director
Matteo Bologna

Art Director, Designer
Andrea Brown

Client
The Gracious Gourmet
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Project
Tablet edition

Creative Direction

Joe Zeff Design DISCOVER

Client VOLUME1
Kids Discover

Cases are flipped here,

as the enormous bold
sans serif headline clearly
dominates all other text in
caps in the left panel.

SEEING BBI[ |ON YEARS

INTO THE PAST

BLACK HOLES |
ANDDARK MATTER

REAL SIMPLE

| life made easier |

What can you do
in 15 minutes?

¥ Cook a healthy dinner

¥ Speed-clean your house

¥ Banish a bad mood
¥ Declutter your car

¥ Get some exercise

% Make easy
home repairs

¥ Plan a party

% Dress 10 pounds
thinner

and more...

Project
Cover

Creative Director,
Designer
Vanessa Holden

Photographer
Ellen Silverman

Client
Real Simple

Though the magazine's
logo is in caps, the cover
employs simple, modestly
sized lowercase cover
lines; unlike many maga-
zines, it does not wish to
“shout"” visually. The core
of its mission is to calm
and reassure the reader.

Gala:nés
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The rule of three typefaces

Project
Single page

Redesign Art Director
Francesca Messina

Co-Designer
Amy Rosenfeld

Client
Businessworld

This complex page of type
creates a compatible whole
by using a serif appropriate
for body copy, a condensed
sans serif for contrasting
body copy, and a slab serif for
display. Each of these serves
its own purpose, yet is harmo-
nious with the whole.

92 Typography Essentials

CONVENTIONAL WISDOM HOLDS that most projects
require only three typefaces, or, more precisely, three type
families. All situations may be handled quite thoroughly
with good compatible choices of the following: a good legible
serif, a simple sans serif, and a display typeface (usually a

a serif text type). The available variations in weight, slope,
and width should be more than adequate to handle the needs
of the content. The primary benefit in this approach is the
likelihood that, by limiting the typefaces, compatibility and
harmony will be maximized.

serif typeface that has the refinements not usually found in
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With quotas
going away, how
can small gar-
ment manufactur-
ers tap global
markets? The
best way,
according to
Bharat Vedant,

New York's gariment
districe is the thread
that tiex this small
business together,

managing director,
Ashapura Garments,
a Rs 106-crore
denim company, is to
set up your own
offices abroad. He
opened an office in
New York's Garment
District at a monthly
cost of Rs 3.5 lakh.
This includes the
office space, two
local employees
(with salaries of
$2,000 and $1,500)
and two employees
from India. He set up
a similar hase in
Cologne, Germany, at
a cost of Rs 2.5 lakh
a month. “This is
better than using
agents. They charge
a huge mark-up and
push up retail prices.
But by selling direct-
ly, we enjoy better
margins and offer
lower retail prices,”
says Vedant.
Ashapura has already
bagged a few small
orders through its
New York and
Cologne offices. And
a large 500,000 is.
M. Anand

FINDING good talent
to recruit, especially at
middle and senior lev-
els, can be difficult for
small and medium en-
terprises. Hiring expe-
rienced and skilled
staff for these posi-
tions can sometimes
be uneconomical for

are senior managers
with over five years
of post-qualification
experience, These
are women who have
chosen not to con-
tinue at a full-time
job, but are willing to
work part-time or
flexible hours,
Depending on
your requirements,
you can hire a part-
time professional in
two ways. One, you
can hire a person to
work for lesser hours
inaday, say from 9
a.m. to 2 pam. Oryou
could hire the person

for an interim pe-
riod, where a partic-
ular task needs to be
taken care of. Forin-
stance, an IT firm
could take on an in-
terim project man-
ager for a particular
project for, say, six
months. The man-
ager would then be
paid on the basis of
the projects she im-
plements. Thus, a
company can set the
terms based on pro-
ductivity, instead of
simply the number
of hours put in.

M. Anand

Rajesh hives women who want to work part time or flexible howrs,

such businesses, Hir-
ing a part-time man-
ager could be the way
to balance costs with-
out compromising on
the required skills.
Chennai-based re-
eruitment firm Avtar’s
[-WIN (Interim
Women managers' In-
terface Network) divi-
sion provides precisely
this option. It has
more than 250 women
managers available for
recruitment on its net-
work, across various
sectors, And at least
40 per cent of them

But by sell- A student or

M. Anand

27 MARCH 2006 43 BUSINESSWORLD




100 Candé Nast

Partfolin, Janas

SEPTEMBER 2006, avice president of Wal-Mart
senta highly personal email to his boss through what
he thought was a safe email account. *My Gmail is
secure,” Sean Womack assured Julie Ann Rochm,
the company’s senior vice president for marketing
communications, “Write to me. Tell me something,
anything.... I feel the need to be inside your head if I
cannot be near you.”

Roehm had persuaded the company to hire Womack
only three months before. “1 hate not being able to call
youorwriteyou,”she replied. ™ think aboutus together
all of the time. Little moments like warching your face
when you kiss me. Hoved your voicemail last nightand
love the idea of memory and kept thinking/wishing
that it would have bee vl 1 there last night.™ Then she signed
off, saying she had o take her two cf

Unfortunately for Rochm and V

ther peaple, their inti

had played in digging up ¢
bal operation, was headed by a for
7 the Cengral Inte

ail messages, provided by
his estrang stanother former government agent had
supervised the overall investigation,

Project
Feature spread

Creative Director
Robert Priest

Designer
Jana Meier

Photographer
Matt Hoyle

Client

Condé Nast Portfolio

A finely detailed serif designed for
display is used with a serif typeface
for body copy, accented with a limited
use of sans serif. All of the needs of
this content are adequately served by
these three choices.
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Mixing many typefaces

TYPOGRAPHIC CACAPHONY CAN BE APPEALING
when in the hands of a skilled designer (otherwise, it can be
a nightmare of conflicting forms). Mixing many typefaces
works best when there are extreme differences in the type

choices; this implies intent and control underlying the

DE VICD

v DE EUMPTI[I—I

Project
Men of Letters & People of Substance

Creative Director, Designer
Roberto de Vicq

Client
David R. Godine, Publisher

The title, encapsulated within the
silhouette of a head in profile, alludes to
the content: this book contains portraits
of literary figures made entirely from
type characters, one font per portrait.

A mosaic of dingbats surrounds the

Project
silhouette; these, too, are used for

. ) Acoustic Showcase poster
portraiture in the book.

Designer
Lauren Panepinto

Client
Electric Plant

94 Typography Essentials

mishmash. When mixing typefaces within a document, bear
in mind that, as always, each choice should serve a specific
need and must exist in a harmony and balance with other
typefaces. It is never a good idea to use different typefaces
for no good reason.

An irregular collection of pencils
serves as text placeholders for an
invitation; because each pencil is
different in function and style, the
typeface used on each pencil is dif-
ferent. The multiplicity of typefaces
works because each is confined in
its own space and shape.



Project
Special section opener

Company
The New York Times

Art Director
Wayne Kamidoi

Illustrator
Lorenzo Petrantoni

A highly organized cacaphony
of typography, tiny shapes and
images form a tightly crafted
whole. This image is deliber-
ately intense. It's typographic
nuances invite and reward
deep inspection.
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RORY SMITH ON VLADIMIR PUTIN'S WORLD CUP GAMBLE PAGE 3 | ANALYSIS OF THE 32 TEAMS PAGES 4-7

THE NEIGHBORHOODS THAT BUILT FRANCE INTO A CONTENDER PAGE 8 | KEY PLAYER FOR MEXICO? ITS MENTAL COACH PAGE 10

ILLUSTRATION BY LORENZO PETRANTONI
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Mixing type using contrast,
weight, or color

Project
Cover

Art Director
Arem Duplessis

Designers
Arem Duplessis and Leo Jung

Photographer
Horacio Salinas

Client
The New York Times Magazine

Although a single weight of
display type is used for the
cover lines, emphasis and lev-
els of hierarchy are achieved
through variations in color and
size. Despite the light weight
of the type, the high contrast
with the background ensures
legibility.

96

BUTTING LIGHTWEIGHT LETTERS up against heavy-
weight ones, or changing color, while using one size within

a single type family allows words to be combined that might
otherwise need a letter space. Within a single word, two (or
more) ideas can coexist yet also be separate, with distinctly
different emphasis. This is a display-only design solution

that has been used successfully in many arenas.

If the needs of the content can be served with the use

of different members of a broad-based type family, it is
almost always better to do so. If the content requires
something more for its full expression, then and only
then is it desirable to introduce additional faces; as they
like to say in government, it is on an “as-needed basis.”




Project
Advertising campaign

Creative Director
Johanna Savad

Art Directors
Michi Turner and Shamona Stokes

Client
The Netherlands Board of Tourism and
Conventions

The two title words can coexist without
a word space because they are dif-
ferentiated by weight. These ads have
a great deal of visual energy; a single
type family is employed.

WERP+ VIENNA+ ZURICH

coolcapitals

ENMNA

H + AMS TERDAMS AN TWERP+ AL ENC

coolcap

VIENNA+AMSTERD

Vienna

AP

itals
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2.6 Mixing typefaces using historical
compatibility

Project
Package

Art Director, Designer
Louise Fili

Client
Bella Cucina

Dolci Biscotti packaging
was designed using various
Victorian-era typefaces that
were scanned from old type
books and redrawn.

98 Typography Essentials

TYPE DESIGN REFLECTS ITS ERA, so multiple
typefaces within a single project should be historically
compatible, i.e., designed within a similar time frame, or a
revival from that time frame. Another method for choosing

typefaces that are historically compatible might be to choose
from the designs of a single type designer. As with all type
choices, the faces should work with the content; historical

considerations are not the only factor.




Project
Package

Art Director
Louise Fili

Designers
Louise Fili and Chad Roberts

Illustrator
Graham Evernden

Client
Late July

The Late July package was
inspired by early twentieth-
century cracker packaging.
Everything was hand lettered,
including the net weight copy.

Project
Barker & Mills
cocktail cherries

Art Director
Lauren Panepinto

Designer
Lauren Panepinto

Photography
Lauren Panepinto

Client
Ryan Barker

A wonderful mix of vintage
typefaces, this package
design perfectly evokes a
golden age of mixology.
The crosshatched sans
serif type and classic red-
and-black-on-ivory palette
hearkens back to the era of
the general store.

~WT R
NETWT6

viL

LIMITED EDITION

BARKER & MILLS |

HANDMADE COCKTAIL GARNISHES [

BOURBON VANILLA

COCKTAIL CHERRIES |

FET WT. Doz« 20% ALCOHOL B Y0l
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Familiarity breeds legibility

LEGIBILITY IS PARAMOUNT in most type-driven proj-
ects, so be careful to choose typefaces with design elements
that are easy for the reader to grasp immediately. Many
typefaces, because of their frequent usage and wide avail-

ability, have especially recognizable features and propor-
tions. Readers should be able to “decipher” the letterforms
within a split second. As with all things, our comfort level is
determined by previous experience.

a Lord of the Realm in Westminster, he wished to expedite

Having found o comfort cosseted in (he erimson robes of  ©
& entire upper school back to write the tests over again. Only
‘his return o the country be had ahandoned at the behest of harder. Diack led and ¥

WITH HIS TRIAL APPROACHING, in the
unsettled autumn of 2006, Conrad Black was
feeling distinctly nostalgic for the Canada that . ... vcc princpat e
made him, the homeland that he had renounced T ©W Sowby. ncrupicd

the examination process to reveal

some five years earlier as not being good enough.  thatyouns Conrad had broken into

the school's office. stolen the exam
papers and sokl thei to his classmates. Sowhy ordered the

this time, th

" L & But hiscl I vy

Useni-Prinne Minister Jean Chrétien. This was:
spotted a travel poster and suddenly recognized Canada as
an empty land filled with wonders. It was, well, just in case
‘e might require rapid transfer to.one of Her Majesty’s Golf

Gl oliaguised wa it § e
as the one whose hospitality his former partner David Hadler
could shartly be enfoying.

The matter wis foo urgen 1o leave o his retinue of legal

advisors, whe sutnumbered the population of Guelph. Sa, ©

aa for returning his Canadian passport, Swotty gently told
the Lord of Croasharbour to go fuck hinself.

Diack’s life has been bracketed by twin ethical misadven-
tares: thee purbolned exam incident, 3t age 14, sl his convie-
tion, at age 62, on four criminal counts kn Chicago this sum-
mer, During the interval, e became a brawling metaphor
for global media nllienoe. He clalmed ieode status on iwo

7 il by ing his inflated

off e prrime ministers office in Oliawa he spotted “Swolty”
a former classmate at Upper Canada College, where young
Conrad had been an indifferent student for eight years. Hle
would just phone good old Swotty and get his passport bock.
When b askedd, with unaceustomed modesty, whether
Swotty remembered him, the reply was edgy. “Oh, | remem-
ber you alright. Conrad " But instead of happily reminiscing

A

GREAT

St P hands. Onastafflist ©

about their student days, Swotty reminded him how, inthe ¢

i the mannier of tter-day ropalty. He and arhara
P b g

1 {the | Empire.
Amiel, be assured the world, was “preternaturally sexy”
which i the paiois most of us undersiand meant that she

¢ of the message that Napoleon sent the Empress Josephine:
£ "Home kn throe days. Don't wash.™)

Less than a decade aga, Conrad Black was king and self-

THE TRIAL OF CONRAD BLACK

Péter C. Newman

ILLUSTRATION BY ARiTA KUNZ

Project Illustrator
Feature spread Anita Kunz
Art Director, Designer Client
Louis Fishauf Toronto Life
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Clarity in text and display type,
combined with spacious margins,
make this an easy read.



BEATER

Project
Phone app

Studio
Brobel Design

Client
UCLA Anderson

RP6476_UCLA_
event_1.jpg
This phone app (there is also a : =
tablet app) for Admit Preview Day

at UCLA Anderson has text in
bright color-coded bars that are
consistent throughout the app,
thus easy to navigate.

A clean and legible sans serif
completes the ease of use.

Feedback

WHEN YOU'RE FINISHED . . .
SWIPE HERE TO GO TO PART 9

RP6476_UCLA_

event_7.jpg

Project
Tablet app

Studio
Joe Zeff Design

Client
The Final Hours of Tomb Raider

This screen of The Fall of Tomb
Raider's tablet app uses a highly
legible sans serif typeface to convey
clear on-screen instructions for
usability and play.

Discover Los Angeles

Capitharn Califarmiade amono the

RP6476_UCLA_

event_8.jpg
|l'.r1-.|».[r

is where yeople power the

world's 15th largest economy.
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Properly weighted small caps

and fractions

PROPORTION IS KEY when using small caps and being shorter; this allows them to exist harmoniously within
fractions. Shortcuts to their creation provided by design the tonal density of the surrounding text. Similarly, properly
software may seem easy, but any comparison of “fake” small =~ weighted (and constructed) fractions are also slightly wider
caps or slapped-together fractions with the real thing will and slightly weightier, and the spaces on either side of their
immediately reveal the difference. Properly weighted small slashes are calibrated by the type designer to match the

caps are slightly wider and slightly weightier in addition to spacing in text type.

Project

Feature spread Vinod Khosla
i to

Creative Director
Dean Markadakis

Designer
Jana Meier

Photographer
Howard Cao

Client
Fast Company

Small caps in the gray subhead match the
weight of the surrounding lowercase text.
Note the use of the em dash, with a
comfortable space on either side of it, to
set off the final thought. Also note the
levels of emphasis created by an italicized
name (the subject) and a roman name (the
author), as well as the shifts of slope, size,
and color in the all-lowercase headline. The
shape enclosing the headline is a “devilish"

my Richard él\affcr

play on the lowercase g of the word green,
with its tail and horns (and halo).
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Old style numbers and groups of
capitals can disrupt the consistent
typographic color of a body of text.
By reducing their point size slightly,
consistent color can be restored.

Project (left)
Type specimen

Company
Hoefler & Frere-Jones

Designer
Jonathan Hoefler

Client
Hoefler & Frere-Jones

This type family from Hoefler
Frére-Jones was designed with

a broad spectrum of properly
weighted small caps and fractions
for the specific tabular uses that
require them, such as stock quotes.

small caps

old style
numbers

lining figures

Four score and seven years ago our fathers brought forth on this conti-
nent,a new nation, conceived in Liberty,and dedicated to the proposi-
tion that all men are created equal.

Now we are engaged in a great NASA esting whether that nation,
or any nation so conceived and so dedicated, can long endure. We are
met on a great battlefield of that war. We have come to dedicate a
portion of that field, as a final resting place for those who here gave
their lives AIDS that that nation might live. It is altogether fitting and
proper that we should do this.

But, in a larger sense, we can not dedicate—we can not conse-
crate—we can not hallow—this ground. The brave men, living and
dead, who struggled here, have consecrated it, far above our poor
power to add or detract. The world will little note, nor long remember
what we say here, but it can 1492 never forget what they did here. Itis
for us the living, rather, to be dedicated here to the unfinished work
which they who fought here have thus far so nobly advanced. It is
rather for us to be here TWA dedicated to the great task remaining
before us—that from these honored dead we take increased 1654
devotion to that cause for which they gave the last full measure of
devotion—that we here highly resolve that these dead shall not have
died in vain—that this nation, under God, shall have a new birth of
freedom—and that government of the people, by the people, for the
people, shall not perish from the earth.

Four score and seven years ago our fathers brought forth on this conti-
nent,a new nation, conceived in Liberty, and dedicated to the proposi-
tion that all men are created equal.

Now we are engaged in a great NASA esting whether that nation,
or any nation so conceived and so dedicated, can long endure. We are
met on a great battlefield of that war. We have come to dedicate a
portion of that field, as a final resting place for those who here gave
their lives AIDS that that nation might live. Itis altogether fitting and
proper that we should do this.

But, in a larger sense, we can not dedicate—we can not conse-
crate—we can not hallow—this ground. The brave men, living and
dead, who struggled here, have consecrated it, far above our poor
power to add or detract. Theaworld will little note, nor long remember
what we say here, but it can 1492 never forget what they did here. Itis
for us the living, rather, to be dedicated here to the unfinished work
which they who fought here have thus far so nobly advanced. It is
rather for us to be here TWA dedicated to the great task remaining
before us—that from these honored dead we take increased 1654
devotion to that cause for which they gave the last full measure of
devotion—that we here highly resolve that these dead shall not have
died in vain—that this nation, under God, shall have a new birth of
freedom—and that government of the people, by the people, for the
people, shall not perish from the earth.

Four score and seven years ago our fathers brought forth on this
continent, a new nation, conceived in Liberty, and dedicated to the
proposition that all men are created equal.

Now we are engaged in a great NASA esting whether that nation,
or any nation so conceived and so dedicated, can long endure. We are
met on a great battlefield of that war. We have come to dedicate a
portion of that field, as a final resting place for those who here gave
their lives AIDs that that nation might live. It is altogether fitting and
proper that we should do this.

But, in a larger sense, we can not dedicate—we can not conse-
crate—we can not hallow—this ground. The brave men, living and
dead, who struggled here, have consecrated it, far above our poor
power to add or detract. The world will little note, nor long remember
what we say here, but it can 1492 never forget what they did here. It
is for us the living, rather, to be dedicated here to the unfinished work
which they who fought here have thus far so nobly advanced. It is
rather for us to be here TwA dedicated to the great task remaining
before us—that from these honored dead we take increased 1654
devotion to that cause for which they gave the last full measure of
devotion—that we here highly resolve that these dead shall not have
died in vain—that this nation, under God, shall have a new birth of
freedom—and that government of the people, by the people, for the
people, shall not perish from the earth.
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Using the right type

FINDING THE RIGHT TYPE is just as important as design challenge, there may be more than one or even many
finding the right soul mate. Every project embodies a spirit, “right” choices. Understanding what is to be communicated
and choosing the right type for the project will amplify and and to whom should help to navigate the vast universe of
clarify its spirit as well as its message. Depending on the available typefaces.

Project

Les Liasons Dangereuses a’:"\ o~ 4
&l o
Company P )g._ w -’4 Mﬂﬁ

SpotCo

Art Director
Gail Anderson

Designer
Darren Cox

Photographer
Christopher McLallen

Client
Roundabout Theatre

Wispy, ornate ribbons of text,
smoky and indistinct, strike
the right emotional notes

for this sexually charged
play; they provide a literal
counterpart to the illustration
and are gesturally linked by
the uplifted arm and the
downward sloping D.

212-718-1300
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Project
Package

Company
Mucca Design

Creative Director
Matteo Bologna

Art Director
Andrea Brown

Designers
Andrea Brown and Ariana Dilibero

Client
Domaine de Canton

The ribbed container and the bamboo-
inflected type details suggest the ethnic
origins of this product: Indochina.

CANTON

QUEUR

Project
Cover

Creative Director
Scott Dadich

Design Director
Wyatt Mitchell

Art Director
Carl DeTorres

lllustrator
Yoichiro Ono

Client
Wired

The cover art and display type are
the right pop-culture approach to
depict Manga, the graphic cult of

Japanese comics.
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50 Theory of Relativity Il

WORDS EXIST IN RELATION TO OTHER WORDS. Changing the scale of one word may necessitate adjust-

Therefore, every decision that is made, whether style, size, ing the scale of another, and not necessarily by the same
weight, width, color, or contrast, must take into consider- percentage. The more elements there are, the more complex
ation all of the other words (and all of the other elements) the equation becomes (but unlike mathematics, where there
on the page or screen. Every design decision, no matter is only one answer to an equation, designers may find many
how small, has an effect on every other aspect of the design. successful answers to the same problem).

Project
Riefenstahl/Astaire

Company
SFMOMA

e

Design Director
Jennifer Sonderby

Designers
Amadeo DeSouza, Steven
Knodel, and Jeremy Mende

Client
SFMOMA

-_—
s
c -
e
)
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Gl

Theoretically, this design
violates many rules, especially
type overlapping complex
images and the ninety-degree
type rotation, but because of
the delicate balance of ele-

1€

ments, it is an elegant piece
of design.
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Project
The Frank Lloyd Wright Foundation
desktop and mobile website

ane Frack Lioys wigh feuncazn

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designer
Kristen Ren

Client
The Frank Lloyd Wright Foundation

ann Frak Unyd Wrigh Foundaioon ann Trark Uord Wright Foudarn

A precise balancing of typographhic
elements overlays images of Frank
Lloyd Wright's work. The site's logo
acts as an anchor to the pull-down
menu at the left of the screen and
the horizontal copy extending from
it at the top. There is a sense of
structural elegance, appropriate for
an architect’s site. Each typographic
element exists in a clear relation-
ship to the other elements.

Project
Thalia Theater media

Designers

Friederike Kuehne,

Jana Steffen, Martin Jahnecke,
and Bastian Renner (students), :
Burg Giebichenstein University
of Art and Design Halle

Professor
Anna Berkenbusch

Client
Thalia Theater

The raw energy of this design

uses effects that might not :
work elsewhere to its advan- ==
tage: the lack of margin and =
qgutter spaces, overlong lines :
of dense text overlaid on a
strong field of color cutting
though the lines, and text
covering the eyes of the
image. It is clear that these
choices have been made
intentionally, and that they
support one another.
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Invisible typography

Project
Cover

Design Director, Designer
Chris Dixon

Client
New York

This is a brave design for a
magazine cover, though not
the first to use white-on-
white (that was a legendary
Esquire cover). The subject
matter—how to find peace and
quiet and achieve serenity in
a frenetic city—is perfectly ad-
dressed and supported by the
logo in its near invisibility.

108 Typography Essentials

SPEAK SOFTLY AND CARRY A BIG STICK.

Teddy Roosevelt’s philosophy of governing can also be
applied to type usage: sometimes the best way to emphasize
the content visually is with “quiet” typography. At other
times, the nature of the content calls for a low-key treat-
ment. “Softness” can be accomplished in a variety of ways:

choosing a typeface with a thin stroke width, or choosing
to keep contrast to a minimum. Using a small point size is
another method for “invisible” typography, but remember
that legibility may be impaired if these techniques are not
properly executed.

A SPECIAL DOUBLE ISSUE




Project
Brand identity, digital design,
product design

Studio
Pentagram

Art Director
Marina Willer

Designers

Hamlet Auyeung, Leon Hapka,
Cleber de Campos, Ana Estrougo,
and Jessica Samuel

Client
Vibia

The whisper of type on this logo
suggests the subtleties of
illumination for this lighting
company.

& O 8 et e us

Light your way

Palma

ot i 1

Twetls  Twoein & replies  Madia

WA kgt - T

Toce culiocr GATrng. WIND, chsigr By Joed Wiarnel, i Gursisertal
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Highly evident typography

Project
Feature spread

Creative Director
Scott Dadich

Design Director
Wyatt Mitchell

Art Director, Designer
Carl DeTorres

Client
Wired

Highly geometric and abstract
letter shapes cluster and
overlap, filling the title page
and providing an exuberant
counterpoint to the supporting
text elements. Their bulky
strength balances the power-
ful monochrome silhouetted
figure on the opposite page.

110 Typography Essentials

HIGH-IMPACT TYPE is like high-impact aerobics: it gets your heart rate pumping, and fast. Type can be
aggressive, loud, and even harsh; it screams out for attention. One of the attributes of highly evident typography

is its ability to create balance when paired with a strong image; together, they send a powerful message.




PRESENTED 8Y

GCRARNO
VRLLEY @
STATE %

UNIVERSITY

THURSORY
JANURRY 18

5:00 PN

SINTY
mINUTES

Project
Calea Nero d'Avola

Art Director @

@A LLF

Louise Fili

Designers
Louise Fili and Jessica Hische

Hand Lettering
Jessica Hische
Client

Polaner Selections

Referencing early twentieth- @/-J _@2 @@? C\(:;)
¥ > 5

CRLOER

ART CenTer

GRRPHRILC
oesSIGn

CLRSSROOM 1504

century Italian poster design,
the typography was used

MINE PESL IS CO-FOUNDER

to convey a lively mood. Its

THE CHOPPING BLOCK, INC,

ornate forms push up to the
HE IS CURRPNTLY BPRROLLED
IN THE CRAPNIE DPSICR
CRAROURTE PROGRAM AT
CRANRBROOK RCROEMY OF ART,

very edges of the label and are
tightly surrounded by a vaguely

floral ornamental border. W \OPPINCBLOCK.COM

W PEELCOMm

ERT LIGHTRING
CRAP THUNDER

Project Muscular forms heavily outlined
Can't Jump Rope and shadowed in black pack even
more of a punch than the images.

Company
Studio of ME/AT

Designer
Mike Essl|

Client
Grand Valley State University
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| ess is more

Project
Cutthroat: Native Trout of the
West

Art Director
Charlie Nix

Designers
Charlie Nix and Gary Robbins

Client
University of California Press

The exquisitely rendered
image is clearly the star of
this jacket; the headline
quietly allows the fish to
take center stage. Even the
choice of black for the text
is restrained.

112 Typography Essentials

SIMPLICITY HAS AN UNDENIABLE APPEAL to a
time-pressured and overworked reader. A type treatment

that promises to be “quick and easy” is just what the doctor

ordered. Type that has minimal detail, has highly legible
letterforms, and is floating in a good-sized space feels like a
breath of fresh air even before we choose to read it.



Project
Life at These Speeds book cover

Art Director
Henry Sene Yee

Designer
Lauren Panepinto

Images
Imagebank, Getty

Client
Picador Books

Floating in the blank space between two
images and tracked out to feel airy, the
type on this book cover is deceptively
simple. It sucks us into its “black hole”
while simultaneously reassuring us that
we will be safe.

Project
Feature spread

Design Director
Carla Frank

Designer
Randall Leers

Client
O, The Oprah Magazine

Floating calmly in a sea of bright
yellow, the text is low-key lowercase
with a twist: a typographical wink
at sex.

LIFE AT THESE SPEEDS

a novel

JEREMY JACKSON

A"
T1d nOVE!
: s e wnn Globe
Taunbiies” .s BOS
s ety =Tl

Yourve read about it You've aboutit i i b
of kissing. Soulmelding eye contact. Transcendertal sex.... Hey,
I have what they're having! But what's involved? And what

does a weekend workshop in the Poconos have to do with the
real thing? AIMEE LEE BALL comes back with a firsthand report.
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Project
Cover

Design Director, Designer

David Curcurito

Photo Editor
Nancy Jo Lacoi

Photographer
Mark Hom

Client
Esquire

Photographer
James White

More IS more

A SMORGASBORD OF CONTENT served up to the
reader feels bountiful, and the urge to overstuff ourselves
is ever so tempting. A plethora of choices competing for
attention may deter timid or tired readers, but its main ad-
vantage is that this approach offers many opportunities for

the reader to find something of interest. This is the theory
behind magazine covers with many layers of cover lines, and
newspapers that display as many stories as possible on their
front pages.

Dubious Achievements Academy Awards
2006: Dubiousest Ever! ) ufStylePg.mZ
’ L by
—d s | el
MANAT KIS BEST Vil FEBRUARY 2007

INSIDE WEINVESTIGATE

> L]

ATOPICTOWHICH

4

a
Attackand,
scientistwho ca
methe ' el
and brilliant
innovators who
are tackling

—gbout timel—
yideo games

¢ and
Cheap s
Beeﬂ

Photo Editor
Michael Norseng

Photographer
Jake Chessum
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AELPISO

(

Ay
bri the

evell
BDEY e

worried).
bur traditional

as .
Il?ree kinds!
Page 59
—
Whyis
everybody h
SexinBubli:
Page 50

Esquire's jam-packed cover typography treatment
was almost revolutionary when it first appeared;
because it is so typographically different from all of
the other covers on the newsstand, it defined its own
niche and became an instant classic.




Project
Covers

Art Director, Designer
Donald Beekman

Illustrator
Donald Beekman

Client
APE

A lively and intense mix

of stories fight for attention
on these charmingly
illustrated magazine
covers. While staying
within a limited color and
typographic palette, these
jostling and unconventional
cover lines convey a sense
of youthful fun, and the
idea that a great deal of
content is waiting inside
for the reader.

Project
Blue Man World
book design

Studio
Eight and a Half

Art Director
Bonnie Siegler

Designers
Andrew James Capelli and
Kristen Ren

Client
Blue Man Group,
Black Dog & Leventhal

A mass of words covering
the surface of the spread
and bleeding off the edges,
combined with an electric
palette, sweeps over the
viewer like a saturated
force of nature.

DAAR
GAJEL |
VANLIT

MAGAZINE

2MANYIDIS
RAUW || F*CKERS ARmAnD
VAN HELDEN

EX PORNSTAR | {)5|cA REPUBLICA

EE]IIEF?)'J].ILH;J] MARNIX
' REKORDER By *i deJ_”_.

CIRCOLOCO

r )

VERDER!

COLUMN

WHAT HAPPENED?

is

[ N
dAtt o |
| iziING MASK
T IPETALS, AN (
ﬂ.u HARIO
_tL. i

TON

TNURT b et

T '..‘I‘ .-‘ ,‘I. ..I.;I ! |

e
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Letter spacing and word spacing

116 Typography Essentials

THE INTERTWINED RELATIONSHIP of the letter and ~ Columns of type that are set justified will have uneven
the word dictates that any decision to alter spacing between word spacing in order to accomplish the alignment; good

letters requires a similar adjustment in the spaces between typesetting will minimize that disparity as much as possible.
words. In almost all software programs, this proportional At text-type size settings (up to 12 or 14 points), preset
relationship is automatically accomplished. There is also kerning pairs and automatic word spacing will look fine.

a relationship between the width of letters and the word But at display type sizes, word spacing and letter spacing
spaces required for the eye to distinguish the end of one (kerning) will most likely need additional small but critical
word from the beginning of the next; the narrower the manual adjustments to look optically correct.

letterform, the less space the eye requires.

Project
Cover

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and
Mary K. Baumann

Illustrator
John Baxter

Client
Kids Discover

The condensed letterforms
used here don't require much
space between words in order

to be legible.

THE SPEAKER'S '\
IN THE HOUSE

G
EARLYLIGHT? S

HOW T0 BECOME PRESIDENT .
INNINE EASY STEPS . £

WHO’S A DONKEY?

WHO'S AN ELEPHANT? \\
LN
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Project
Feature spread

Creative Director, Designer
Dirk Barnett

Illustrator
Serial Cut

Client
Blender

Tight overall tracking and minimal word
spacing is fairly common (especially in
design aimed at young adult readers),
so very minimal word spacing is enough
to separate words sufficiently for quick
comprehension of text type.

word
spacing

Fouriscoreiandiseveniyearsiago

ourifathersibroughtiforthion

thisicontinent,iainewination,

Four score and seven years ago

our fathers brought forth on

this continent, a new nation,
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Hyphenation and justification

H&J, AS IT IS ALSO KNOWN, is one of the more com-
plex areas of typesetting, and much greater detail about this
topic can be found in technical manuals and online. Suffice
it to say that today’s page layout programs contain sophis-

be adjusted to suit the end user’s preferences. The goal is to
have a texture and “color”, or overall tonal weight of type,
that is easy to read, invites the reader to read, and is pleasant
to behold, without excessive or repetitive hyphenation.

ticated hyphenation and justification controls, which can

Justified
Hyphenated
2 columns

Flush Left
No Hyphenation
2 columns
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Four score and seven years ago
our fathers brought forth on
this continent, a new nation,
conceived in Liberty, and dedi=
cated to the proposition that
all men are created equal.

Now we are engaged in a
great civil war, testing whether
that nation, or any nation so
conceived and so dedicated,
can long endure. We are met
on a great battlefield of that
war. We have come to dedicate
a portion of that field, as a final
resting place for those who
here gave their lives that that
nation might live. It is alt®~
gether fitting and proper that
we should do this.

But, in a larger sense, we can
not dedicate—we can not cofi
secrate—we can not hallow—
this ground. The brave men,
living and dead, who struggled
here, have consecrated it, far
above our poor power to add

or detract. The world will little
note, nor long remember what
we say here, but it can never
forget what they did here. It is
for us the living, rather, to be
dedicated here to the unfifi-
ished work which they who
fought here have thus far so
nobly advanced. Itis rather for
us to be here dedicated to the
great task remaining before
us—that from these honored
dead we take increased devo-
tion to that cause for which
they gave the last full measure
of devotion—that we here
highly resolve that these dead
shall not have died in vain—
that this nation, under God,
shall have a new birth of fréé=
dom—and that government of
the people, by the people, for
the people, shall not perish
from the earth.

Four score and seven years
ago our fathers brought forth
on this continent, a new
nation, conceived in Liberty,
and dedicated to the
proposition that all men are
created equal.

Now we are engaged in a
great civil war, testing whether
that nation, or any nation so
conceived and so dedicated,
can long endure. We are
met on a great battlefield of
that war. We have come to
dedicate a portion of that
field, as a final resting place
for those who here gave their
lives that that nation might
live. It is altogether fitting and
proper that we should do this.

But, in a larger sense, we can
not dedicate—we can not
consecrate—we can not
hallow—this ground. The
brave men, living and dead,
who struggled here, have

consecrated it, far above our

poor power to add or detract.
The world will little note, nor
long remember what we say
here, but it can never forget
what they did here. It is

for us the living, rather, to

be dedicated here to the
unfinished work which they
who fought here have thus far
so nobly advanced. It is rather
for us to be here dedicated to
the great task remaining
before us—that from these
honored dead we take
increased devotion to that
cause for which they gave the
last full measure of
devotion—that we here highly
resolve that these dead shall
not have died in vain—that
this nation, under God, shall
have a new birth of freedom—
and that government of the
people, by the people, for

the people, shall not perish

from the earth.




Flush Left
Hyphenation
2 columns

Four score and seven years
ago our fathers brought forth
on this continent, a new
nation, conceived in Liberty,
and dedicated to the proposi-
tion that all men are created
equal.

Now we are engaged in
a great civil war, testing
whether that nation, or any
nation so conceived and so
dedicated, can long endure.
We are met on a great battle-
field of that war. We have
come to dedicate a portion of
that field, as a final resting
place for those who here gave
their lives that that nation
might live. It is altogether fit-
ting and proper that we
should do this.

But, in a larger sense, we
can not dedicate—we can not
consecrate—we can not hal-
low—this ground. The brave
men, living and dead, who
struggled here, have conse-

crated it, far above our poor
power to add or detract. The
world will little note, nor long
remember what we say here,
but it can never forget what
they did here. It is for us the
living, rather, to be dedicated
here to the unfinished work
which they who fought here
have thus far so nobly
advanced. It is rather for us to
be here dedicated to the great
task remaining before us—
that from these honored dead
we take increased devotion to
that cause for which they gave
the last full measure of devo-
tion—that we here highly
resolve that these dead shall
not have died in vain—that
this nation, under God, shall
have a new birth of free-
dom—and that government
of the people, by the people,
for the people, shall not perish
from the earth.

How many letters should be before or after the hyphen?
How many hyphens should appear in a row?

What do you consider a ladder?

Should you break proper names or other capitalized words?
Should you hyphenate copy that isn’t justified?

Should you hyphenate hyphenated words or conjunctions?

, Edit Hyphenation & Justification
O es - n Name: Justification Method
sabon justified |

Min.  Opt.  Max.
[ Auto Hyphenation Space: [85% | [110% | [250%,
Smallest Word: Char: [0% | |0% ||4%

Minimum Before:

Minimum After: Flush Zone: | Op

[ Break Capitalized Words & Single Word Justify

Hyphens in a Row: [2 I
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Tracking guidelines

NOT TOO LOOSE AND NOT TOO TIGHT: tracking
should feel “just right” (in the words of Goldilocks as she fell
asleep in the baby bear’s bed). Tracking refers to the overall
or global adjustment of letter spacing within a word, a line, a
paragraph, or a passage of text. As in all things typographic,

the goal is consistency in the appearance of the text.
Therefore, it is generally best to practice restraint in
tracking, so that there appears to be little difference
between the text that has been altered (tracked in or tracked
out, as the case may be) and the text that surrounds it.

Poverty, Inequality and Economic Growth

FIGURE | Redistributive Effect of Social Spending

A3 A2 01 60 Q1 062 03 04

Hiroklililk

THE EFFECTS OF SOCIAL SPENDING
ON INCOME DISTRIBUTION

he evidence indicates indeed thar socul pro-
grams with uni el

erage make the best contribution 1o improving
income distribution. FIGURE 1 i

the redis-

water and sewage). In this case, spending is progres
sive in some cou ntries and, on average, is not too far
from e ion among the whole p i

as reflected in quasi-gini mcfﬁcum(; cimc to zero.
Health spending lies berween the first two catego-
ries. The third category includes rertiary education

and pensions, where spending to a larger extent ben-

efits high income groups.

Only social assistance programs confirm the view
that targeting is the best instrument to enhance the
redistributive effects of social spending; others can
achieve close to the same level of redistribution. As
we have seen, the best examples are the recent con-
ditional cash rransfer programs but there are also
highly redistributive programs, such as nutrition
programs and those that focus on early childhood
development. However, the total redistributive effect
of such spending is limited, given the fact that it

only a small proportion of total social
spending (less than a fifth)." Thus, according to exist-
ing studies, the most important redistriburive effect
of social ding is lared with education and
health that have uni 1 or quasi
sal coverage. And increasing coverage can turn any
social program into a highly redistributive one. One
example: increased coverage of secondary education
from 1974 to 1992 turned this spending from bemga

tributive effect of social spending drawn from stud-

ies conducted by ECLAC in 2000, 2006 and 2007."

This shows the quasi-gini coefficient of social spend-

ing, which fluctuates between -1 (perfect targeting of
spending to the poor) and 1, with zero representing

into a highly progressive social sp 18

program in Colombia.®
One implication of this is that the traditional estl-
mates of the impact of universal programs, such as
the estimates reproduced in FIGURE 1, do not effec.
tively ca ptulc the actual redistributive effects of

a situation in which is equally di 1 social So, an increase of spend-

amongall socua]grwps ‘While some programs have a ingmw :n:reasc the coverage olsecomiauy edu(anon

mare direct redi: effect, prob- and 2l may be a

lems in several hid their progressiveness. targeted program. Fol the same reasons, additional
‘We can distinguish three ies of dis ding on uni y education will also be much

according to their effect on distriburion. The first cov. less regressive than it Iooks in FIGURE 1.

ers the more redistributive areas of spending, which F in the case of pensions, there are

include social assistance as well as tlmsc programs

that have achieved universal or quasi-universal cov-

erage, particularly primary education and some basic

health programs. The second category includes ser-

vices with an intermediate level of coverage, such as
secondary education and housing (which includes

significant measurement problems that tend to give
awrong indication of their distributive impact. Mea-
surements of payouts on pensions are generally esti-
mated on a gross basis; thereby they do not net out
social security contributions (past and present). If
contributions are made by high income groups, they

Back to Basics  Jose Antonio Ocampo

are by definiti I suchcon-
tributions shonld :n:ludr those made by the state as
an employer. If one were to measure the net payout
by the state, also netting out the contributions made
by the state as an employer, the distributive impact
of pension payments would look much better than
it does in FIGURE L.

Ewven here, though, there is a strong case to be
made for expanding the coverage of pension systems.
Retirement benefits in many Latin American coun-
tries are related to formal employment, thus severe-
ly limiting their progressiveness. A truly progressive
pension system lies in the design of a program
financed by the government that provides pensions
for informal sector workers." Such a pillar would be
highly progressive, as reflected already in those coun-
tries that have some basic pensions that are universal
in character or some form of non-contributory pen-
sion system (Argentina, Bolivia and Brazil).

Compare the ow:laﬂ oumnbulwn of social spend-
ing to imp ion with the human
development index of the United Nations Develop-
ment Program and you see that the most effective
form of targeting is, in fact—and, for some, perhaps
ironically—a universal social policy. The two are

highly d in FIGURE 2 below,
The largest redistributive effect of soclal spending is
achieved in those countries that had an early devel-
opment of more universal systems of social policy:
Argentina, Chile, Costa Rica, and Uruguay (Cuba
should be added ro this list but is generally excluded
from this type of estimates.) Countries with an inter-
mcdlate I.cw:] o[dew:lupmrm—&au] Col.omlnz and
diate levels of redi
assonaled wulh.wc:al spending, and the lowest level
occurs in countries that have a lower level of devel-
opment of their social policy instruments: Bolivia, El
Salvador, Honduras, and Guatemala, In three coun-
tries—Ecuador, Mexico and Peru—the redistributive
cffects of social spending should be higher given their
level of human development.

Targeting alone has a relatively limired impact.
Butitcan play a subsidiary rele in three specific areas.
First, social assistance {conditional subsidies, nutri-
tion programs, pensicn transfers for poor old people)
can serve as a pillar of a broader universal system.
But even in these cases these programs must aim
for the eventual universal coverage of the targeted

ion. Second, ing can al hance the
access of the poor to universal social programs. This
is indeed a particular advantage of the recent condi-
tional transfers; :hey tie the assistance 1o access of
the ion to of education

FIGURE 2 Links Between Human Devel,
and rhe Distriburive Effect of Social Policy

010 Net EBect of Sockal Spanding on Income Distribution
{points of the gini coefficient)

008

010
o 75 030 .85
Hurran Deve: x}a—u-u' Index {educaticn and heslth)

and health. And third, targeting can also be used to

differentiate the programs for specific groups of pop-

ulation, particularly indigenous peoples. In the last

two cases, targeting must serve as an instrument of
it ism and not as its i

THE PARADOX OF REDISTRIBUTION
NIVERSAL SYSTEMS are associated with a bet-
Uicr primary distribution of income across
the ion. Inthei i
continental Europe more universal welfare systems
have gone hand-in-hand with a betver distribution of
income compared to countries that use more means
resting (targeting) in their social policy, such as the
Anglo-Saxon countries,” Causality goes both ways in
this case: more equal societies demand more univer-
sal systems of social policy, but the latter contribute
in turn to equality. In contrast, the extensive use of

46  Americas Quarterly sPamis 2008

AMERICASQUARTERLY, ORG

AMERICASQUANTERLY.DRG

speinG 003 Americas Quarterly 47

lllustrator
Jared Schneidman

Project
Feature spread

The even and highly legible
tonality of the text columns
look consistent throughout;
this is the gold standard of
well-set body copy.

Client
Americas Quarterly

Creative Director
Donald Partyka

120 Typography Essentials



Project
Visual identity

Company
Alphabet Arm Design

Art Director
Aaron Belyea

Designer
Ryan Frease

Client
Tennessee Hollow

This logo has tight tracking of its wide
letterforms and is slightly curved; its
strong horizontality provides a counter-
point to the (vertical) plant above it and
the roots below it.

1TE
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The "“color” of the text type

TYPOGRAPHICALLY, the word color describes the
density or tonal weight of the text type as a texture on the

or overly dense (too tight). Watch out for irregularities in
typographic color that may occur due to many long words
page. It is the goal of all good typographic designers to create  within a line, type measures (line lengths) that are too nar-

an even or “smooth” texture. There should be no bits of text row, when overzealous tracking has been applied, or some

combination of these situations.

that stand out, either because they are too gappy (too loose)
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“Hughes Hubbard
& Reed LLP has
the resources to
tackle the larger
cases.”

Project
Capabilities brochure

Company

Ross Culbert & Lavery, Inc.

Design Director
Peter Ross

Designer

Michael Aron

Client

Hughes Hubbard & Reed LLP

The color of this text is
affected by the airier than
usual leading and the relatively
heavy vertical strokes of the
typestyle. Its color is even
throughout; especially because
it is set rag right, the word
spacing is consistent.




Project
Tablet app

Studio
Joe Zeff Design

Client
Kids Discover magazine

The “color” of this text

is experienced in reverse,
white on black. But the
same principle applies:
this text has an even
appearance, with a
consistent texture and
no obvious gaps.

Solar System

For most people, life on Earth is hard. For the lucky ones it is merely hectic.
No wonder we get caught up in our daily lives. We look dewn rather than up.
We ignore the fact that we live on a tiny speck of rock suspended in an
unutterable vastness of empty space. But above the thin skin of the
atmosphere are other worlds. Worlds where 100-year-old hurricanes are™
raging, ice volcanoes are erupting, gargantuan lightning bolts are leaping
between cloud tops and moons. These things have been happening for
billions of years, but it is only now that we can see them in glorious close-
up. We are extraordinarily privileged to be alive at the very beginning of the
age of planetary exploration. Welcome to the Sun and planets, the moons
and comets and chunks of assorted rubble that make up the Solar System...

[ began to think about
what I would see if |
were in an airplane. You
look down on things.
You streak through

the clouds so fast you
don’t know whether the

flower below is a violet
or what. You see only
streaks of color.

Abma Thomas, 178

Project
Book design for
‘Alma Thomas'

Studio
Pentagram

Art Director
Eddie Opara

Designers
Brankica Harvey and
Shannon Jager

Client
The Studio Museum
in Harlem

The spread demonstrates
typographic “color” in both
the larger text at left and
the two paragraphs on

the right.
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Considering typographic mass

WALLS AND BLOCKS OF TYPE can be assembled to great effect: discrete units of type look organized
and have heft within their design environment. The text within the blocks may vary in size, weight, width, and
even typestyle, as long as the mass looks intentionally assembled.

Project
Eye on Europe

Company
Pure+Applied

Client
Museum of Modern Art

A list of names is separated by slashes to

form a textured block balanced opposite a
textured block of op art.
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Arman [ John Armieder [ Art-Language | Art & Project Bulletin | Atalier Populaire { Fiona Banner
Georg Basalitz [ Christiane B

tner [ Carole B ken / Joseph Beuys [ Jean-Charles
Blais / John Bock / Christian Boltanski / KP Brehmer / Marcel Broodthasrs / Joan Brossa
Giinter Brus / Danicl Buren [ Rafael Canogar | Patrick Caulfield / Jake and Dinos Chapman
Christo / Carlfriedrich Claus / Francesco Cleamente / Claude Closky / Michael Craig-Martin
Adam Dant / Hanne Darboven | Tacita Dean | Décoliage [ Peter Doig [ Helen Douglas
Olafur Eliasson / Equipo Crénica / Oyvind Fahlstrém [/ Hans-Peter Feldmann [ Stanistaw
Fijatkowski / Robert Filliou / lan Hamilton Finlay / Sylvie Fleury [/ Lucian Freud / Katharina
Fritsch / Hamish Fulton [ futura { Gilbert & George [ Liam Gillick / Gorgona [ Richard Hamilton
Mona Hatoum / Juan Hidalgo / Damien Hirst / David Hockney / Peter Howson [ Jirg Immendorff
I JIRWIN [ K ! log / lvana Keser / Anselm Kiefer / Martin Kippenberger
Per Kirkeby [ Yves Klein [ Milan KniZik / Peter Kogler [ Krater und Wolke [ Langlands & Bell
Maria Lassnig / Paul Etienne Lincoln / Richard Long | Sarah Lucas [ Markus Liipertz
/ Plera M. if 'z Matth / Chad McCail / Annette Messager [ Migrateurs
Jonathan Monk [ Frangois Morellet / Paul Morrison / Otto Muehl [/ Antoni Muntadas
Museum in Progress / Olaf Nicolai / Hermann Nitsch / Paul Noble | OHO / Julian Opie / Blinky
Palermo { Eduardo Paolozzi [ Parkett [ Simon Patterson / A. R. Penck / Gluseppe Penone
Dan Perjovschi / Grayson Perry / Pawel Petasz / Jaume Plensa / Point d'fronie | Sigmar
Polke  Markus Raetz | Arnulf Rainer / Gerhard Richter / Bridget Riley / Dieter Roth f Niki de Saint
Phalle / David Shrigley [ Daniel Spoerri [ Telfer Stokes [ Joe Tilson / Leonid Tishkov / Endre Tét
Rosemarie Trockel / Ben Vautier / Wolf Vostall / Gillian Wearing / Franz West [ Rachel Whiteread




Project
Brand Identity and exhibition
design for “Ferrari: Under the Skin"

Studio
Pentagram

Art Director
Marina Willer

Designers

Hamlet Auyeung, Stuart Gough,
lan Osborne, Jake Clewis,
Marta Gaspar, Sthuthi Ramesh,
Leon Hapka, James Falconer,
and George Edwards

Collaborator
Paul Zak

Client
The Design Museum

Tightly stacked typographic mass
creates high drama for this exhibi-
tion at London’s Design Museum
celebrating the 70th anniversary
of Ferrari.

JUFETAL R
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Pattern, gradation, and texture

Project
Cover

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and
Mary K. Baumann

Illustrator
John Baxter

Client
Kids Discover

The cover lines form a block of
'60s-style groovy letterforms;
behind Shakespeare's (hipster-
modified) head is a wonderful
pattern of “psychedelic” text.

126

TYPE INVITES INTERVENTION and experimenta- know there are thoughts, words, and phrases, it seems more
tion. With sophisticated software, patterns, gradations, and meaningful than a pattern of any other kind, even if we can
textures are all relatively simple to try. Layered type has a only glean a snippet of meaning here and there. Gradations
fascination all its own, even if it is completely unreadable. offer another method to dimensionalize type.

It’s reminiscent of everyone talking at once. Because we
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Project

Nlustration A . - S5 @ : . - a 3.- ; P - N d- . E:ﬂ?ﬂ
] A "

Art Director
Jennifer Daniels

Company
Studio of ME/AT

Designers
Mike Essl and Alexander Tochilovsky

SWSFOY

Lok

HEEDR

Client
The New York Times

The word is formed as a pattern of
computer icons.
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Poaterndsate At and Dusign altdgind sriad bns A )
Art Director Wired from its competitors.
Carl DeTorres

Project Layered, reversed, translucent
Double Take text areas are interleaved with
highly legible information. Illustrator

Design Director, Designer Mario Hugo

Quentin Walesch
Client

Client Wired

Royal College of Art, London
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Basic leading principles

Project
Feature spread

Creative Director
Donald Partyka

Client
Americas Quarterly

Whether two or three columns,
this format has sufficient lead-
ing for good legibility. This text
is also highly legible due to its
size, stroke width, and weight

(strong typographic color).
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A GOOD RULE OF THUMB FOR TEXT TYPE is to

add two extra points of leading. This creates a good comfort
level for extended reading. However, when the typeface has
strong verticals in relation to its horizontals and serifs, it will
do better with a bit more leading. Extra leading adds some
air between the lines and allows the eye to more easily dis-

can make a difference.

tinguish the end of one line from the beginning of the next.
The best way to determine how much leading you need for
a particular passage of text is to set a good chunk of it with
slight variations in leading. Even an extra quarter of a point
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Fourscore and seven years ago our fathers brought forth, on this conti-
nent, a new nation, conceived in liberty, and dedicated to the proposition
that all men are created equal. Now we are engaged in a great civil war,
testing whether that nation, or any nation so conceived, and so dedicat-
ed, can long endure. We are met on a great battle-field of that war. We
have come to dedicate a portion of that field, as a final resting-place for
those who here gave their lives, that that nation might live. It is altogeth-
er fitting and proper that we should do this. But, in a larger sense, we
cannot dedicate, we cannot consecrate—we cannot hallow—this ground.
‘The brave men, living and dead, who struggled here, have consecrated it
far above our poor power to add or detract. The world will little note, nor
long remember what we say here, but it can never forget what they did
here. It is for us the living, rather, to be dedicated here to the unfinished
work which they who fought here have thus far so nobly advanced. It
is rather for us to be here dedicated to the great task remaining before
us—that from these honored dead we take increased devotion to that

Fourscore and seven years ago our fathers brought forth, on this conti-
nent, a new nation, conceived in liberty, and dedicated to the proposition
that all men are created equal. Now we are engaged in a great civil war,
testing whether that nation, or any nation so conceived, and so dedicat-
ed, can long endure. We are met on a great battle-field of that war. We
have come to dedicate a portion of that field, as a final resting-place for
those who here gave their lives, that that nation might live. It is altogeth-
er fitting and proper that we should do this. But, in a larger sense, we
cannot dedicate, we cannot consecrate—we cannot hallow—this ground.
The brave men, living and dead, who struggled here, have consecrated it
far above our poor power to add or detract. The world will little note, nor
long remember what we say here, but it can never forget what they did
here. It is for us the living, rather, to be dedicated here to the unfinished
work which they who fought here have thus far so nobly advanced. It
is rather for us to be here dedicated to the great task remaining before
us—that from these honored dead we take increased devotion to that
cause for which they here gave the last full measure of devotion—that we
here highly resolve that these dead shall not have died in vain—that this
nation, under God, shall have a new birth of freedom, and that govern-
ment of the people, by the people, for the people, shall not perish from
the earth.

A comparison of these two
columns of text makes it
clear at a glance that extra
leading, especially when
lines are long, makes for a
more comfortable reading
experience. Tight leading
makes it more difficult for
the eye to return to the
next line from the end of
the line above.




Project

Editorial spread

(shown here as a vertical
image)

Design Director
Blake Taylor

Designer
Blake Taylor

Client
Inc.

Each text block is fairly short
and self-contained, so a stan-
dard leading treatment (two
points more than the point
size) is fine. Look closely and
you will see that in a few
instances the leading is more
compressed, however,
legibility is not a problem
since the text blocks are fairly
narrow and have a limited
number of lines.

Not-So-Human Resources

From sleuthing candidates not actively on the job market to stripping
unconscious bias from your search, these new artificial infelligence tools will give
your HR deparfrment a high-tech upgrade. BY KATE ROCKWOOD

‘We Need
More Interested
Applicants!

» Two ex-Google engineering
execs built Leap.ai, a platform
that uses machine learning fo
analyze résumés, personal
values, and job descriptions fo
suggest perfect-fit candidates
for open roles. More than

70 percent of the people Leap
puts forward make it past the
first-round interview.

Advertise
the Opening
Inyears past, adverfising
a position on mulfiple
job boards was a
manual slog. But now
Pandologic makes
predictive analytics do
the hard work: Algo-
rithms use a decade’s
worth of historical data
on millions of job ads
and thousands of sifes to
create a targeted cam-
paign. Then it monitors
the ads in real fime to
tweak budget and bid
rate in order to maximize
views and applications.

» Vettery's algorithms—used by
companies like Peloton, Netlix,
and ESPN—suggest matches
from the thousands of candidates
in its database. Thanks to
machine learing, the more hiring
managers inferact with it, the
smarfer ifs A.l. gefs about what
your company wants.

e ——
— —

Look to the Past On average, companies receive
250 résumés for each opening—and many of those
hopeful hires who don't land that gig could be a
great fit for another role.

L— Hunt for Passive Candidates The
unemployment rate is near its lowest level in 17 years,
but more than 70 percent of employees say they are
either actively looking for or are open fo a new gig,
according to a recent Indeed survey.

¢ + I3

Talenya Engage Talent

Finessing That
Cold Cal? For those unable to  Wouldn't it be nice to
Successfully cold- fill a role, Talenya know who is likely to
messaging a passive  references hundreds  jump at a job oppor-
candidate takes skill,  of websites, includ-  tunity? A.l. platform
and most outreach  ing Linkedln, GitHub, Engage Talent uses
falls on deaf ears. Stack Overflow,and  “predictive availability
Just 5 percent of Dice, as well as. signals"—like com-
Americans have other public pany performance,
responded fo a pages, fo build rich  personnel changes,
recruiter message  candidate profiles.  and news data—to
in the past three Then it compares calculate the odds
months, according  those CVs with open  that passive candi-
10 a Textio survey. positions—and dates might soon
scores the likelihood  be dusting off their
v of amatch. résumeés.

Textio Hire's augmented wrifing platform
uses millions of dafa points on previous
messages—which words and phrases
worked and which didn't—to offer real-
fime suggestions and red flags as you
type. When Zillow fested the fool, the
company says the response rafe for its
recruiting mail climbed 16 percent.
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WE NEED TO
MAKE HIRING LESS
OF A TIME SUCK!

!

Employ a Chatbot Built with natural
language processing and machine
learning, a chatbot can field the
repetitive questions candidates have,
screen for basic qualifications, and
schedule interviews.

4
Meet Mya

AUTOMATE THE COURTSHIP

» Mya chats up inferested and passive candidates,
and fhen screens, qualifies, and sends a conversation
transcript fo your applicant fracking system. If you
greenlight an interview (or she does), she'll find a fime
that works for everyone on the feam, with

ONIYIH 40 31V1S

—— Better Way to Size Up
Talent!

!

Put on Your Bias Blinders Many hiring managers
default o lvy Leaguers, or weed out those with
attributes not similar fo the age or ethnic makeup
of their company. Don't leave incredible talent on
the table just because they don't look like you.

v 4

Blendoor

GO COLORBLIND

» Airbnb and Twitter,
among others, have
tested Blendoor, which
captures candidate data
from whatever applicant
tracking system you're
using, and then removes
info such as names,
photos, and dates. This
strips out details like
race, age, and gender,

Inerviewing.io

MASK ACCENTS

» Does a female voice or
aforeign accent affect
your hiring decision?
Not with Inferviewing.io,
which runs interviews
using voice-masking
tools for tech candidates
who pass rigorous mock
interviews. Twitch, Lyft,
and Asana are early
embracers.

» You can set up coding interviews (even if you don't
know how fo write code) with Filtered's database

of thousands of exercises, ranging from basic to
advanced.

» GapJumpers steers job descriptions away from subjective
filler like "passion” and "fearn player” and creates objective
fests for candidates, pulling from more than 4,000 skill
challenges. "This takes away the fear that hiring managers
will lower the bar for quality, because they see the quality
before they see the person;” says CEO Kedar Iyer.

the hopeful hire, and update everyone’s calendar.

S'Up, Ari? +
WOO VIATEXT

» [BM's Watson technology drives TextRecruit's chatbot
Ari. But humans can also step in and send personal-
ized text messages at scale. More than a third of
applicants respond fo the fexts within 12 minutes

4
Hi, Rai
GET YOURSELF AN HR ASSISTANT
» HiringSolved's Rai app, still in beta mode, currently
communicates with recruifers, which means your
hiring team can put it to work—finding candidates,
refining your search, and inferfacing with your email
for outreach

v
Hello, Olivia

LET YOUR BOT ROAM FREE

» What sets Paradox's Olivia chatbot apart is that
people don't have o be in the applicant fool fo
engage with her. They can lob questions her way—
Why should | work at your company? What's the
culture like? How's the vacation policy?—through web,
mobile, or social channels

Pymetrics

Try to Clone Your
Top Performers
Pymetrics leads
your best employ-
ees through a series
of neuroscience
games to gauge
traits—like risk-
taking, focus, and
fairness—and
then candidates
are put through

Predict the Future

Other basic tools can scan a
résumé. But Uncommon, which
moved out of befa in February, has

the paces. a predictive element: Using a
Algorithms score candidate’s previous experience—
how closely and redacting names, ages, and

schools—the Al platform creates a
merit-based profile. It ranks how
well that person will meet or exceed
job requirerents, even if his or her
résumé doesn't include a given

skill Before launching Uncommon,
the team trained the platform on
more than 50 million résumés and
six million job descriptions. Then if
had companies like Amazon, Lyf,
and Etsy fake if for a ride. When
humans reviewed the platform’s
picks, they were in agreement 98
percent of the fime

their traits align
with those of fop
team members.
Tesla, Unilever,
and LinkedIn
have jumped

on this gamified
Al platform
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Optimum line lengths

130 Typography Essentials

TWENTY PICAS IS A GOOD LENGTH to aim for when
designing text type. Another common method for good
legibility is to keep your measure between fifty-two and
seventy characters per line (spaces and punctuation count

(and therefore word spaces) to accommodate justified type
comfortably. Again, everything is relative, so optimum line
length may vary based on typestyle, leading, tracking, and
even the texture and tone of the printed surface.

as characters). This ensures that there will be enough words

spacing

line length

wider measure
needs more
leading

60 character
max

Four score and seven years ago our fathers brought forth on

this continent, a new nation, conceived in Liberty, and

dedicated to the proposition that all men are created equal.

Now we are engaged in a great civil war, testing whether

that nation, or any nation so conceived and so dedicated, can

long endure. We are met on a great battle-field of that war.

We have come to dedicate a portion of that field, as a final

resting place for those who here gave their lives that that

nation might live. It is altogether fitting and proper that we

Four score and seven years ago our fathers brought forth on this continent, a new nation,

conceived in Liberty, and dedicated to the proposition that all men are created equal.

Now we are engaged in a great civil war, testing whether that nation, or any nation so

conceived and so dedicated, can long endure. We are met on a great battle-field of that

war. We have come to dedicate a portion of that field, as a final resting place for those

who here gave their lives that that nation might live. It is altogether fitting and proper

that we should do this.

But, in a larger sense, we can not dedicate—we can not consecrate—we can not

hallow—this ground. The brave men, living and dead, who struggled here, have

Four score and seven years ago
our fathers brought forth on
this continent, a new nation,
conceived in Liberty, and dedi-
cated to the proposition that
all men are created equal.
Now we are engaged in a
great civil war, testing whether
that nation, or any nation so
conceived and so dedicated,

can long endure. We are met
on a great battle-field of that
war. We have come to dedicate
a portion of that field, as a fi-
nal resting place for those who
here gave their lives that that
nation might live. It is alto-
gether fitting and proper that
we should do this.

But, in a larger sense, we

can not dedicate—we can not
consecrate—we can not hal-
low—this ground. The brave
men, living and dead, who
struggled here, have conse-
crated it, far above our poor
power to add or detract. The
world will little note, nor long
remember what we say here,
but it can never forget what




Project
Single page

Design Director
David Curcurito

Art Director
Darhil Crook

Associate Art Director
Erin Jang

Design Assistant
Soni Khatri

Client
Esquire

This page (with its
abundance of typographic
“furniture”) adheres

in most places to the
legibility guidelines for
typographic measure.

In two places, it violates
those guidelines, but does
so successfully: in the left
margin, the callout has
fewer than twenty char-
acters per line, but the
lines have been carefully
ragged and tracked. And
at the bottom of the page,
the number of characters
per line far exceeds the
maximum number of
recommended characters,
but, because there are
only two lines, legibility is
not problematic.

The January
issue celebrated
ten years of What
I've Learned in-
terviews. That's
more than 180
notable minds,
more than 1,000
pieces of wisdom,
and, luckily; only
one reference to
Jimmy Kimmel’s
genitals.

WHAT YOU
WROTE ABOUT:

o
III‘TiIIITIII.Ii

Number of letters received

wisdom

Our mascot
Sneezing

rity
An Iowa reader and Charlize

Celeb

Conspiracy theories

The worst day of your life

THIS MONTH IN THIS WAY IN: A letter from Rick Le Burkien!

(page 42), new fiction (page 44), craft-beer suggestions from Rick Le

Burkien! (page 46), things to do in Sandusky, Ohio (page 48),and a

letter from a woman who might think we ruined her life (page 46).

LESSONS LEARNED
FROM WHAT I'VE
LEARNED

Complementing new advice
from Johnny Depp. Tim Burton,
Michael J. Fox, and others in
January were highlights from
all ten years of What I've
Learned, including a special in-
terview with our mascot, Esky.

1 do most of my reading in
the sauna, and the January
issue was no exception. 1
opened it up and couldn’t
put it down. Two hours later,
I was a wrinkled prune.'
Awesome. And thanks.
Tom J. INTIHAR
Brooklyn Park, Minn.

On December 22, 1 still had
sixteen gifts to purchase.
I'was planning on giving
things that would help my
friends become better people
in 2008—self-help books,
mostly. Then I opened Jan-
uary’s issue and discovered
all the personal-growth, rela-
tionship, and career-building
advice I wanted, from real
people, shared in the most
vulnerable and genuine way.
For only $3.99.

Rick LE BURKIEN

Ukiah, Calif:

The photo that accompanied
Michael J. Fox’s What I've
Learned interview is simply
stunning. Alex P. Keaton is
still there, but those area
man’s fierce eyes looking out
from the still-boyish face.
Grecory Top
Melbourne, Australia

1 take great issue with your
‘What I've Learned inter-
views. You always ask people
who've already reached the
pinnacle of their career for

HIGHLIGHT FROM A LETTER WE WON'T BE RUNNING “IfI was OiI'I

2
to have surgery, who knew how long I'd be out of the gym?”

advice. Success takes passion
and calculation, but once it's
achieved, the latter is often
forgotten. Unfortunately,
success also breeds whimsy,
which people then take as
conerete reality. If you could
jumpinatime machine?
and ask the same successful
people what they learned
during their actual climb to
the top, then you'd get some
truly great advice.

NEeiL Epwarp S1. CLAIR

Martinsville, N.J.

A pox on you whipper-
snappers who showed the
much-revered Esky in such
a dilapidated, indecent
condition. Although he is

only three years my senior, I
respect him immensely, He
led me to great writing, the
fantastic art of Vargas, and
sophisticated cartoons. My
mustache, also over fifty, is
based on his. To atone for
this lack of respect, I suggest
you bring this icon back

to his rightful place on the
cover, or, as a less accept-
able alternative, as part of
the masthead. On the spine,
indeed.

LeEE MALTENFORT
Savannah, Ga.

SURE, IT’S IMPRESSIVE,

BUTSOISREADING
Convinced that he could iden-
tify the network responsible

(1) The antioxidants in prunes may help reduce the risk of cancer. Luckily, whiskey has antioxidants, too. Some very good—and affordable—bottles are on page 77

(2] H. G, Wells was twenty-nine when he p

42 ESQ 03-08

blished The Time Machi

in1895. Wei

wgine he looked pretty young. For help doing the same, turn to page 80.

PHOTOGRAPH BY MARC HOM
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Increasing leading

Project
Cutthroat: Native Trout of
the West

Art Director
Charlie Nix

Designers
Charlie Nix and Gary Robbins

Client
University of California Press

The longish introductory
quote is more legible (and
more elegantly presented)
with extra leading.

132 Typography Essentials

SPACE BETWEEN LINES (LEADING) should be
increased if the measure (line length) increases beyond the
optimum range, or if the letterforms vary even slightly from
a highly legible text face (designed to be read in quantity at
small sizes). Even Bodoni, with its strong vertical strokes (in

comparison to its horizontal strokes), may require a bit more
leading to compensate. Increasing leading, even slightly, aids
the eye in finding its place when it cycles back from the end
of one line to the beginning of the next.

CHAPTER 1

Cutthroat: Native Trout of the West

“These trout are from 16 to 23 inches in length, precisely resemble our
mountain or speckled trout in form and the position of their fins, but
the specks on these are of a deep black instead of the red or gold of those
commonin the U’ States, These are furnished with long teeth on the
pallet and tongue and have generally a small dash of red on each'side
behind the front ventral fins; the flesh is of a pale yellowish red, or when
in good order, of a rose red.”

—MERiwWETIER LEwis,

et o e {ecveds il hark Espeduion,
JUNE 1y, 1oy

Project (opposite) This airy text block has extra

Single page leading in keeping with the
spacious graphic treatment

Creative Director and the other elements on

Donald Partyka the page.

Client

Americas Quarterly



Who's Selling
What in the
U.S. (2007)
Pisco

Chile 61.82%
Peru 38.18%
Rum

Barbados 24.94%
Jamaica 15.44%
Trinidad & Tobago 10.32%
Dominican Republic 8.55%

Anguilla  6.85%
Tequila
Mexico 99.99%
just the
T..nquor §heives in l:h: Uf‘l:.ed lSt.atf;s are N Increases in Imports:
increasingly stocked with spirits from sou
1997 and 200
of the Rio Grande. Tequila, pisco and rum 97 7
imports have shot up in the last 10 years, Pisco
reflecting U.S. consumers’ thirst for some of 1997 1 ' $127715
our hemisphere’s national drinks. AQ looks at 2007 ] i $521.566
the Latin American and Caribbean-produced
spirits that Americans are drinking and Rum
where they come from. | $14,655,367
I $53,408,547
Tequila

S $129,379,228*
T 5595,209,921

*VALUES—NOT ADJUSTED FOR INFLATIDN-ARE ASSIGNED TO MERCHANDISE ENTERING THE COUNTRY BY THE U.S. CUSTOMS AGENCY. SOURCE: DISTILLED SPIRITS
COUNCIL OF THE UNITED STATES (COMPILED FROM LS. DEPARTMENT OF COMMERCE AND LS. INTERNATIONAL TRADE COMMISSION DATAY,

116 Americas Quarterly sumMER 2008 AMERICASQUARTERLY.ORG
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Tig

Project
Cover

Creative Director,
Designer
Maxine Davidowitz

Photographer
Firooz Zahedi

Client
More magazine

htly stacked lines

DECREASING LEADING and purposefully allowing
ascenders and descenders to touch or even overlap should
never be done with extended passages of text, but this can
be used as a design device in limited quantities. Tightly
stacked lines of capitals may be used to create a typographic
mass without the worry of tangled extenders, but again, this

MEET OUR NEW 40+ MODEL SEARCH WINNERS!

Tightly stacked and justified main cover lines
are the hallmark of this cover aimed at older
women; despite letters that touch, the text is
eminently legible, partly due to differentiating
each line with a distinct color. The touching lines
set this text block apart from the other cover
lines; this was intentional because the main lines
contain the magazine's mission statement rather
than highlighting specific content.

is best when used only for a small quantity of text. Tightly
stacking lines works against legibility, so care must be taken
to employ this technique with restraint. When estimating
just how much legibility may be affected, it is best to err on
the side of minimally decreased leading.




Project
Environmental graphics

Company
Pentagram

Art Director
Michael Bierut

Client
Museum of the City of New York

Part of a rebranding of the museum,
this staircase was filled with quotes
and images about New York City.

The quotes are in a variety of weights
of Titling Gothic, and they are all caps,
and justified. The stacked lines and
scale variations create drama and
high impact in this vertical space.

THE CITY IS UNCOMFORTABLE

AND INCONVENIENT,
BUTNEW YORKERS TEMPERAMENTALLY
DO NOT CRAVE COMFORT
AND CONVENIENCE-

|F THEY DID, THEY WOULD

LIVE ELSEWHERE.

_EB, WHITE, 1949
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Project
Feature spread

Creative Director
Dean Markadakis

Designer
Jana Meier

Indicating paragraphs

THE MOST COMMON METHOD of indicating para-
graphs is, of course, the indent. What is a matter of some
debate is the length of the indent; however, at the very least,
a minimum of one pica is needed to distinguish a new para-
graph. A longer indent may be desirable depending on the
column width. Other options include a line space between
paragraphs—or somewhat less than a line space so there is

less of a gap between lines and when scanning the text for
color (one problem with this is that baselines will not align,
and column lengths will vary). Another method is to set the
copy so that the first line of every paragraph extends beyond
the left-hand margin (also known as outdents). A more un-
usual method that preserves the flush look of the text block
is to use paragraph ornaments to indicate new paragraphs.

An outsider might wonder how
insurance giant FM Global stays in business. For one thing,
staffers are constantly setting things on fire. Or blowing them
up. Or swamping them. Some like to load pneumatic cannons
with steel balls and launch them through plate-glass windows.
“Our employees have no repression issues,” says CEO and
chairman Shivan Subramaniam. ¥ Things get even odder
when you walk around the company’s $80 million materials
testing facility in West Glocester, Rhode Island, and realize

By Paul Hochman
Photographs by Floto + Warner

Photographer
Floto+Warner

The opening text block’s first
paragraph, set in a larger point
size than the story that follows,
begins with an extreme indent
(it aligns vertically with the
headline). Its second paragraph
Client is indicated with a paragraph
Fast Company symbol in red, so that the text
block can remain unbroken.

lllustrator
Reena de la Rosa




Project
Department page

Studio
Jeff Griffeth Creative

Creative Director
Jeff Griffeth

Designer
Jeff Griffeth

Client
Hallowed Ground
American Battlefield Trust

Ornate drop caps initiate text
blocks while short paragraph
indents indicate subsequent
paragraphs.

Project
HotHouse exhibition catalog

Company
Studio of ME/AT

Art Director
Lucille Tenazas

Designer
Alexander Tochilovsky

Client
Cranbrook Art Museum

All lines are flush left with no
indentations; paragraphs are
indicated with line spaces.
This works well with text that
does not contain many short
paragraphs and when there is
sufficient space to accommo-
date line breaks.

FROM zhe TRENI

Unted Luheran ey

ugPa
TIMWEKERT PHOTOGRIPHY

“TRUST AND UNITED LUTHERAN SEMINARY PARTNER

10 protect 18 critical acres on Seminary Ridge at Gettysburg

HE FIRST PROJECT undertaken
by the Civil War Trust as a division
under the American Battlefield Trust
banner will build upon the transfor-
mation of Robert E. Lee’s Headquarters from sub-
urban development to an accurate portrayal of how
that building appeared at the time history unfolded
around it. Before the end of 2018, the Trust will work
to acquire 18 additional acres on Seminary Ridge
from the United Lutheran Seminary (ULS).

“I don’t mind telling you that — in my humble
opinion — this is without a doubt one of the most
important historic preservation efforts in American
history,”said Trust President James Lighthizer.

this favorite gathering place for annual events, including Independence
Day fireworks viewing, the Gettysburg Brass Band Festival and Gettysburg
Brewfest.

Under the terms of the purchase agreement, which has been under dis-
cussion since 2015, the American Battlefield Trust will acquire 11 acres out-
right, as well as a conservation easement on an additional seven acres along
the Chambersburg Pike. The land is adjacent to Gettysburg National Military
Park and the Lee’s Headquarters acreage protected by the Trust in 2015,

Founded as the Lutheran Theological Seminary in 1826 — making it
the oldest continuously operating Lutheran seminary in the nation — the
educational institution moved to its present site in 1832. In July 2017, it con-
solidated with the Lutheran Theological Seminary at Philadelphia to become
the United Lutheran Seminary.

Learn more at www.battlefields.org/gettysburg]8.%

The $3.5 million project will pro-
tect one of the largest and most significant remain-
ing expanses of this area of the battlefield. If its
17,000 casualties were calculated independently, the
First Day at Gettysburg would be the 12th costli-
est battle of the Civil War. The fight for Seminary
Ridge was particularly fierce, and Schmucker Hall,
constructed in 1832 and widely recognized for its
cupola, was perhaps the most visible landmark of
July 1 battlefield. Today, the building houses the
Seminary Ridge Museum.

“We feel, as stewards of this site for more than
180 years, that we have a sacred responsibility to see
it is protected for future generations,” ULS acting
president Bishop James Dunlop said. “We believe this
land needs to be preserved for the next generations of
seminarians, and others, to reflect upon, learn from
and appreciate.”

Despite that long legacy of stewardship, there
were no formal protections in place on the Seminary
land and the Trust’s involvement will ensure that it
will forever retain its status as historic open space.
The Gettysburg community, meanwhile, will retain

10 HALLOWED GROUND [SUMMER 2018

LOBBY DAY

meetings yield enthusiasm

": \ HIS MARCH, Color Bears and Trustees
from around the country descended
Trustee L. Gen. RichafthMil on our nation's capital to meet with

ﬁ:"ﬁ“";"";;js::“m”" elected offiials o discuss battefel preservatio.

More than 100 mestings vre held across Capitol Hil
with representatives and senators, many of whom
represent districts with battlefelds protected by the
Trust. Over the years, the Trust and its supporters
have developed sirong reationhips in Washington,
‘which has led to full funding of the Battlefield Land
Acquisition Grant Program for three years in a row.
Thank you to everyone who jined us his year! We
hope even more members vill join us to advocate on

B8 e, Safod B
i behalfof historic batlfieds next year. %
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Initial caps and drop caps

INITIAL CAPS MARK THE BEGINNING of a chapter partial or full outdents, tops flush with the body copy,

or an article; drop caps may be used throughout the text to baseline alignment with the first line of body copy, baseline
mark logical breaks in the text and to provide entry points alignment with any body copy, and baseline within the depth
for the reader. Drop caps may continue the style of the initial  of the initial cap (these last two are called raised drop or

cap or be a variation of it. Drop caps and initial caps contin- initial caps). Some text does not lend itself well to an initial
ue a long tradition that dates back to the earliest illuminated  cap; most common are opening paragraphs beginning with a
manuscripts (which often had entire scenes depicted within quote mark or punctuation, or when opening paragraphs are
the counter spaces of the letterforms). There are many too short to accommodate the height of the cap.

options for drop caps and initial caps: partial or full indents,

Project

Feature spread
NO LOGO

Design Director CONDEMNED

Louis Fishauf THE EVILS OF < . N\

Designer CORPORATE 2T e L

Louis Fishauf BRANDING 4 s s '
AND MADE AL 4

Photographer NAOMI KLEIN ; ._ ; GENM '

Pierre Manning g‘;ETI\-IIOK:E r g 4 . L

ien E - . .. y .

e NEW'LEFT. . WANTS
WITH HER g : By Philip Preville

The initial cap is partially LATEST BOC)K' A .

contained within the opening TH E STAKES
-para‘graph, and the wra;-J hugs ARE H IG H E R:
BRI SHE UNCOVERS
in the headline, a nice touch of AN AM ER'CAN
alignment. CONSP[RACY
AND'NAMES
NAMES.
PORTRAIT OF
AN AGITATOR
INACT TWO
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Project
Feature spread

Design Director
Carla Frank

Designer
Erika Oliviera

Client
O, The Oprah Magazine

The initial cap sits partially
within the text block and links
into the photo; the top of its
middle crossbar “kisses" the
image. It intrudes upon the
image, as does the pull quote
at the top of the page.

ether
sweet
Savory,

1

FER TR ATRLINES CANT REEN FOTATORS. 1 TIHINK ToOU

aays Ry Fissmanrs, swthor of the nw cockbock O e Tive Fotare,

st il e 3 ek with ok " Sa image

Neighes e cabr

dirveviom. Here's on of Finsmune's faveine poreto recipes Boil or
A salt i

b 1 ney
switha it cer fost, are the sesults can be imcomparable i 01y secipe e ngerlings
. ibiack i
E parp , 1 tupend
with et lime b — Bt
usch s they acepe sl any kind of flavos that you want tm k]
ore vaps, *om e s they o land il inocusss, emlike,
s ™ T him, the Ry’ oy S
et appeal =T be 1 that there are seally guead potatoes shat aiybody can et
from a grocery sinee i & greas comior, he sy, “Pocatoes ar the people’s food." »

Project
Feature spread

Creative Director
Donald Partyka

Photo Editor
Ramiro Fernandez

Photographers
Nicolas Villaume and
Aurora Seleet

Client
Americas Quarterly

This unusual version of an
initial cap sitting on top of and
aligning with the text column
allows it to be scaled up; as an
outline, it is lightweight and
does not interfere with the
overlapping headline.

:Re-Examine the War
On Drugs.

ME NEXT .5, PRESIDENT HAS
uniqiee leverage to shape his

manity's destiny. The dispro:
portioase impostance of the
United $taten 1o the alfaiss of

other counsries creanes 3 cnael
parade for thase of us wha
are ot 115, cirizens. We do st
have the right 1o vore, but the
ouscomme of the presidential
elections will have a greater
impact on Latin Americans—
a5 wel a3 0m the eirizens of
ather countriss—than the ont-
come of our own local comtests.
W can anly hope, therelone,
that the peslicies which have
caused such widespread dam
ape ewver the Last esght years
will be replaced by significant
and positive changes

O arca that call for im-
mediase re-evalmarion is drag
peliey. It is time to diseuys fio-
pether, instead of unilateralty)
the anti-drug effeet in the re-
giom. The tnited States has in
vested Bundreds of miflions

are, 1 aay the least, meager.
Recent figures show that the
potential of Colosmbis, Pers
and Bolivia to produce cocaine
B

s even greater today thas it
was fen years ago. Any suceess
agalet the drug cartels ks
can be claimed im Colombia

s ofset in Mexlco, which has
sorm 3 great increave i drug
trafficking. Moreover, Mexican
socisty b now expesiencing
unprecedented bevels of drug

PHOTOREAR BY N

VRLAUME/UIROIA SILECT

58 Amaricas Quarterly 35
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Opening paragraphs

Project
Feature spread

Art Director
Francesca Messina

Designer
Donald Partyka

Client
Guideposts

An upside-down pyramid

of text combines with the
subhead, title, and byline to
give an illusion of depth, tying

in nicely with the facing photo-

graph's runway perspective.
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THE APPEARANCE OF THE OPENING paragraphisas  column width, a different point size (or mixing point sizes),
important as its content in drawing the reader into the text. leading, changing case, or some combination of the above.
There are myriad interesting ways to accentuate an opening Small caps may be used as a transition from the initial drop
paragraph that signals the beginning of a long passage of cap to the body copy within the opening paragraph.

text. Some of these design directions may involve a different

Our pilot opened the back doors
of the l%;l}ﬂ ite 3 medical transport
helicopter and pushed aboard a stretcher.

I walked beside it, keeping a close eye on
the 10-day-old girl with weak lungs and a con-
genital heart problem who was in an isolette
on top. Beneath her was the equipment
monitoring her condition. Heartbeat.

Respiration. I checked the oxygen
saturation monitor. The

baby’s levels were down...

A TRANSPORT NURSE,
A NEWBORN AND AN EMERGENCY
HELICOPTER RIDE GONE TERRIBLY WRONG

BAYFLITE DOWN

BY DIANE MUHL-LUDES, ST. PETERSBURG, FLORIDA

GOOD TO GO
Diane at the ready

50 | GUIDEPOSTS




like photographs he makes
in response to these big
numbers are designed to
illustrate “the scale of con-
sumprion of 300 million
people” and what such
rampant profligacy, if un-
checked, might mean for
the future of the planet. He
has completed 19 pieces for
the sardonic serics he calls
Running the Numbers: An
American Self-Portrait, and
he has more in the works.

STANDS FOR TH
WHO DIE every

» 200,000

Packs of Cigarettes

This picce was inspired by & news item. "Some diet

“hris Jordan keeps his eyes open for staggering statistics, and
he more alarming the berer. What sets his 44-w
some new figure expressing American excess and neglect—the
umber of disposablg batteries manufactured by Energizer every
stic beverage bottles used every five minutes
cn without health insurance (g million). Think
official artist of the Harper®s Index. § The puzzle-

ar-old heartracing

F b vranslate whart he calls th ! he finds in
his research into visual metaphors thar read on two levels is the chal |
piece needs to be legible a8 one thing from afar and another up close. He re-
cently Ankshed 3 work dramatizing the 200,000 Americans who dic every six
maonths from sm g i A roward the G-by-814-foot prine
of 2 smoking skull—2 macabre image lifted from Van Gogh—you realize it as
pixelated as a JPEG ora Chuck Close painting, with the kicker being that the
portrait is composed of 200,000 cigiretic packs. *When youstand back, you be-
bold the collective, the forest,” Jordan says. “ But as you step closer, you sce that
it*s made up only of individual trees. Whar 1'm trying to suggess is that e
imdividual matcers. Our vote does count, I we do bad studf, it does coant,

After 10 years s 2 Seattle lawyer, Jordan opted out in 2603 to try his hand
atlarge-format photography. He says one of his inspirations was Prmers of Tex,
the micra-macro picture of the universe by Charles and Ray Eames; anoths
was Staring ak images from Google Earth. espite his latc sart, he's doing
w 1is work is among the holdings of numerous muscums and moere than
100 privare collectors,

The scale of his imaginaticon is often defeated by the scale of what is feasible
a5.a photograph, He has started a the number of bullets fired in Irag
sl he war began. But he calculates that ew "he takes cach bullet onc-
rwelfth of an inch around, the work will have 1o be 6o feet high and 6,000
feet long. He would love to do.a composition about oil or coal. “They deserve
to be addressed brilliantly,” he says. “But sa far, nothing I've come up with
hiatsors the depth or complexity of the problem.™ OF course, 15 an industrial
process dependent on chemicals and wood pulp, photography ieself leaves
a deep roxic footprine. “Irs 2 qud n thar [ wrestle with,” he says, sound-
ing congrite. “Tt%s hard to be 2 green adve when I realize how deeply

Pm implicated, But nalco-

holic, we're all alcoholics. 'm like
y who wakes up and asks,
a8 anyone noticed the pile
‘empty vodka bottles in the cor-
—Richard B. Woodward

th of & baseball player,” Jordan
connter supplement had the

som dies, and they pull it: mors than 1,000 people disd
that day from smokin

118 Candé Nast

af g heart .
y towk it off the market. One per-

and there's nothing done.”

Project
Feature spread

Creative Director
Robert Priest

Designer
Jana Meier

Photographer
Chris Jordan

Client
Condé Nast Portfolio

This L-shaped opening paragraph
“hugs"” the following text; its slightly
larger point size and wider leading,
together with the bold lead-in and
the large initial cap overlapping the
text, leave no doubt as to where this
story begins. Note the red paragraph
indicator dingbat, which allows the text
block to appear “solid,” i.e., without a
paragraph break that would not have
filled out the space.
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Orphans and widows

THESE REMNANTS ARE CARELESS and represent
inattention to typographic niceties and detail. A good typo-

of a column or page (known as an orphan). The reason an

orphan is even worse than a widow is that it not only creates
graphic “color” on the page is interrupted when a word or a gap in typographic color, but it also disrupts the horizontal
word fragment is alone on a line at the end of a paragraph alignment across the tops of the columns of text.

or column (known as a widow) or, even worse, at the top
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bad breaks

widows
and orphans

Four score and seven years ago our fathers
brought forth on this continent, a new nation,
conceived in Liberty, and dedicated to the
proposition that all men are created equal.

Now we are engaged in a great civil war, test-
ing whether that nation, or any nation so
conceived and so dedicated, can long endure.
We are met on a great battle-field of that war.
We have come to dedicate a portion of that
field, as a final resting place for those who here
gave their lives that that nation might live. It
is altogether fitting and proper that we should

do this.

But, in a larger sense, we can not dedicate—
we can not consecrate—we can not hallow—
this ground. The brave men, living and dead,
who struggled here, have consecrated it, far
above our poor power to add or detract. The
world will little note, nor long remember what
we say here, but it can never forget what they
did here. It is for us the living, rather, to be
dedicated here to the unfinished work which
they who fought here have thus far so nobly
advanced. It is rather for us to be here dedi-

Four score and seven years ago our fathers
brought forth on this continent, a new nation,
conceived in Liberty, and dedicated to the
proposition that all men are created equal.

Now we are engaged in a great civil war,
testing whether that nation, or any nation so
conceived and so dedicated, can long endure.
We are met on a great battle-field of that war.
We have come to dedicate a portion of that
field, as a final resting place for those who here
gave their lives that that nation might live. It
is altogether fitting and proper that we should
do ghis.

But, in a larger sense, we can not dedicate—
we can not consecrate—we can not hallow—
this ground. The brave men, living and dead,
who struggled here, have consecrated it, far
above our poor power to add or detract. The
world will little note, nor long remember what
we say here, but it can never forget what they
did here. It is for us the living, rather, to be
dedicated here to the unfinished work which
they who fought here have thus far so nobly
advanced. It is rather for us to be here dedi-
cated to the great task remaining before us—
that from these honored dead we take




traditional i that bred & P! ign § 2 . 4 ok oy
i oninciiroratrial maioks Mot st T vc Sl LG or one third of Esquire’s seventy-five years, | Sipusderstands that when
luhopn i s ki o he iariivg b i helg but also we've been heralding America’s best restau- | e srwberricsars perfect.
P hat the Bravo beeak houschold rants—a chronicle of an era that saw France's | they need nothingmore than
gushed over by everyonc from suburban mons to fashion plates nouvelle cuisine translated into New American :‘H" mlmd’::'
like Sarah Jessica Parker, Gunn looked like moncy. euisine, then fusion, global, and molecularcui- | s e =rs
But Gann nearly three decad 1l sine, ear alone, we've chowed down fer- | S gt cveahomey.
administrator, he had somchow landed on a hit TV show and mented garlic, n-flavored peanuts, brai Fow ol 15 mapchern white ehle-
become a pop-cul ly cutshone the goattacos, and soup for dessert, We've seenthe | nes, there is something com-
show's stnr—upcrmodel Heidl Klum-with ks Victorian vecab- rise of tea sommeliers and the near disappear- | forting shout Bar Blane. Asd
R S ";‘LEL""[‘: HErliay chfase B moak ance of tablecloths. And through it all, we've | whenyougetup fromtheta-
W 'ﬁ"' ek e A ke Q-JI“‘ witnessed the emergence of American cook- | Me theawners seem really
e e ingas the most diverse and mostinnovative in | somyyou'n lesving.
3 ? - e ool rionldgsamigi the world. U.S. chefsborn and schooled inev- | 12 Wathah e
Tim Gunn’s richt bk o b e M ou Bl ery country in the world have mined their backgrounds and in-
e Im'Gum e Wheiiin s ,:':5 genuity to create a modern American food culture, Once again,
. . never worked for & company, 1 had the after eating our way from coast to coast (hey, somebody’s got to
e e IOW IS S O Otln grestest rexpect foe the private sectos, but | doit), we've narrowed it down to the twenty best new places to
had neve been part of IL he says, from his cat right now. Actually, make that twenty-one if you count your
* new affice at Liz Claibarne headquarters in own dining room. (See page 92 to find out how, Lyen, France, whers his
to‘;‘\? ar t e S 1 e New York's Garment District. “The whole e i
prospect of coming here was terrifying* i i spoilied Bim with
As it should have been, While Liz Clal- ‘homemade charcaterie. Now,
b It? borne the woman passed away bt sunimer,
a boomerang. 1U's L Gl th e s Ve de
P it e
2 women's wear in the 1970%; her impeccable Sadiy,enthustasen snd gem-
the signature gaze e o e o i
? every aspect of the business—from nserchan- tysnng gk
. dising 1o point of purchase—led her to
teredt roug a become the it erale founder o  Fortune
300 company. But by the time she refired in
1689, the company had plateaued. And by
jpair of rimless glasses perched on his nose, that fans of reality  late 20006, the once-noble house had devolved into an unwicldy
television's Prefect Runwaty are used to seeing hurled at aspiring  conglomerate that couldn’t keep pace with newer, more stylish
f les of fashion. But on this chil When longtime CEO Paul Charron retired, Liz
ber 004, 3 ! it actoss  Clalborne’s board took a page from LVMH and Gueel, which had
the table. William McComb had invited Gunn to breakiast a Fully imparted fprodd PG's Antoni
Pastis, a bistroin Manh king District where pretty  Belloni and Unilever's Robent Polet, respoctively—and brought in
people with expense accounts linger over orfi and brioches in - McComb, 43, 1o make cadical ch didd herek
an ersaty Parisian ambience, Now Guan was waiting to hear 1 love clothes,” McComb says, “Its 3 business”
what, exactly, the new CEO of Liz Claiborme Ine. was after. Whether McComb's hiring of Gunn in March 2007 was an act withwhite brick walls, white
Gunn had asumed McComb was fust another new exee  of desperation or inspiration is still unclear, Liz Claiborne stock leather hanguertes, snd o
wedging his way into thy ash o shivee MeComb—one of the younges CEOs bn the twehve-stool white stone bar.
Two months earlier, MeComb had left his post pushing  industry—took aver, despite Dutch-born chef Sehastlasn
arthopedic devices at Jahnson & Johnson; no doubt he was  and reonganizing what's left. This lanuary, he succceded in uring Zijp b master ot separat
resching out for advice. But it turned out MeComb had a differ:  anather high-profile recruit: Isase Mizrahi, the destgner who ingout the distinet flavors
ent motive altogether, “I want you to be my first hire,” the CEO jump-started discount mass fashion for Target and boasts his ofeachingredsentin adisk.
proposed, nearly knocking the critic's designer socks off. own shows on the Style Network and Oxygen (and even starred Crispy sweethreads e on
MicCamb knew that his $5 billion company had lost its creative  in his own ane-man aff-Broadway show, Lar Mizrakil. He will ‘watereress made tmgy with
juice. He wanted a chicf creative officer, not 1o dictare product  beconse the Liz Claiborne brand's creative divector this summser. lemem vinalgrette and swect-
design but 1o put some meat on the bones of an atrophied design  With Gunn's help, MeComb has also added fashion stahwart John wvvod with sherry-posched
culture, The fact that Gunn ran Parsony's prestigious fashion  Bastlert to seboot the Claiboene menswear line and acquired the cherries. Seared black cod s
program—the source of & good 70% of the designers on Seventh  eritically acclaimed Narciso Rodriguce. 51ill, as Lori Holliday § wnderpinncd with spimach,
Avenae, from Anna Sui o Tom Ford—was key, He had s frontrow  Banks, 3 sendor fashion analyst at the Tobe Report, puts i, x::m-;{:w
seat 1o the industry's hottest emesging talent and & Rolodes that  “There's no room for mistakes when & business is in the pasition %
b m_'___w ',‘,‘.,,n s thatl h P 1 T in a saffron-musse] sauce,
the hisTVians, Gunnhad  that carnings would fail to meet expectations, and the stock fell .
4 ASY COMPANY Ape 3008 B4 £50 1108 B

Project
Single page

Project
Single page

The typographic color of
this page is unbroken by
widows or orphans. Note

the presence of many rules,
both double and single, color
bars, elements that break

Creative Director
Dean Markadakis

Design Director
David Curcurito

Designer Art Director out of the grid, and tiny
Jana Meier Darhil Crook directional arrows.
Client Associate Art Director

Fast Company Erin Jang

Using a format with wide column Design Assistant

measure means that partial line Soni Khatri
gaps left by widows are even more

noticeable, so extra attention must be Client
paid to filling out lines with text. This Esquire

type-dense page with a wide measure
carefully avoids widows and orphans.
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THE PARAGRAPH

“Rivers" of space

GAPS THAT MOSEY THROUGH A PARAGRAPH of
justified type link visually to form “rivers” of unsightly space, = and when there are not enough words in a line to accommo-

justified, word spacing increases to create the aligned edges,
thereby ruining the evenness of tone (typographic color) of date this adjustment comfortably, large gaps will occur. This
the text. The most common cause of rivers is a narrow col- decreases legibility; it is also a typographic eyesore.

umn width combined with longish words. When the type is
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spacing

line -
or
rivers

Four score and seven years ago
our fathers brought forth on
this continent, a new nation,
conceived in Liberty, and dedi-
cated to the proposition that
all men are created equal.
Now we are engaged in a
great civil war, testing whether
that nation, or any nation so
conceived and so dedicated,

Four score and seven years
ago our fathers brought
forth on this continent, a
new nation, conceived in
Liberty, and dedicated to
the proposition that all
men are created equal.
Now we are engaged in a
great civil war, testing
whether that nation, or any

can long endure. We are met
on a great battlefield of that
war. We have come to dedicate
a portion of that field, as a fi-
nal resting place for those who
here gave their lives that that
nation might live. It is alto-
gether fitting and proper that
we should do this.

That, in a larger sense, we

nation so conceived and so
dedicated, can long endure.
We are met on a great bat-
tlefield of that war. We
have come to dedicate a
portion of that field, as a
final resting place for those
who here gave their lives
that that nation might live.
It is altogether fitting and

Four score and seven years ago
our fathers brought forth on
this continent, a new nation,
conceived in Liberty, and
dedicated to the proposition
that all men are created
equal.

Now we are engaged in a
great civil war, testing whether
that nation, or any nation so

Four score and seven years
agopour fathers brought
forth] on this jcontinent,ja
new/ nation, | conceived | in
Liberty, and!dedicated |to
the proposition that [ all
men are created equal.
Now we are engaged in a
great civil war, testing
whether that nation, or any

conceived and so dedicated,
can long endure. We are met
on a great battlefield of that
war. We have come to dedicate
a portion of that field, as a final
resting place for those who
here gave their lives that that
nation might live. It is alto-
gether fitting and proper that
we should do this.

nation so conceived and so
dedicated, can long endure.
We are met on a great bat-
tlefield of [ that war. \We
have comejto dedicate|a
portion ofthat field, asla
final resting place for those
who here gave their lives
that that nation might live.
It is altogether fitting and




Project
Inside page

Design Director
David Curcurito

Art Director
Darhil Crook

Associate Art Director
Erin Jang

Design Assistant
Soni Khatri

Client
Esquire

Mixing a variety of column
widths skillfully, the text
blocks on this page all
have fine typographic
color with no unsightly
gaps or rivers.

INGREDIENT OF THE YEAR

SUCKLING PIG

And that really means suckling: You can buy a young pig that has
been weaned from its mother’s milk, but it's just not the same.
“The fat contentisn’t as high,” explains Sal Biancardi of Biancardi
Meats inNew York. "Atrue suckling pig is chubby—the hindquarters
are very fat, the color is pale white." During the cooking process,
traditionally done slowly on a spit, the meat bastes itself, the fat
oozes, the skin gets crisp as parchment. There's nothing wrong
with that. But chefs across the country have been finding creative
new ways to prepare and serve the pig, including the following
fromthree of our best new restaurants.

DALLAS

When chef Dean Fearing left
the Mansion on Turtle Creek
after twenty-one years to
open his own namesake res-
taurant in the Ritz-Carlton
(Esquire’s Restaurant of the
Year 2007), it nearly caused
amanagement meltdown.
Should they stick with the
“New Texas Cuisine” style
that Fearing pioneered? Or
should the restaurant go in
acompletely new direction
and risk alienating an already
aging clientele? And should

Spanish paprika,
then simmeringit

edin pork stock,
placed on arice
pancake,and
dressed with a sal-
ad of pickled jica-
ma, chives, chipo-
tle hoisin sauce,
and a paper-thin
slice of Serrano

southwestern
style.

ham—Peking pork,

CONFITOF SUCKLINGPIG MAIALINO DI
SUCKLINGPIG, ALFORNO, LATTE,

TERRA, SCAMPO, CONVIVIO,
NEWMEXICO BOSTON NEW YORK
Charles Dale's ver- Lydia Shire pricks Chef Michael

sion begins by the skin with tiny White does a tradi-
rubbing the pork holes, then rubs it tional Italian

with Chinese five- with baking soda maialino di latte:
spice powder and and vinegar. The Hebones outa

meat is doused
with a pomegran-

inlard tomakea ate-herb mari-
soft confit, which nade. The pigis
isshredded, heat- thensplayed and

roasted foran
hour ata low heat,
then blasted at
500 degrees for
fifteen minutes to
crisp the skin. Each
plateis then load-
ed with thin slices
of theleg, a whole
largechop,anda
big chunk of the
shoulder—a Friday
special,

they allow. .. blue jeans? The
final decision was to import
veteran New York chef John
Tesar and let him do his thing

small twenty-
pound Pennsyl-
vania piglet, then
grinds up the hind-
quarters meat and
stuffsitinto the
body cavity, which
is then rolled,

tied, and roasted
for two and a half
hours, then sliced
in generous slabs
in its own juices.

96 ESQ 11-08

while revamping the dining
room into three distinct spac-
es: amain & la carte dining
room, a more luxe room of-
fering prix-fixe menus,anda
“Chef’s Table” room, where
Tesar cooks for six people
accordingto his whim. And
blue jeans are welcome, es-
pecially on the young Dal-

las women who now pack

the place nightly for Tesar's
cooking, which brings a New
York edge to Texas swag-

ger. Take his wagyu, caramel-
ized in ared-hot skillet, then
dressed with a truffle vin-
aigrette and raw fennel. He
roasts guinea fowl until gold-
en, then serves it with a cas-
serole of seasoned French
lentils, carrots, and bacon,
and gilds it all with a potent
reduction of foie gras and
créme fraiche. Gamey rab-
bitis dressed up with fava
beans, leeks, and tiny gnoc-

taurants have schlepped 3 LEAST ANNOYING ‘offers wines produced At Foxtall, alavish new
outto JetBlue's JFKtermi-  LOCAL-FOOD MOVE- within five square blocks placein West Hollywood,
nalto cook—Italian{oneof ~ MENT EXAMPLE oftherestaurant, starting  garlicis fermentedinabath
Mario Batall's crew), Mexi- AttheHealdsburgBarand  at thirty dollars a bottle. of soy for a month, during
can{aRosaMexicanavet),  Grillinnorthern California  » MOST UNNECES- which it turns tar-black,
steak, tapas, and more— wine country, beyond the SARYBUTSATISFYING  losesits spicy harshness,
for the stopped-over, expectedwhitesandreds ~ MANIPULATION OF ‘and takes onamolassesy
flight-delayed masses. onthelist, one section ANINGREDIENT flavor, It then becomes
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Eschew decorative type

SIMPLE, CLEAN, BASIC TYPESTYLING can be beauti-  is better served with a straightforward approach, and most
ful and effective; it is not necessary to embellish information ~ informational text is best when treated simply. This creates
in order for it to be appealing to the reader. Indeed, there good counterpoint: any accompanying images will be unen-
is much to be said for leaving the bells and whistles to the cumbered by “noisy” typography.

display type, or to eliminate it altogether. Serious content

Project
Poster
Company —
Pentagram _ X
NSNNRNY

Designer S NN RRRRY
Michael Bierut SN RN NN NN

AN RN AN

Client
Yale University School of
Architecture

Spare lines, minimalist
typography, and plenty of
wide-open spaces advance
the architectural theme.

Open House
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Project
Visual identity

Company
Remake Design

Design Director, Designer
Michael Dyer

Client
Art in General

Clean sans serif headlines and
text are quietly authoritative.

Project
Single page

Creative Director
Audrey Weiderstein

Art Director
Donald Partyka

Client
The Arthritis Foundation

A simple, justified text column, a subtle
size shift leading into the body copy,
and a modest headline treatment are
appropriate for this serious medical
information.

lortions

Exh

Adrian Lohmller Auio in the Elovator/Sts

Juvenile Arthritis: A Primer

CHAPTER ONE

Getting Diagn.osed.:.
Steps and Obstacles

A nagglng fatlgue‘ A faint pinkish rash. A throbbing knee.
A stubborn fever. A swellen hand.

Pain and swelling can flare unexpectedly one day, nearly immobilizing

your once-active child as you shuttle be | hing for

answers. Or symptoms may be difficult to detect initially. Your child, par-

ticularly if she’s quite young, may not recognize her discomfort as any-

thing unusual. Or, she may adjust her activities and movements in ways

that can be dificult to spot. She may rise more slowly from bed follow-

ing a nap. You may one day realize that you can’t recall the last time she
jumped arcund the house, rattling the furniture. Something just doesn’t
seem... normal.

You are not alone.

Nearly 300,000 American children are currently diagnosed with a form
of juvenile arthritis or an arthritis-related condition, living with some de-
gree of pain and discomfort, That's more children than those affected by
Type 1 diabetes, and many more —at least four times more —than those
diagnosed with sickle cell anemia or muscular dystrophy, diseases that
are much more widely known and discussed in the media. Children also

can develop arthritis related to other autoimmune diseases, such as lupus,

ARTHRITIS FOUNDATION 3
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Celebrate decorative type

Project
Halloween card

Designer, lllustrator
Marian Bantjes

Client
Marian Bantjes

Spot-varnished black-on-black
typographic flourishes form

a deep dark woods; in the
“forest,” we find a justified
and underlined block of tightly
packed text, an atmospheric
frame for a spooky narrative
about Halloween.
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WHY NOT TAKE ADVANTAGE of all of the wild and
wacky typefaces out there? Designers love to play, and deco-
rative typography can be just the ticket to create something
that is unique and memorable. Even a few splashy flourishes
can demonstrate typographic virtuosity—a little “solo” or

MHEN £ IS A KID, ON HALLOWE'EN WE
ROAMED THI STREETS 1N ERALL FACKE,

R OUT OF 2 &l

aria in the midst of sobriety might be just the touch that
separates a design from its competition. Or a designer can
choose the exuberant approach: pile on the style elements
for effect—no limits to the excess!



Project
Doyald Young Has Perfect Curves @80

Designer, llustrator
Marian Bantjes

Client
Marian Bantjes

A paean to fellow flourish-meister Doyald
Young, this celebratory composition uses
fluorescent inks for the roller-coaster ride
of a message.
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< DESIGN FROM THE INSIDE OUT

Project
Cover

Company
SpotCo

Art Director
Gail Anderson

Designers
Gail Anderson, Darren Cox,
and Bashan Aquart

Client
STEP Inside Design

A collaged panoply of display forms, the
cover provides engaging foreplay for a
special issue on type.
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Text overlapping images

Project
Covers

Creative Director, Designer
Steven Hoffman

Client
Sports lllustrated

These covers demonstrate
some good techniques for
making sure that type is leg-
ible when overlapping complex
details and many levels of
contrast. The type must have
enough weight and be large
enough to stand apart from
the images, but that is not al-
ways sufficient. A combination
of outlines and hard and soft
drop shadows provide separa-
tion and "lift" the text visually
forward from the images.

150

LEGIBILITY ISSUES come into play when type overlaps
images: the image demands our attention. To make the type
stand out, type size and style, contrast with the background,
and stroke weight all contribute to the important separation
between the background and the foreground. Laying a few

words of display type over an image can be complex enough,
but where some designers go wrong is laying a quantity of

text type over an image—this is sure to make reading a
difficult task.
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2 Text overlapping text

THE KEY TO SUCCESS when text overlaps text is dif-
ferentiation, whether by scale, background and foreground
contrast structure, or size. Again, legibility is paramount,

so the designer must make certain that the overlap doesn’t
muddle the meaning. Separation can be accomplished using

the same tools as just described for text overlapping images,
but if all of the text is meant to be read, it is more difficult to
maintain legibility than when part of an image may not be
visible, however, its effect is still obvious.

about th

For decades, doctors have operated on babies bom with

debat:

italin. But there isa

& role physicians — and parents — should play in physically shaping children,

[T ol €

Project
Feature spread

Art Director
Arem Duplessis

Designer
Nancy Harris Rouemy

Client

Transparent letters representing chro-
mosomes overlap and are bisected by
the headline. This is a perfect marriage
of meaning and type treatment for a
story about hermaphrodites.

The New York Times Magazine
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Project
Poster

Company
Pentagram

Designer
Michael Bierut

Client
Yale University School of Architecture

This poster uses a slicing technique with
spaces running through the oversize text;
the great disparity in size (the large type is
still legible) makes this work. The bold slab
serif provides visual punch and structure.
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Project
Poster

Designer
Joe Marianek

Client
The Public Theater

The densely patterned backdrop of
typography provides a strong, yet
lively ground for the titling text (a
weight slab serif) to be fully legible
in reversed-out type.
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The text block effect

Project
Cover

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and
Mary K. Baumann

Designer
Preeti Menon

Photographer
Erik Vogelsang

Client
Kids Discover

Multicolored headlines stack
up, interwoven with mini-
illustrations, and are a lively
static counterpoint for the
“hair-raising” cover image.
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WORDS BEG TO BE CLUSTERED TOGETHER

to form chunks. One of the many arrows in a designer’s
quiver is the text block effect: look at the content and see
how it can be packed inside a rectangle or square, aligned
on all sides. Sometimes this can be accomplished by

keeping the text all one size; other designs require massag-
ing point sizes and varying weights and widths to achieve a
solid shape. These efforts work best when the text is a single

typestyle or type family.

WHERE DOES IT COME FROM?

'

WHERE DOES/T GO?



Project

MULTI FAM “_Y Social media announcemen t

. ' Art Director

l Vera Naughton
Designer

' Vera Naughton

No worries here about type families
conflicting—using only one typeface
(Helvetica Condensed) in light, regular
and bold weights assures visual

unification on the project; color and size
add variety and hierarchy.

betw Wmdsor Pl. & Sherman St.
Windsor Terrace / South Slope

SAIUR DAY

June 9"

- _PUBLIG ARCHITECTURE

Creative Director, Des|

e PUTS THE RESOURCES OF ARCHITECTURE IN THE SERVICE OF THE
Puble Archtecture PUBLIC INTEREST. WE IDENTIFY AND SOLVE PRACTICAL PROBLEMS
e omion OF HUMAN INTERACTION IN THE BUILT ENVIRONMENT AND ACT

text and contact informatio

o :me;z;foszm AS A CATALYST FOR PUBLIC DISCOURSE THROUGH EDUCATION,
;cg;hgh;d noine ADVOCACY AND THE DESIGN OF PUBLIC SPACES AND AMENITIES.
1211 FOLSOM STREET, 4TH FLOOR, SAN FRANCISCO, CA 94103-3816

T415.861.8200 F415.431.9695 WWW.PUBLICARCHITECTURE.ORG
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5 Theory of Relativity I

ALL TYPOGRAPHIC ELEMENTS within the paragraph
have a relationship of each to every other, and all to the

graphic elements is one of the greatest challenges. Even
slight adjustments in text characteristics (tracking, size,
whole. The reader must see a clear hierarchy and elements color, weight, slope, etc.) can clarify content.

must be legible. For a designer, balancing all of the typo-

Project
Single page

Creative Director, Designer
Steven Hoffman

Client
Sports lllustrated, The
Baseball Book

A balanced, centered layout
with elegantly fine-tuned
typographic details, this
single page packs information
densely yet effortlessly. The
small caps lead-in to the body
copy is simple, yet it creates a
clear entry point and does not
compete with the restrained
flourishes in the headline.
Shifts in weight, case, and
color clarify content and hier-
archy in the player identifica-
tion and the copy block below
identifying the judges.
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SI's c ALLTIME
eALL-STAR TEAM

WHO WOULD YOU RATHER HAVE: Mays or Mantle? Koufax or
Spahn? Berra or Bench? Aaron or Williams? This is the classic
baseball argument, sublime in its infinite variety, Gehrig or Musial?
Robinson or Hornsby? Cobb or DiMaggio? e Any real fan could
take either side of such debates and argue persuasively, but every
real fan would also have an unshakable conviction about who was
the better player. Wagner or A-Rod? Eckersley or Rivera? Young or
Mathewson or Clemens? And though it is the nature of the game —
indeed, a vital part of its appeal—that the debate will never end,
Sports [LLustraTeD polled a panel of current and former baseball
writers and editors and distinguished outside experts to select our
dream team. Voters received a ballot listing a votal of 246 position

PHOTO ILLUSTRATION BY AARON GOODMAN

players, pitchers and managers (along with a spot for write-in votes)
and were asked to rank their preferences at each position to create
a 25-man roster, plus a manager and two coaches. The resulting team,
brought together for the first time in this portrait created by photo
illustrator Aaron Goodman, is a pretty fair bunch of ballplayers.
But so is the second team, the guys who didn’t quite make the cut:
Josh Gibson, Jimmie Foxx, Joe Morgan, Rod Carew, Ernie Banks,
Cal Ripken Jr., George Brett, Brooks Robinson, Barry Bonds, Oscar
Charleston, Roberto Clemente, Rickey Henderson, Bob Gibson,
Grover Cleveland Alexander, Greg Maddux; Tom Seaver, Nolan
Ryan, Bob Feller, Satchel Paige, Steve Carlton, Pedro Martinez,
Rollie Fingers and Goose Gossage. < 50 who would you rather have?

UNIFORMS BY MITCHELL & NESS

Lou Gehrig

FIRST BASE

n
SECOND BASE

CATCHER

Lefty Grove

PITCHER QUTFIELD

Babe Ruth

COACH QUTFILLD

Ted Williams

OUTFIELD SECOND DASE

Roger Clemens

Stan Musial

FIRST BASE

SHORTSTOP SHORTSTOP

DUTFIELD CATCHER

Hank Aaron

OUTFIELD

THE JUDGES BILL JAMES Author, Anafyst, Boston Red Sox «oc PETER GAMMONS ESPN . STEVE HIRDT Elias Sports Bureau, Executive Vice President
TIM KURKJIAN. ESPN o STEVE WULF ESPN the Magazine, Executive Editor (o DANIEL OKRENT Awrbor/Editor i KEITH OLBERMANN MSNBC, ESPN
JOHN PAPANEK ESPN New Media, Senior VP/ Editorial Director; former 81 Managing Editor w. MARK MULVOY former SI Managing Editor o BILL COLSON former
S1 Managing Editor .o ROBERT CREAMER S1 Specraf Contributor o RON FIMRITE SI Speciaf Contributor .. DAVID BAUER S1 Deputy Managing Editor
ROB FLEDER 51 Executive Editor oo MICHAEL BEVANS 51 Exeentive Editor oo DICK FRIEDMAN 51 Semior Editor oo DAVID SABINO 81 dwociate Editor
LARRY BURKE 51 Senior Editor .. TOM VERDUCCI 51 Sewiar Whiter .o STEVE RUSHIN S1 Seior Writer .o RICK REILLY S1 Senior Whiter i ALBERT CHEN SI Whiter-Reporter




spacing

Four score and seven years ago our fathers brought forth on
this continent, a new nation, conceived in Liberty, and

dedicated to the proposition that all men are created equal.

letter

PROPORTIONALTO

word

PROPORTIONALTO

Now we are engaged in a great civil war, testing whether that
nation, or any nation so conceived and so dedicated, can long
endure. We are met on a great battlefield of that war. We have
come to dedicate a portion of that field, as a final resting place
for those who here gave their lives that that nation might live.
It is altogether fitting and proper that we should do this.

But, in a larger sense, we can not dedicate—we can not
l o “ consecrate—we can not hallow—this ground. The brave men,
I n e S paC| n g living and dead, who struggled here, have consecrated it, far
(l d H ) above our poor power to add or detract. The world will little
ea I n g note, nor long remember what we say here, but it can never

PROPORTIONALTO forget what they did here. It is for us the living, rather, to be

line length

Project
Feature spread

Creative Director
Dean Markadakis

Designer
Jana Meier

Making cement withoutalso making
Photographer carbon d ide s s impossible; the basic
Howard Cao
Client

Fast Company

C Pressure

the environment 5o stre

This spread contains a
great deal of information,
and its elements all support
one another. For example,
the serif weight on the
initial cap matches the
weight of the horizontal bar

® ...
with dropout type, which
introduces the sidebar. The

Electric Poswar:

black and yellow of the
dotted rule is repeated in
the dingbats illustrating the
sidebar. The three-column,
justified format has good
weight and even color, and
provides enough entry
points to make certain the
reader feels invited into
the text.

s aSTCouRANY W

-
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Leqgibility, legibility, leqgibility

158 Typography Essentials

’NUFF SAID. Like real estate’s mantra (location, location,
location), type exists to serve content, so its primary goal
should be the ability to invite the reader to apprehend the
content. Many factors can affect legibility, and the combi-
nation of factors also has an effect on legibility. Designers

enamored with their own cleverness often underestimate
the amount of time readers are willing to spend to get
through the text. (Just because you design it does not

mean they will come!) Once upon a time, blackletter (below)
was considered legible. But it’s a turnoff for our modern eyes.

Four score and seven years ago our fathers brought forth on
this continent, a new nation, conceived in Liberty, and dedicated
to the proposition that all men are created equal.

Now we are engaged in a great civil war, testing whether that
nation, or any nation so conceived and so dedicated, can long
endure. We are met on a great battlefield of that war. We have
come to dedicate a portion of that field, as a final resting place
for those who here gave their lives that that nation might live. It
is altogether fitting and proper that we should do this.

But, in a larger sense, we can not dedicate—we can not
consecrate—we can not hallow—this ground. The brave men,
living and dead, who struggled here, have consecrated it, far
above our poor power to add or detract. The world will little
note, nor long remember what we say here, but it can never

forget what they did here. It is for us the living, rather, to be

Four scove and Seven Years ago our jathers brought forth on
this continent, a new mnation, conccived in Liberty, and
dedicated to the proposition that all men ave created equal.
Now we are engaged in a great civil war, testing whether
that nation, or any nation S0 conceived and so dedicated, can
Tong endure. We ave niet on a great battlefield of that war, We
Have come to dedicate a portion of that field, as a final vesting
place jor those who here gave their lives that that nation might
live. Jt is altogether fitting and proper that we should do this,
But, in a larger Sense, we can not dedicate—we can not
congecrate—ive can not hallow—this ground. The brave men,
living and dead, who struggled heve, have consecrated it, jor
above our poor power to add or detract. The world will little
note, nor long vemember what we Say heve, but it can never
forget what they did heve. It is jor us the living, vather, to be

lllegible
Illegible




Project
Feature spread

Creative Director
Robert Priest

Designer
Jana Meier

Illustrator
Tavis Coburn

Client
Condé Nast Portfolio

Complex stories need special
clarity, not only in the legibility
of the text type but also in
every text element on the page.
Providing mini-headlines, key-
ing caption information using
numbers or other identifiers,
and highlighting important con-
cepts all provide good service
to the reader.

Decoding
SPY-Speak

EX-AGENTS BRING
covert lingo T0O THE
WORLD OF CORPO-
RATE ESPIONAGE

103 Condd Naat Fartfadin, Jassary o8

Ex-government agemts appear to be
Wal-Mart's ivestigators of chaice, The

o firms whsene L8, corporare clients
were plasming to cxpand nto Russa,

etsilez b
bersof the Associasion for intelligence
Oficers as well is posted ads om it site

k Irite™

China, 5 #
bussiness practices and few public fec-
ards, and wha needed the skinny on

with buckgrousds in intelligence. The
ol descripaion for the analysts, who
would have reported to 1
maltigence officer, ént

tice, their respomibilicics woald have
extended 1o gathering inforr

These ce-sgrics apply 4 Bighes bevel af
expeniiee, hosed by povernment senvae,
tothe cruder ctics already practiced by
private investigaars. One such ploy is

abser Wal-Mare empl suppl
and customers; Wal-Mare monitors
shoppers for suspicicss oe potentially
exnminal sceivity. A Wil-Mar spokes-
miam skl the company does ot com-
ment on security mstters.

Rachm sucd the recailer for berach
of comtract over her RFing but dropped
hercase in November. She has denied all
wmrgdnll!s mf-dfv the affic

ﬁﬁum@(uh«wnusdlmm\&whn-
ticated as povernmeat spying. Morgan
waid, =There is no Fight v inthe
wecear watkpla

Rochas and Womack were amwit-
singly dranm imto 3 new world of
Imtrigee in which rivalrics berween
superpawers have been replaced by

o recruiting

Ay Geoepe Smileys are s=ll-

Eination: fis

They re digging upirtca compenienn,
Ferreting out internal corruption, and
uncerering sececas buried in the pasts
of job spplicists, bundroom eivalt, ind

che agency urmoil thas followed g/11.
They quickly joined private-investige:

ow York peivate-
fossmdad by Former
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business card, creating phony web-
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aakd 8 foemer Dilk
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their phony desstition
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«comes serafght from the C.1A. play-
book. I the cosstant scarch for the

ILLESTRATIONS by TAYIN CORDEN
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his gold medal was presented to a Limenick player, P.). Corbett,
a member of the team that won the first all-Ireland Gaelic

football ct

most popular aspect.

In one sense, the GAA was a very 'British’ development, part of the great
Victorian drive to codify all kinds of games and turn them into popular
spectaches. Thus, although it found its greatest support among the growing
:Iass of ‘strong farmers', the GAA was in many ways a typical product of

hip final, On 1

Hotel in Thurles, Co. Tipperary, Michael Cusack convened the
first meeting of the ‘Gaelic Athletic Association for the Preservation and
Cultivation of National Pastimes’. Cusack had been an enthusiast for
rugby and cricket. Another of the prime movers, Maurice Davin, was an
accomplished all-round athlete. In the atmosphere of the 1880s, they and
athers were now determined that Ireland should have its own distinctive
sporting culture, The GAA thus set out to take control of Insh athletics,
to codify the ancient sport of hurling and to develop Gaelic football, a
version of the game influenced by both rugby and soccer, Indeed, in its
first two or three years, it was the GAAS athletics events that were its

All over Europe, a new popular nationalism

looked to culture asme basis for a collective identity that could bind together
an increasingly literate and mobile population.

In Ireland, these notions had a particular appeal. After the fall of Parmell,
the parliamentary Irish party was bitterly split and Home Rule was a more

ber 1884, at Hayes's

Client
A History of Ireland in
100 Objects

Project
Tablet app

Creative Direction
Joe Zeff Design

A single justified column of
aroman (book) weight of

sans serif with generous
margins provides a comfortable
on-screen reading experience.
Generous leading, margins, and
sizes are even more important
for legibility of screen-based
media (light-emitting devices).
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Leqibility taking a back seat

THERE ARE REASONS WHY legibility might not be a designer’s primary concern. When type is treated
as an image, it can communicate on a different level. Type can be manipulated or used in such a way that it is
difficult or impossible to read and still play a pivotal role in the reader’s understanding of the text.

.

Project Photographer This artist's appearance was
Feature spread Rennio Maifredi clearly the inspiration for the
opposite text treatment; a youth-
Creative Director, Designer Client ful audience of music lovers will
Dirk Barnett Blender undoubtedly be more interested

in appearances than content (as
it takes a great deal of effort to
decipher this text).
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Project
Lateral + Vertical

Design Director
Jeremy Mende

Designers
Amadeo DeSouza, Steven Knodel, and Jeremy Mende

Client
American Institute of Architects, California Council (AIACC)

This poster for a design conference does provide some basic
information, but it must be searched out amid the woozy
graphics; since the readers are likely an audience of design-
ers, they are probably willing to make the effort.

Project
Poster

Company
Henderson Bromstead Art Co.

Client
Triad Health Project

The text is so embedded in the gridded imagery that we can
scarcely make it out, but it is repeated at the bottom left.
The poster is coveted as memorabilia from the event, but it
“pushed the decorative envelope,” says the designer.
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Limiting typefaces

WHEN WE CHOOSE DIFFERENT TYPEFACES a need for each of them, i.e., do they perform essential func-
to work side by side in the same document, every pairing has  tions? Is there enough difference between them to justify
the possibility for conflict; do these typefaces, designed by employing them? These are some of the questions that
different designers, from different historical classifications, designers must ask themselves. Too many (unnecessary)
with different characteristics, work together? Is there really choices can result in “type soup.”
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Client
Barnes & Noble

This project uses just one condensed display typeface,

always in the same weight and always all caps. The i
choice works well with the very lengthy dinosaur names, i 1 H ]|
allowing the text to have a large x-height and presence | Aﬂ 1 ”

HADROFAURE = L{ that
on the page. [ e lertn by
rlgeiphprend

Enower 42 faetlorg.

Project
Dino-Rama
Art Director, Designer
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Project
T-shirt

Art Director
Aaron Belyea

Designer
Chris Piascik

Client
Big Honcho Media

One typeface does double duty
when filled with a pattern.

Project
Book cover

Art Director
Roberto De Vicqg

Designer
Roberto De Vicq

Illustrator
Roberto De Vicq

Client
Memoria Visual

No worries here about type families
conflicting—using only one typeface,
PF Regal, assures visual unification on
the project; color and size add variety
for a lively and fun effect. An especially
charming detail: the use of different
colors within single letters.
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One type family

SOME TYPE FAMILIES ARE BROAD and contain with-  a harmonious grouping of proportion and shape. We do not
in them a hearty bounty of options, useful for a wide variety need to guess whether these variations belong together; they
of typographic needs. And the inherent benefit to sticking are designed to be familial and therefore comfortable with
with one family is that the type designer has already created one another.

34 Be More Adventurous

“It is only in adventure that
some people succeed in Throwing yourself out of a plane at 10,000 feet

in the air, trekking up an icy peak with nothing

knowing themselves—in finding

i but a rope and an ax, ingesting a spoonful of
themselves.” -andre Gide cow brains—is this really the stuff dreams are

made of? If your answer is “yes!” then you

should need no extra encouragement to read
on and add some more death-defying feats to

your life list. For those who are not daring by

nature, remember that being adventurous isn't

about chasing after death and trying to cheat it
in the end. It's about mustering the courage to

do something you never thought possible and

feeling more alive in one moment than you've

felt in a lifetime. The real thrill is in pushing your

limits and learning the liberating lesson that

there is nothing you're not capable of doing.

270
Project Client A text-weight slab serif is
Book spread Workman Publishing used for body copy; weightier
versions in the family are
Art Director, employed for display.
Designer

Francesca Messina
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Project
Battle of Amsterdam 2008

Creative Director, Designer, Illustrator
Donald Beekman

Client
Amsterdam City Council

This lively graphic campaign uses just
one family. Note the green-on-green

background pattern of letterforms.

URRLIDAG 27 NI
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NIRRT TLECFAMSTERDAMN.NL

The Page 165



THE PAGE

Six necessary typefaces

Project
The Dictionary of Love

Company
Hopkins/Baumann

Creative Directors
Will Hopkins and
Mary K. Baumann

Client
Avon Books

Bodoni and Gill Sans—two of

the typefaces on most short
lists—are on this cover.
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THE MORE TYPOGRAPHIC CHOICES WE HAVE Some well-known and highly regarded designers have

as designers, the harder it is to practice restraint. But imag- advanced the argument that perhaps as few as six typefaces
ine a time when typefaces were made of metal, and they were =~ might be enough for every possible design contingency.

so laborious to produce and to use that the choices were very ~ Those typefaces would certainly include widely used and

limited. It is reminiscent of the early days of broadcast tele- highly recognizable classics such as Caslon, Garamond,
vision, when a few networks had a monopoly on our viewing Baskerville, Helvetica, Futura, and Gill Sans. Depending on
attention. Now, with digital and cable television technology the designers and their personal preferences, the six type-
available almost everywhere, with hundreds of choices, we faces might vary somewhat (but the notion of six “necessary
often feel there is nothing of interest to watch. Similarly, a typefaces should be considered a viable one).

few typefaces may be all we really need in our repertoire.

A: aah B: blindfold C: Casanova D: discretion E: embrace

DICT IONARY

£ uossiy 14

.

H Jowesso3

.

[ esindwy 3| s3yBppesy

.

Y A331[

.

yummy mummy Z: zipper

W quiog-7:7 sspy

It’s naughty but nice!

wabi sabi X: xenogamy Y

.

Z 38ujyoeod ajew

0J219A I A JoqD i) oSuey:| Jeeqepjoous i 23edisnu iy epPRINb i) eyjeed:q siseo () Jeasu;

w

»



<o A

‘ATILNTOSEV ALl NAW

o)
0
w
m
-
¢
m
A
i
0
<
m
7
2
Q
iy
Y

NAILISOd

Project
Exhibition design

Design Director
Jill Ayers

Designers
Rachel Einsidler and Christine Giberson

Client
The One Club for Art & Copy

The entire exhibition was done with Futura,
one of the six useful typefaces that would
make even a minimalist's cut.
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A need for every typeface

NO MATTER HOW BIZARRE or how extreme

its forms, somehow, somewhere, there is a purpose
for every typeface under the sun. The tricky part is
knowing where and how to use a typeface for the very
purpose that suits it. The vast universe of available
typefaces can be daunting when searching for just
the right style to advance the meaning of the text.
Ideally, an appropriately designed typeface will do
dual service as an image and to convey information.
The best typographic designs advance the message on
many levels. Some display faces are so specific that
they almost demand a unique use, and to try to force
them into doing and saying something that they were
not meant to do is practically impossible.

Project
Paper Expo poster

Designers
Tiziana Haug and Steve Rura

Client
The Art Directors Club

The typeface, custom-
designed for this project,
intended to capture the feeling
of paper unfurling. Haug calls
it, “a study of the interaction
between light and paper, and
the transformation of a 2-D

to a 3-D object. The poster
originated through a joined
effort between Steve Rura and
myself. We took turns drawing
and redrawing letterforms
until we achieved the right
balance between the visual
consistency of a typeface and
the looser, less predictable
qualities of curling paper.”
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Project
Guide for Living 2008

Designer
Jianping He

Client
Publikum Calendar

The typeface for this
calendar page emulates
stenciled spray-painted
graffiti-style forms; the
numbers merge seamlessly
with the asphalt signage
embedded in the imagery.
This is perhaps the only per-
fect use for these letterforms.
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Text typefaces versus display typefaces

TEXT TYPEFACES HAVE BEEN DESIGNED with leg-
ibility and beauty as their twin goals. Most text typefaces have
stood the test of time and usage as appropriate for lengthy

typefaces, designed less urgently for legibility (although some
are eminently legible), are more about style, so the level of
legibility may be very minimal. But their raison d’étre is a

passages of text under a variety of reading conditions and

unique stylistic expression of content.

with the expectation of a broad reader demographic. Display

The primary habitat of birds-of-paradise is rainforest, but many at
lﬂalxmon:ll}' utilize other hahlms,umludmg I'orcstcdgv:s woodlands,
occurin New Guinea’ ins. These
birds are chiefly consumers of fruits, berries, and insects. They usually fly

from fruiting tree to fruiting tree, staying in the middle and higher canopy,
and often hanging at odd angles to reach tasty morsels. But they will also fly
down to feed on tree trunks, stumps, and fallen logs. Same move through
foliage, seeking insects and spiders; some use their long, strong bills to tum
over bark and dig into dead wood in search of bugs or to push deeply into
fruits. Frogs and lizards are occasionally raken, and at least a fow species are
known to add some leaves, flowers, of nectar to their diets. Birds-of-paradise
often forage salitarily, but aggregations may occur at fruit-laden trees.

In many species, males seem to hold territorics year-round, feeding,
and eventually, displaying for females within the territories. Most are
premiscuous breeders. During breeding seasons, males spend most of each
day at d.lsplﬂ}‘ sites, uswally horizontal branches high in large trees. They
play to attract the i passing females. Male displays
vary among species, but they usually involve moving the head up and down,
stretching the neck, rhythmically swaying the body, hopping from side to
side, and extending the wings. When a female approaches, a male’s antics
increase in intensity and he may encircle the female with his out-stretched

dd: d her. When she is satisfied, blyof the male’s
good genes, the two mate. The female then Jeaves to nest on her own. The
male returns to his mate-attraction displays and will mate with as many
femalesas he can artract. The female builds 2 bulky bowl nest of dried leaves,
twigs, ferns, and vine pieces high in a tree fork orin a vegetation tangle, lays
and incubates eggs, and feeds her young, Species in which the sexes look
alike tend to be monogamous, with the sexes sharing nestlng chores,

Only four of the birds-of-paradise, all New Guinea sp 1

i A A e hle) Imrc:ghr th & near d.
Loss of their rainforest habitats is the prime threat to these splendui birds.
Additionally,some riflebirds are killed routinely in agricultural areas where
they raid fruit crops. Birds-of- paradise are still sometimes targeted in parts
of New Guinea for food and for trade in feathers, skins, or live birds.

BIRDS-OF-FARADISE - 307

- —_—
A S i
- |m| 1;-‘“ Km‘
:.,’....': Now Guines
WANNES FAROTIA KRSD OF LANONY BIKD-OF-FARASIIE
it )
-imlgj-dgcmb ;i
New Cusimen Bew Cruinees
B N
WILAON S BIRD O - FARATI M AEER NINE-O7- FARADESE
Carimanrus, i ke
it i tr-shyin (ya=ga vl
- New Giminen
~-
Project Designers

Birds of the World

Art Director
Charlie Nix
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Charlie Nix, Whitney Grant,
and May Jampathom

Client
University of California Press

This body copy is both legible and beautiful, not only due
to the letterform details, but also in the way the text has
been set. The proportions of the column width, leading,
and margin spaces all contribute to the harmony of its
presence on the page.
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EVOLUTION OF A TYPEFACE
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refined digitally, A typeface can take
years to develop—ecspecially in the OCD
world of House—and a standard font has
approximately 228 characters. Most type
iel!gneﬂ create a family that includes
mman, italic, bold, and bold italic, and
Hnuu\u-lldlllmiliu ‘o, but in a black-
sheep extended sart of way, Its fiest line,
qu..d, called the General Collection,
features more than 50 treatments, includ-
Ing Crackhouse, Haliway House, Slawter
house, and Outhouse.

Tust as Warhol elevated the soup ean,
House mincs the miscellancous ming-
tine of post-Warld War IT suburban pop
culture. Whether it's monster movies,
packaging for Japanese toy robats, ar
the lettering on k-rock Hicrs (House

lettering was done by hand, Its louche
chegance caught the attention of the Las
Vegas Convention and Visitars Authori-
ty, which licensed the font for its *Only
Vegas® campaign.

Roat, 43, says he and the crew bring a
blue-callar approach to design and prefer
1o think of the company’s work as revival
rather than reteo. He's also quick to dis-
miss the idea that graphic design, and the
art world a5 3 whole, ks based on original-
ity. *Total BS,” he says. “We can’t help but

covering up Influences or playing them
down enough o make people think
they're dofing something original. We cel-
chme aur sources, pablicize lhem, even

L,

was basically responsible for those
grungy, distressed fonts that were ublg-
uwitous during the '9os), the firm finds
the type translation. House's Fabulous
typeface, from the Vegas collection, was
a throwback 1o the swinging domain of
Sammy and Frank, when all marquee

170 FASTCOMPANY Oclube 2008

wmhluﬂqwkw&wluﬁ
\ g it

offerings that beeame collectible in them-
;duu.ﬂzmmhmmhdd)u-
di
*505 schHi flick. A eardboard MN—NE
for the House-a-Rama line was so well
designed, amail-order company used it as
auﬂdhrwﬂbﬂdiubﬂiwnﬂ
upon the rebease of a sleek, modern
umdﬂukl.ﬁwumwmw
ating & fictional designer (René Albers
Chalet), then recruiting same of the big-
gest names in for testimoni-
als for the packaging. The joke even duped
a design magazine into proposing a fea-
ture on the rediscovered “master” “It's a
way of saying, Do you want the real stuff,
o do yoai want to go down to Camal Street.
mdbuyalmwllmlnn.'ﬂmb

grllhmln:t;l‘lpitnﬂ.‘
As with music and film, piracy, these
S5 lex i e dedgoes

But theres sill a question of imegrity 3
and quality” And it's a question House
Industrics answers every day. @

House has mounted a stubbornly analog.

:mmwmmw*

a0 siher emagsal

Project
Cover

Creative Director
Scott Dadich

Design Director, Designer
Wyatt Mitchell

Illustrator
The MarkMakers

Client
Wired

Letterforms that have been chosen to
emulate data are a fine display choice for
the cover, but they are appropriate only
for use at large sizes and with a limited
amount of text.

Project
Single page

Creative Director
Dean Markadakis

Designer
Jana Meier

Client
Fast Company

This excerpt from a story about a type
foundry shows text type is used for the body
copy, with a sidebar infographic about the
creation of Neutra, a display typeface.
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Organized entry points

Project
The Culturati Caucus

Design Director
Chris Dixon

Art Directors
Randy Minor and
Kate Elazequi

Designer
Robert Vargas

Client
New York

Spectacular in its complex-
ity, this four-page cultural
survey section pulls off a tour
de force of organized entry
points by using a mixture of
strong grids, the restraint of
two colors, and the simplicity
of two type families. Segments
include an intro, seventeen
infographics, and eight sets
of survey quotations, plus

all of the attendant credits
and other “utility” text. Subtle
changes in width, weight, and
slope, as well as the use of
small but essential chunks of
white space, demonstrate a
masterful handling of detail
and an awareness of how
readers enter and absorb

the content.
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READERS ARE BESET BY DISTRACTION, and unless
they are highly motivated, they will take the path of least

resistance (which might mean ignoring the text completely).

Much has been written about the decline in attention spans

and the competition for attention from all sides. So the

successful typographic designer will offer up an appetizing

smorgasbord of options for the reader, offering many places

where the text may be entered and consumed in bits and

pieces that can be easily digested. This layering and com-

partmentalization may also signal that there is something

for everyone: more perceived value because there is a lot of

content constrained in a confined space.
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HE CULTURATI CAUCUS

WHAT YOU SEE HERE is our first concerted year-end effort to peer inside the city's cultural hive-mind:

We polled

3 poople— potors, musicians, museum directors, even a columnist or two—on what they

loved, hated, and avoided in 2007. Should Wikipedia entries be amended from these results? Um, no.

In many cases, a “winner” got all of bwenty-odd votes, Not everyone answered ev
plcks came out late lust year (see The Lives of Others), and of

v guestion, a few
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ly prvovi 1l of 20075
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Project
Single page

Creative Designer
Donald Partyka

Designer
Cathy Yun

Client
Americas Quarterly

Eighteen different sizes, styles,
weights, and colors of type populate
this deceptively simple single page.
The overall effect is clean, compart-
mentalized, and organized, so readers
may easily enter the text at many
points and choose bite-size info bits.
Infographic options include a map,

a poll with percentages, sound-bite
quotations, and a pie chart.

The delicate interplay of hierarchy has an important
role: relationships of bold and light, roman and italic,
small and large, and caps and lowercase should faith-
fully represent the relative importance of the content.
Typographic hierarchy cues the reader to evaluate the
content in relation to the whole. Variety in typographic

presentation is the key to directing the reader to pierce
the typographic veil. Even modest adjustments in size,
weight, width, color, and slope can signal shifts in the
content to provide entry points. Overall balance must be
maintained simultaneously, making these pages among
the most complex to design well.

STAT BOX

Support for
democracy in Latin
America and the
Caribbean fell to

53%

in 2017, the lowest
level since 1995.

SOURCE: Latinobactmets.

QUOTES

“I think this is
another step
invisibility,
knowing that
it's notjustthe
whim of some
people, butit's
the progress ofa
whole society.”

—Enri
Sanchez,
Costa Rica’s
ﬁr’Sf Dpﬂl:}'g(!}'

CONEressman

“How many
more will have
to die for this
war to end?”

—Marielle
Franco,
Rio de Janeiro
councilwoman,
on March
13, the :fay
before ber

assassination

LLIS RUAJAR PHOTO; 1ESS MARQUEZ GASPAR; MIGUEL TOVAR| LATINCONTENTIGETTY

UP CLOSE: MEXICO

As Mexico's presidential race
heats up ahead of a July 1 vote,
so do the allegations of corrup-
tion involving top candidates.
This has helped anti-establish-
ment front-runner Andrés Manuel
Lopez Obrador. Concurrent
legislative elections, h ?
are unlikely to secure his party

a congressional majority.

Homicides
1t 23%

25339 i»

GDP Growth

2.0%

20,547

ELECTIONS With his two closest challengers duking
it out for second place, Lopez Obrador remains ahead.
The March poll from Consulta Mitofsky gave him an
eight point lead over Ricardo Anaya. In the same poll
12 years ago, Lopez Obrador held a similar lead over
eventual winner Felipe Calderdn. He claimed his sub-
sequent loss was fraudulent.

CORRUPTION WATCH Legislators from the ruling

PRI party voted in March to block an investigation into
contract irregularities between Brazilian construction
firm Odebrecht and Mexico’s state oil company. A lack
of accountability for Mexican officials implicated in the
Odebrecht corruption scandal continues to incite frus-
tration among voters.

NATIONWIDE POLL
GEA-15A asked 1,782 Mexi-
cans: Will elections be clean
or will there be fraud?
McLean

M FRAUD

Moo NOTKNOW

Soure: Wixioo: Politica. Sockedad y Camein, GEA-158, MARCH 2018

. 3

What's Up

MARINE
CONSERVATION
After Mexico created
North America’s
largest marine reserve
last November, Brazil
announced plans in
March to protect

two offshore areas
equivalent to a quarter
of the country's

ocean waters. Chile,
meanwhile, will
protect nearly 450,000
square miles of water.
These are encouraging
steps to protecting
biodiversity, though
governments can do
more to protect the
coastal waters where
species spawn and feed.

What's Down

¥
"

ARGENTINE CROPS
Analysts predicted
Argentina’s worst
drought in three
decades would cost

its economy over $3.4
billion, or 0.5 percent
of total Goe. The dry
spell has produced the
worst harvests since
2009, particularly
battering soy and
corn. A leading grains
exchange estimated
the z017-2018 soy
and corn crops would
be down 14and 6
percent, respectively.
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Systematizing hierarchy

Project
Menu design

Company
Mucca Design

Creative Director
Matteo Bologna

Designer
Andrea Brown

Client
Morandi

A menu can be a tricky piece
of design; many levels of
hierarchy must be identified
and fit into a fairly compact,
yet highly legible form. In addi-
tion, the typical low lighting

of a restaurant environment
may present a challenge to
the reader.
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WHEN A DOCUMENT HAS A REPETITIVE hierarchy, an important function of the design is to make that
hierarchy clear to the reader. The trick is to make the system work in all possible iterations within the docu-
ment. The designer must assess all of the text and identify the worst-case scenarios (usually in terms of length)
to make the hierarchy systematically cohesive.

Torta di

jeotta
inglese 1 SR
3ang jemon alma!

ze trifle ricotta 1art
cioccolato Frutta
cotate with di ﬂlﬁig"':_u“
s cherries {resh seasonal
selle ai partufo
i boseo wmme!.ﬂc"ﬂ‘mm
(o crepe with and ha:
arry SAUCE

i Cassata
rino rosso stachio, €
roasted in red ,:; candied orange

4 cinnamon

Project (opposite)
Single page

This formatted monthly magazine page uses a
flexible grid to accommodate more than a dozen
pieces of text. Every month the vocabulary
changes, but the complex repetitive hierarchy is
always apparent to the reader through shifts in
weight, case, size, and style. Note this example
of “the rule of three typefaces"; even using only
two colors, there is a wide range of possible
typographic effects.

Design Director
David Curcurito

Art Director
Darhil Crook

Associate Art Director
Erin Jang

Design Assistant
Soni Khatri

Client
Esquire
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» thegreatbedraggling n: A PERIOD THAT BEGAN IN THE MID-2000s
WITH THE PROLIFERATION OF EASILY UPLOADED WEB VIDEOS,
WHICH HAVE MADE FAMOUS PEOPLE SEEM UNATTRACTIVE AND
NONFAMOUS PEOPLE REALLY UNATTRACTIVE. (SEE PAGE 50.)

* UNREAL DEATH n: A manner of death so unlikely, shocking, and
brutal that it overshadows the life of the deceased. (SEE PAGE 42.)

e CHILIn:
- Fundamental-
_ ly,astew com-
prising bits of
spiced meat
and sometimes
beans. Easily
corrupted.
(SEE PAGE 59.)

* DUMP 1: A blend of chili
spices added at precise
moments in the chili-cook-
ing process. Done either
two or three times, depend-
ing on the chef.

(SEE PAGE 62)

s engineered n: SURREPTITIOUSLY PLACED INFOR-
MATION IN A CONVERSATION THAT SUGGESTS A FLAW AND BAITS
AWOMAN INTO SYMPATHETICALLY ATTEMPTING TO FIX A MAN.
(SEE PAGE 70.)

® HOLD THE MONKEYS 7: 1. A request
made by a bar patron that specifies his
cocktail should come without tiny um-
brellas, ornamental fruit, or small plastic

© BARREL PROB-
LEM n: The effect
that the heat in the

{g’glgsh(ggt?ﬁ'gsed monkeys. (“I'll take a daiquiri. Hold the
SEotae hes i monkeys.”) 2. A euphemism for any

request to eschew unnecessary accou-
trements. (“I'll take the Sebring. But hold
the monkeys.”) (SEE PAGE 66.)

quor stored in wood-
?n casks, like rum

as opposed to, say,
Scotch). Often results

in rum tasting sig-
nificantly less won-
derful than other
aged liquors (like, say,
Scotch). (SEE PAGE 66.)

* RESTRAINED adj: An increasingly rare
quality among modern architects charac-
terized by not designing a ridiculous build-
ing just because one can. (SEE PAGE 46.)

FIG.1

® MOLIAN SNUB n:
The puzzling phe-
nomenon whereby
beautiful, talented,
charming actresses
(e.g., Keri Russell,
Leelee Sobieski,
Gretchen Mol) are
not in more things.
(SEE PAGE 48.)

GOOD IDEAS
FEATURED IN
THIS SECTION:

® GO SEE MILK.
(PG. 42)

® ROAST AND
GRIND WHOLE
SPICES YOUR-
SELF. (PG. 62)

® SHOW SOME
HUMILITY
EVERY NOW
AND THEN.
(PG. 70)

® TRY SIPPING
RUM AT.

STUFF. (PG. 66)

@ AND BY “GOOD,"
WE MEAN
SOMETHING
OTHER THAN
THE STUFF
YOUR COLLEGE
GIRLFRIEND
USED TO “PRE-
PARTY"” WITH.
(PG. 66)

® HAVE ANOTHER
BOWL. EAT!
(PG. 62)

(—MHIE'. &I’ULUH.)
PAGE 64

ﬂ&'%’hen it gets warmer, it turns green.” ( 2ucchiL, ) Igésgigm'n‘goga‘gﬂgto

i

ILLUSTRATIONS BY JOE McKENDRY
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Using justified type

ALIGNMENT OF THE LEFT AND RIGHT SIDES

of the column, known as justified type, imparts a cool,

clean, considered look to the text. It is a more formal and
even a more authoritative look, so this convention is highly
favored for books and newspapers but less so for magazines
and other documents, which may use a mix of justified and
unjustified type within their pages to indicate different types
of content formats. If not well planned and tailored during

editing, justified type has the potential to be “gappy” be-
tween words, as typesetting software adjusts the word spaces
to achieve justification (see pages 118—119, Hyphenation

and Justification.) If there are too few words in a column,
there may not be sufficient opportunities for the software to
apportion the spaces in a way that will retain an even typo-
graphic color throughout the passage of text.

0

as an unofficial umpire in major
league finance, helping investors
and underwriters gauge what to
buy and what to avoid. Many big
investors aren’t allowed to even
rouch bonds that don't have the
blessing of a good credit rating. 2P ¢

The subprime-mortgage meltdown could—

Jinally—end the credit-ratings racket

officials from Moody’s Investors Service gave
a PowerPoint presentation to a group of mortgage lenders in
Moscow. There were the usual arcana about what the ratings
mean and how the agency creates them. Along with com-
petitors Standard & Poor’s and

Fitch Ra:ings, Moudy’s Serves BUT MIDWAY THROUGH the presentation, Moody's revealed asig-

nificant, and ultinately more dangerous, role that the agencies play

ial muarkets, The sides detailed ¥
feedback™ o underwriters befiore bonds are oven sl They L
ot bivw Moody's and it peers help their clients put together com-
Micared morrgage secarities before they reoeive an officisl rarings
stamp. But this give-and-take can go too fin Imagine if you wanted
1 Be-plus.on yoar term paper and your high-school reacher sardown
with you and helped you write an essay to make thar grade.
The Russian lenders had just been let in on one of the dirtiest
secrets in the mortgage-ratings world, one thae may have

s, giving
¢ Lk

that's now popping: The

ratings agencies have had a bigger robe in the subprime-mortgage
mecledown than mast people know. $o far, irate investors have fo-

the ammunition they've been looking
fior vo finally force the Bg Three t
change. The credit-ratings agencies
“made the marker. Mebody would have
been able o sell these bonds without
the ratings,” says Ohio atormey general
Mare Dann, who is investigating the
agencies for possibly siding and abet-
ting mongage frawd. “That relation-

of papers 1o the Hudson Inssituee, 2
right-leaming Washington think wnk.
Separately, a collection of lalian and
Faropean Union lwtakers sent 2 ot-
tertaGerman chancellor Angels Merkel
smggeseing thar the E. L comsider hreak-
ing the credit-ratings cartel.

AL LA R ]

decades, his{and his competitons”) rat-
imgs became knit into the narion®s f-
nancial and regularory fabric,
Moody’s and S&F dominsted for
decades, and their bisines model was

] QHE HOODY
. ranings in 1gog, with railrosd

bonds. Demand for an inde-
pendent financial review of raifreads

ship was o anybody™

The ratings thar were altimarcly
assigned proved oo generows, con-
sidering the state of the marker. To
make marters worse, the agencles were
misch too slow in the

f the industry’s
wolaribicy, Moody larer moved ino oor
potate bonds and made his mark in the
wake of the 1929 stock market crash,
when none of Moody's top-rared
bonds defanlted. Over the next several

housing bonds, overlooking signs of
cxcess that almeodt cveryone clic roc-
ognized. In July, in a lass-ditch effort
to make amends, Moody's and S&F
downgraded hundreds of mortgage
bonds=—the exquivalent of slapping
food-safery warnings on meat thats
alresdy rorring in the aisles.

Ratings-agency officials concede
thar they work with Wall Street banks,
even ifthey don'texactly shoat it from
the rooftops. *You start with 3 rating
and build a deal around a rating,” ex-
plaing Brian Clarksan, Moody's co-
C.O0, Bue the agencies reject the
accirstion that they tike an actihve role
In structaring deaks,

The problem is that the deals the
agencies helped build are falling
aparr, and the raters are emerging 1
one of the main reasons. The market
for mortgage derivatives is scizing up.
Losses on subprime mortgages are
far greater than expected, And fears
are growitg that a crodit erfsis coald
spread, spilling over into strsctared
corporate and commercial-real-estare
bonds, 2o rated by the agencies. In
late July, Countrywide, one of the big-
gest players in the mortgage market,
reported that it wasseeing a sharp rise
Indefaulis—and not juse ameng home-
owncrs with bad crodit.

Critics are piling on. Joseph Mason,
£ Drexed University Ananee profesor,
and fosh Reomer, managing director

gk Investors boughe 2
subscription to reccive the ranings,
which they used to make decisions. That
changed in the 19708, when the agen-
cies” opinions were deemed & *public
good.” The Sccuritics and Exchange
Commbsdon codified the agencies” #a-
s a5 self-regulatory entities. The agen-
ches alio changed cheir business model.
Nolonger could information sovital to

Home Wreekers
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Robert Priest

Bryan Christie

Client

Condé Nast Portfolio

ere w.:ﬁpmbcauhrapmin'mrtyu.mmmiu uling\!brpxlra:nd' of' the independent rescarch firm Gras
subprime mortgages, many of which are now blowing up. 1t be- ham Fisher, ontling ina report how the wmrd' lmf;"mh:mﬂwﬂwwnan I\mnlv Ma«mn.:‘"ll'mw'rnr.h
by Jesse Eisinger coming clear that the ratings agencies um‘::r from passive rarers, T:rmluh.m‘ msmimi\tklnwh\! rn”n";_"'_‘?"'n:fm‘“ “m‘iﬂ’d_ s
Y T TEAg e P @ lar Lo h
ILLUSTRATION IV RRVAN CHRISTIE thep and th. ild give regul. and critics ‘business. They've presented a series = = =
L 232 Condé Namt Porifolis, Septomberay L <07.Comdd Nast Forifells 233 —|
Project Designer Using only two colors and an uneven column grid, this
Feature spread Jana Meier layout uses justified type to create a clean edge around the
infographic and as a way of balancing special blocks. Note the
Creative Director Illustrator use of an off-center headline and subhead to create counter-

point, and the centered text above the infographic to set it
apart from the body copy.




loans and slicing them up nto differ-

shire Hathaway is the Mo, ¢ hobder of

ently rared pleees called tranches. The

imvestors in the lowest-rated—and

potntially most-profitable—tranches
the markets be availsble solely by sub-  take on the most risk, because they're S, trillion in 2002 Today, the secu-
scripuion. Inssesd companicswould pay — on the ook for the first losses, The  ritization market as 3 whole is worth
1o be rated. *Thatwas the beginning of  tranches can then be sliced up again abour $11 trillion, according to the

the end,” says Rosner. inen new handles. By rhis al Japanese i Momura.

nml;hroumazmpm:.hmm— process, risky loans, such as subpri At an investor p o in June,
[ dir f2 3 heck of o be can he d ineo Moody's shewed thar in 1992, it pro-
i, I for, Moody's has been the thind- red securigies. An investmens  wided rarings on only three credic-
itable company in the S&P  bank’s goal is to have the highest per- derivative products. By 2008, that
yw-m:khdul‘urthcmlhyws. centage afits deals rated triple-Aand to hadmudwé;.a\niajnfdwhd
55 hiah 1 ich Forth b | bicak d i e past two years.
than Microsolt and Gougbe Little  rake on the lowest, riskicse tranches. *This business chabled loans dhat have
wander that Warren Buffent’s Berk- If thie ratings agencics provent the  mever been madie befisre,” says Simon

triple-A
pupe, the deal won't sel, The ratings

iy Fooedi
biedge fund, “There's fairly little ability
m!grond-mluw hn?epndmlyw

becanse the complexity is so high B
LEL B B

cs O HOW DD THE agencies help
0 ereate the securities thar are

s " sk

Moody’s stock.

report shows thar S8c1* has profit mar-  banks—will be unh: and the rar-

gins that wouakd pat it in the top 10, ingsagencies® bottom lines will suffer.

Fitch Ratings, owned by the French  "Bankers get paid a lot of money, The

firm Fimalac, 14 2 distane third in rarings-agency people get p\uhed -

market share bur hisan  saysa hed;

operating margin above 3o percent, th;ﬂu:d\cmmhdon markerwill

about doable the average for compa-  continee to soar.

mies in the S&P soo, uupputw qucition” :hu.hm,s.'lx-—
i 2006, nearly 54 lion, more.

than 4o percent of Moody's votal rev- th:lbugv:m:m h:w_n'lmuldy

A 2001 lawsuit sheds some light. In
100y and 2000, U Amcrican Savings
Bank of Hawaii asked PaineWebber,

wieoe ratings agencies have profited

From Lhe mortgage hoom. its not at all clear

Imuwnumnnulﬂmnr: In 1494,
fts revenue from such eransactions
was a paltry S50 million.

argue thit most imves-
wors till gee them primaridy as informa-
vion providers. “1 think i’ fine thar

nota reoommendation mhlywnﬂ

people actually rely on ratings, but it's.

'hu‘; these complex products, “the
ratings agencics were very banker-,
manager-, and market-friendly,” says
Eileen Murphy, who, before taking a
jobon Wall Street, worked at Moody's
for five years, including three years

d by UBS, to create a prod-
et that would gencrate a higher re-
wurn than it was getting through fts
wypical, safe investment choices like
municipal and corporate bonds,
PaineWebbercreated 2 structure called
a collateralized loan obligation, made

as co-head of
'ﬂwmal«ofhmdmloﬂus

3 Clark-
son sys. And Moody's claims thar it
has stromg systems in place to prevent

new ies. We can argue
bow cha urned out. Te was enlighe-
ened self-interest. They creaned a huge

interest,
action or line of business that’s worth
our reputation,” L!arkwnw b&l‘

for
That's putting it mikdly. The value
of new structurcd-finance deals hit

buasiness—theirs or their customers'.
Securitization is the ar of bundling

upof the risky rans:

actions. A French insurance company

guaranteed A5 B’ principal, The

hankers worked with Fitch, the rarings

=genqr, o put the deal together.
also verted i

A.S.l. bought $83.5 million worth
of the sccuritics, but then federal

- 234 Condé Nust Pertfoli

and Fivch, th ‘thiigg the market b 27 percent. bank regulators disallowed the pur-
contend much the same dhing. year for the past four years, to more. chase, uu:mwm:td by the ratings

But the agencies know that if they in 2006, up that thy AS.B.
erack down too hard, by roughen- wried to rerurn the securities to Paine-
ing standards, it won't be good for Wiehber, bur the investment hank re-

fuused them. So A.5. B, was forced to
sell the securities ot loss. It then did

what firms do in such cases: Itsued.
In defending itself againse A5 B's

accusations, PaineWebber made an

nteresting claime 1t said that Fitch

The recent crisis has led the agen-
cles to make 2 series of embarrass-
ing tweaks. In April. Moody's said
it would start doing what it should

had been intimately imvolved in the o Id d o other markets, g
surpcriring of the dealand tharithad such as the high-flying private equity  scrurinkeing new morgage loans. The
relied on Fitch's for  world, which dep i pany its mod-
i h to stamp dep ible ratings on the  els, created in 2000, were aut-of-dare.
the underl Thell5 Court  bond that pr “Since then, the mortgage market

af Appeall for the Second Circuft
agreed, writing thar A.5. B, had dis-
covered that “PaineWebber and Ficch
had extensive communications about
‘the stracture of the transsctions [that]
concerned what PalncWebber needed
to i o carm an inrvestment-grade rat-.
ing from Fitch.” The ruling also said
the chaim that “Fitch plays an active
role in structuring the transaction b
extremely credible

‘The case is notable in pare because
ratings agencics are rarely sued or even
ensnared in other parties” bwsoies. In
the A8, B. case, Firch refused o mm

firma mm;mlm"mm this

has evolved considerably, with the

works is bocause the rarings agencies  ineroducrion of many new produces
‘have said it works,” said Bill Ackman,  and an expansion of risks associared
4 hedge fund manager who has about  with them,”a Moady’s report s3id. In
36 billlon onder management ina  hrindsighe, it scoms asounding thic
apeoch at a charity con-  the most infl mOgEe
ference in May. “11w big point here  bondswouldn'tbe upgrading its mod-
s that everyonc in the chain gets paid  els regularly to scoount for the growth
up fronr. The raving aj their  incxotic

fle....if they say thedeal works. Ifthey  The changes may be o litte, too
saythedeal docsn't work, well, youjust  fare. Last year, President Bush signed
o across the streer moanotheragency 4 faw o have the S.E.C, moniror and
to get the rating you want. mhraduwmmuklng

Lt B 2 Whathis hew s feemickee

all and purring it under !h: mkm—

Mason estimates that direct losses.
From mortgage sccuritics and other
complex structures called collateralized
debr obligations are already between
570 billion and $100 billicn. And the

the last half of m;——lnn' b:l'un
the soope of the crit widely

over documents, claiming T uE 2006 visTAGE of subprime  scope. The 5.E.C. formalized its rules
under the New York State shicld laws mortgages was troubled from  chis summer.
that allow journalists wo guand their ‘the start, coming as it did when Other ieas for reform are flow-
sorces and methods—a claim the  real estate prices began their descent.  ing in. Rosner suggests that ratings
court didn’t buy. Crediv-ratings agen-  Consumers were offered boans that, st for structured securities use a differ-
ent scale—say, numbers instead of
letters—to differentiate them from
rarings for carporate and municipal
enormously Fon e s e s e
i step ap the training for analyses and
Phesy Biaves thede armes arouned the business, should be compelled ro re-rare trans
’ actions regulardy rather than monimor
them haphazardly. Furthermore, he
s still maintain that cheir ratingsare  times, exceoded the entire value of the efforts should be made to dis-
simply published opinions, which o+ homes they were about 1o buy. Some  tance the agenches from Wall Strecs
vestors are free to heed or ignore. bwmdﬁn\hnemuﬂh’,;h:hln- He proposes that any ratings-agency
But a5 3 result of the subpri These  employes invelved with a structured:
building to i "Iwhms inthein-  finance deal for @ Wall Street firm
rein in the agencics. Mason and Ros- Mand:m i they are  should b T b
mer, for instance, are convinced thar - going bad at 2 rapid pace. able vo foin thar firm. Such 2 waiting
theagencies are hopelessly conflicred. _ While the ag:ncies say ﬂ\qr have  perind atready cxists for audirors.
i Murphy, th
tal flaws™ in the rating process for yu e, the dat suggess otherwise. The doesn't blame the mmgi as:nciu
mortgige-hacked securities, suggesr-  ABX Mﬂ,«hl:ﬁmd:sﬁemhpm alome. “But in the end,” she s, it
ing that the entire world of structured  business, shows thar, il C
finance could be md\cwmnftkmall '.I'hqyshndd

known—subprime scouritics were
already starting vo ger shaky. The
amount of protection for the riskiest
investment-grade tranches was going
down. Yet the agencies continued to
assign high ratings to a big pereent-
age of subprime deals, collecting fees
slong the way.

Wwfwbmakm
position in the markees™

Wit b JERSINCER@PORTIOLIO.COM.
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Project
Feature spread

Creative Director
Robert Priest

Designer
Jana Meier

Client
Condé Nast Portfolio

This second spread creates
counterpoint to the formality of
justified columns by intention-
ally misaligning them vertically
and slicing through the columns
and the gutter with a callout.
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Using flush-left, rag-right type

THE COMMON ALTERNATIVE to justified type is flush-
left type: since we read from left to right, it is important, es-

every line of text. The added advantage of this unjustified
type alignment is that the word spaces are consistent, unlike
pecially for reading long passages of text, that the eye of the those of justified type, thereby aiding legibility.

reader can return to an easy-to-locate place when beginning

Project
Single page

Creative Director
Dirk Barnett

Art Director, Designer
Claudia de Almeida

Client
Blender

The more informal flush-left
format works well for this
letters page and with the
demographic of the audience.
Note the use of blue and black
“bullet” shapes echoing the
letter shapes of the headline
display type; they work as
content bearers and as naviga-
tional symbols.
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LEDNA LEWIS CAN'T LDSE

1 loved your article on Lecna Lewis. Leona is
gloriously lalented. She is a devout vegetar-
ian because she loves all of God's crealures.
She never insults other performers and is
devoled to her family. Leona Lewis isa sainl
who sings Like an angel!

LEONA LEWIS CAN'T WIN

Should Mariah Carey “look out” for Leona
Lewis, as your July cover suggests? Hmm,
let's see. Mariah Carey: 20 years in the music
business, 18 No. 1 hits, 11 studio albums.
Leona Lewis: Debuled this year, ane Mo. 1hit,
one album, | think Leona Lawis is very tal-
ented, but if Christina Aguilera couldn’t

Readerswere much kinderto July's cover subject,
British good girl Leona Lewis [“Leona Lewis Wants
aCuddle ... But Not the Way You Want Ta"), than they
were to the previous month's, American naughty
girl Tila Tequila, One reader, Craig Brabant of Yuma,
Arizona, praised Lewis for her “stunning” looks and
for having a "voice like a choir of angels.” He also
insisted that her hit "Bleeding Love” is directed to
him: "When she sings, ‘But | don't care what they
say, I'min love with you, anyone cantell sheis
singing to Craig Brabant ofYuma, Arizona." Um,
whateveryou say, Craig Brabant of Yuma, Arizona.

BEET IT!

Dwight Schrute is my hero! | loved Rainn
Wilsan's plcks for best fictional rock bands
(“Fakin' 11" July) in your Summer Movie
Special- The enly thing that would be better?
His picks for best beets at Schrule Farms,
Beets rock!

Beets do indeed rock! Personally, we diga
good Burpee's Golden, but Detralt Dark Reds
are nice, too,

SHINE ON, YOU CLASSY DIAMOND

Blender, the articles aboul Vince Clarke of
‘Yaz ("Statlon to Statlon”) and Neil Diamaond
(“Dear Supersiar”) made the July issue

Meil Diamond's answers Lo readers’
questions were both classic and classy.

SEXUAL-METAPHOR ALERT!

You would not know good music if it walked
up, introduced itself, took you out foran
expensive dinner, and then invited you in
for a nightcap and a happy ending. There
wasn't a single thing in the July issue,
besides the Sub Pop oral history (“Going
Qut of Business Since 1988!"), that wouldn’t
immediately put someone to sleep, and
even that story was clearly there for “under-
ground cred” that you don’t deserve.

knock Mimi off her throne, what makes you for me. Rob Sheffield's overview of Clarke’s Wait, musi buyyou dinner and giveyoua
think Leonacan? musical and personal growth was truly  job? To think, we d all this time
NGELA LOF T engaging and, al limes, very ing. And I iting ak it.
IF POP STARS WERE DOGS ... LISTEN UP
x BLENDER READERS:
Y &y Send us a photo ﬁg\ul W want to hear fram you! =)
e and teil us which 3 So write and tell us how you 3’
missic celebrity really feel,
wour pooch 2
recembles. If we BEND ALL -1
prnt it, you'l win CORRESPONDENCE T0: z
Yamaha's vour2cantsPhlendar.com, ]
RHIOMS o Blendex, =
‘ Professional 1040 Sixth Avenue. &
IGEY POP Monitor 15th Floos &
e pom e Hesdphones., New York. NY 10078, g

4 BLENDER.COM SCPTEMOCR 2008




Project
Single page

Design Director
David Curcurito

Art Director
Darhil Crook

Associate Art Director
Erin Jang

Design Assistant
Soni Khatri

Client
Esquire

Another example of the
recurring monthly page shown
earlier, the flush-left format is
more restrained within all of
the typographic “furniture”

IMan

1. THE CULTURE> Robert Downey Jr.in blackface, the Hold Steadg/.
2. THE INSTRUCTIONS>> Absinthe, New Orleans, sex. And GPS!
3.STYLE» What a little color can do for a man. Not blackface.

|
THE VOCABULARY ( st

» EXTRARACIAL adj: Marked by an innate coolness that mutes an
expected discussion of race. As exemplified by Barack Obama, Stevie
Ray Vaughan, Lando Calrissian, and Robert Downey Jr. (SEE PAGE 28.)

. . « purification violence n: A CATHARSIS CAUSED BY
(rules, bars, sidebar tints), so "
the irreqular edaes formed b CONFLICT AND PAIN, AS SEEN IN CORMAC McCCARTHY NOVELS, PANTONE
€ lrregular edges formed by GRAND THEFT AUTO IV, AND YOUR CHILDHOOD. (SEE PAGE 38.) 2603C
the rags appear contained. HH
— T
* WETTING THE SUGAR SLIGUORY OF FIG, 1
g . Z ® PURPLE 1: A
n:1. An exotic cocktail NSRS ot e
preparation whereby Alcoholic bever- ing but ever-present
something is melted ages that one sition within the
2 i has heard of, is oy 3
dissolved, set on fire, intrigued by, but nlera;chmoi Trllckv
j Zo - isnotquitesure ues for Men. It's
J ugg!ed' e A etflphe what to do with, currently in first
mistic expression for such as absinthe; place but being chal-
any kind of exotic prep- ~ mescal.grappa, | jenged by orange.
aration a man might g’é el i malt. (SEE PAGE 49.)
undertake. (SEE PAGE 41))
CONTEXT-FREE
PIECES OF
o physicalabnormality n: A MOMENT OF FRISKINESS IN AN ADN RN THIS

OTHERWISE SEXUALLY STAGNANT RELATIONSHIP, FACILITATED
BY THE EFFECTS OF OXYTOCIN (DEFINED BELOW). (SEE PAGE 46.)

®YOU WOULDN'T
GO WRONG IN
CHECKING OUT
THE FOLLOW-

ING: AMERI-
©OXYTOCIN n: A hor- CANIEEN,
mone released during GENERATION
intimate physical con- PINEAPPLE
tact, such as when you e
kiss your beautiful wife ® UPGRADE YOUR
or when she hugs your S FALTEM.
good-looking friend. & NEW RESTAU-

(SEE PAGE 46) EANTS [N Nl

* IcELANDIC ad. S

Néﬁrn%u?i{é‘r’aaﬂf ©  ® SUPPORTING VOCALIST n: Amusic fan who publicly NO. (PG. 42)

and energetically expresses his faith in, love for, and allegiance
g?lefﬂe%fjg{ %E&E %rﬂithm to a band, indiscriminately encouraging others to listen as well. N 3
normal. (SEE PAGE 36) C?mlrbon among e‘nthll‘lslast"s who are no longer concerned (PG.149)
with “image” or being “cool.” (SEE PAGE 34

-4 “You'll have as much funwith ("-ammemew, ) | “These things go down easy. (" -sauiowompricn. )
., the trolls as with the blonds” \ ™3 ) | [fyouoverdot.all betsareoff” \~ ™scar )

ILLUSTRATIONS BY JOE McKENDRY 25

® LIGHT PURPLE:
YES. DARK
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Using centered, asymmetrical,
and flush-right type

CONTENTS:"ONE BUSHEL OF INFORMATIO

Project
Feature spread

Design Director
Carla Frank

Designer
Kristin Fitzpatrick
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THESE LESS-COMMON FORMS of alignment are fine
when used with limited quantities of text. The flush-right
setting may be a good choice for a caption that sits to the left
of a photo, so there can be a neat column of space between
image and text, for example. Centered text works well with
announcements, as long as there are not too many line turns

If life's a feast,
what are we supposed to
eat? And how much? And when?
What's good for us...and what is suddenly
dangerous? (Fish loaded with toxins!—when
did that happen?) Any female over the age of

1 (or is it 87) can tell you how to shed pounds—
but keeping them off? That's the great mystery.
Until now. We've found thousands of people
who've cracked the code—and they'll share their
strategies in just a few pages. We've explored
hunger—that incredibly seductive drive—and
discovered how to manage it. We've tried
hypnosis to see if it can boost willpower.

|
|

Photographer
Hugh Hales-Took tion is reprised in the shape of the
type. Note the headline's stylistic
Illustrator reference to early fruit box labels.

Neil Gower

Client
O, The Oprah Magazine

The shape of the fruit in the illustra-

for the reader to navigate, and as long as the line breaks
occur logically. With centered or asymmetrical text, the de-
signer should turn the lines for sense and appearance, with
an awareness of the shape of the ragged text. Try to avoid
line breaks that create a shape (unless that is the designer’s
intention—for example, type that fills a polygon).



Project
Single page

Creative Director, Designer
Steven Hoffman

Client
Sports lllustrated, The Baseball Book

This complex mix of lists is well crafted
using a combination of centered, flush-
left, flush-right, and justified type. Note
its subtle use of rules and typographic
hierarchy (weight, slope, case, size) to
clarify the text.

Project
Holiday card

Company
We Made This

Design Director, Designer
Alistair Hall

Client

Royal Borough of Kensington and
Chelsea Transport, Environment and
Leisure Services

This asymmetrical arrangement works
in two ways: first, when the fold is
closed, the title reads The Snow and
the Frost; second, the line breaks
amplify the cadence of the poetry.

THE BASEWALL MOOK

19508 CULTURE

Musse: Flois' Christmar Alburs (Ebvis Presley), Kind of Blue
(Miles Diavis), Tiortd- Frutes (Lintle Richard); Moms Lo
(Nat King Cale}
MaviEs: Lady and the Tramp, Rebel Withoot o Canse,
| Simgn' i e Ruti, O e Waterfrunt, St Bewdevard
i SHoWS: | Love Lucy, The B Sallis
'.Y Sbow, The Honcymooners, Diragner, Whats My Line?
) B0oKs: The Cascher i the Rye by J. D, Salinger;
From Here to Eternity by James Jones; The Foaer of
Pasitive Thinking by Norman Vincent Peale; Lafita
by Visdimir Nabokov, Atler Shrugged by Ayn Rand
ACHIEVEMENT: In 1956, President Eisenhower approves
fanding for intcrstate highway systee, spurring
commerce and the population shift wo the suburbs.
INVENTIONS: pecemaker, cordless TV remote control,
bar codes, microchip,

sEx syMBaLs: Marilyn Monroe & James [Jean

LA Sen. Joseph MeCarthy (R ) held congresional
hearings that became a witch hunt for communises in
government, the military and the entermainment industry.

PERSOMALITY OF THE DECADE: Elvis Presley
€ MARILYN MONROE

_BIBE_

Lasce bro Guonce Baxxasn Siaw
Smive.

Boa Costas
Hinx Hoaan |
Orran Wisrasy 3

Witttaw Raxpoven Hrasst

Evira Puuow

Jomer Sranan

Fmico Freut

Buus Gares

Lusar Bran |
Seixe Lee

Avsexr Exnstaan

Jucksox Pouock

< Huurmmey BocanT

Micuam Jacxson
S Frasisos

Treoss Powm
Fravx Luovo WcHr

>NICKNAMES<
Bill [ Moose ] Skowron a
Willie [ the Say Hey Kid | Mays
Lawrence [ Yogi | Berra
Henry [ Hammerin' Hank | Aaren
Edward [ Whitey ] Ford
Billy [ the Kid | Martin
Orestes [ Minnie | Minoso
Ernie [ Mr. Cub | Banks
Don [ Popeye | Zimmer
Wilmer [ Vinegar Bend | Mizell
[ Puddin’ Head ] Willie Jones
James [ Dusty | Rhodes
Luis [ Yo-Yo | Arroyo
Sal [ the Barber | Maglie
Frank [ Taters | Lary
Harvey [ the Kitten | Haddix
Roy [ Squirrel | Sievers
Joe [ Goafy ] Adcack
Falix: [ the Cat | Mantilla
Frank [ Pig | House
Norm [ Smiley | Sichern

© Mickey [ the Commerce Comet | Mantle

;2 NEws OF THE H.EAL mnm 1950: The Brink's bank job in Bostan nets I thieves more than $2.7 million in I7
minurtes PB5I: The 22nd Amendment to the U.S. Constitution, limiting Presidents to two terms, is ratified 1852: They like lke: Gen. Dwight
Eisenhower elected president; he travels to Korea soeking end to conflict there 1953: Francis Crick and James Watson discover the
doubile-hel d DMA 1954: Britizh Roger Bannister runs the mide in 3:58.4 1955: Rosa Parks arrested in Montgomery, Ala.,
after refusing 10 give up her seat on a bus 10 a white man 1856: Fidel Castro and Ché Guevara mount the insurgency in Cuba that will
eventually overthrow regime of Fulgencio Batista 185T: The U.S.5.R. launches Sputnik [ and 1, the first man-made satellites 1958: U.S.
aircraft accidentally drops atom bomb on Mars Bluff, 5.C.—but it's a dud 1958: Alaska and Hawaii become 491h and 501h stares.

The Page 181



THE PAGE

The multicolumn text grid

Project
Feature spread

Creative Director
Donald Partyka

Client
Americas Quarterly

The end of one story in a
three-column format and the
introduction of a second story
on the same spread are neatly
separated by the use of a new
column grid for the second
story (as well as a tint box,
with the clear beginning indi-
cated with a large initial cap,
large weighty title, and red cap
leading into the body copy).
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GRID SYSTEMS FORMATTED TO CONTAIN TEXT
and images can take many forms and be multifunctional.

They should be flexible enough to accommodate all possible
situations in the case of a complex document or project.
Grids are invaluable in organizing text and other visual
elements and in creating a comfortable environment for the
reader. Depending on the size of the vessel (page or screen)

and the size, leading, and weight of the text, multicolumn
grids may contain as many as twelve columns (as in the
well-known grid used by Willi Fleckhaus for the German
magazine Twen) or as few as two columns. The width of the
column may vary, but principles of legibility (optimum line
length and character count) should be observed.

L2

narions,

P
violemce. Action s imperative,

»
fnd: The flood: economic global impact 35 evidenced
linked 10 EI Nido, s weathes  local While the ¥

o Bolivia,
global warmsing. InaReutess  eru like it in Belize, Conta Rics,  + Establish a task force com-
report, President Evo Morales  Brazil. and Madagascar do not posed of the would's leading
blassed polbution from devel-  have full pol
oped I 4 suppont becamse they sevel i
devaustingwesther. Hohsd s ansneany “petoutoftronble”  policy aimed a cusbing
valid pais. Th icke  cand for the warld Flabs in
cited gy UN. Sec- i with high ading the i
additional multilateral in-
that the L who models for tives, finis g
the least areabio fail 1o mod-
Establishatask vaimicg, sffer the most from  explaring 2ltermative water ify their practices ta con-
e PoY i 1 and
In Bolivia, the effects of iing pply. They i
o asealready
e e Theh d
WG e woald 1 we d . the I basis.Uniike past efforts, any
impactsan adaptatian imple- new Enias)
Rty will with pllots  teeth 1o be effective.
omissbons, . ficcts ranging from political b incenti

watson of the impact on the re-

gion are underway.

P play
ol additional A critical role. In Bolivia, the
govermment hat partnered
ith A

and the world is in desperate
need of aushemic, bald lead-

Electric Power,

ate Noel Kempdi Mercado Ma-

g front. A positive first seep
would be for the LLS. govern

troducing similar programs.

Ultimately, we need the
wetle b Lake 38 Sppressive
first step. and the Unived

Incantivas, PiificCospand BP ta cre-
L
® prkin

tiomal Park, 3 3.7 million acre m uncquiv-
the country. The projectina  4nd consequences of global with lasting revalts,
warming. We must recognize Notwichstanding. over the

resubt of an international car-

e s 34-
dirioa,

fram Defosestation and Forest
Degradation (REDD). REDD, de-
wveboped by policymaken. sci

af the problem, the United

past decade. the US. has failed
te align itself with the core inl-
Hatives of the Kyoto Protosal.

and farekgn

governments have blamed

entises + Embask funded U bias toward developing
. d 1 Jesand

discing embwvions from defoe eeaches LS. cisizons and 13 pressmre its large domes-

estation. 5 daily e indussri

v spuisk substancial inveic-

kexioms, The

feotpring

ULS. is the greatest producer

The most important economic challenge today is energy,
and the next president should focus on research for alternative

fuel sources, helping the

4B Americas Quarlerdy 1ass 1601

and our pock

| -

—forge

MR GIANTIN GRS

of carbos emisskans, and it
will continue to be the global
seapegant fos mary of our en-
wironmental problems unless
it ehanges couse.

Bus finger-pointing
et us nowhere. A new
0.5, administration offers
an oppostunisy 1o 1l the
enormoas leadership vacsum
Py —————_
addressing global warming|
3 new president cam baild
global geodwill, sappest and
appreciation—sentiments
1ha will previde ssuch-needed
leverage 10 advance other \

fowce fomnd that “global warm-

ing s approaching the critical
polat of no return, after which
widrepread drowght, crop Lail-
ure and risimg sea-levels would
be irreversible.” Stephen Byers,
3 en-ehair foe the vk force,
was emphatic that 0.5, non-
compliasce with the Kyota ae-
«cord, citing potential damages
1 the LS. ecmommy, was shost:
sighted. He scated, “what we
have got 16 des then Is get the
Americans as part of the 68 1o
empage in internationsl can-
certed efforts o tackle global
warming..if they refuse 1o do
1hat then other comntebes will
e reluctant 1o take any steps.”
Me. President-eleet, your
country has always been 2
Teader n doey ghobal isdses.
The world is waiting for you to
2t and Fimphore you not to let
us down. Byers akso declared

that “am seclogic tme-bomb it
nicking away” and “world lead-
e meed 1o recognize that <li-
mate ehange is the single most
important long-term ivsue that
ke planict (aces” | dlsagree
with him n one pai
Nivia, and for Belivians, this is
not a long-cerm isswe but a cur-
reat isme that sveds immedi:
ate action. Mr. President-ehect,
3 eleanes, bealthier warld exn
e your legacy

AN TR SRS

Jorge “Tute™

signorethe
Has-Beens,
Look to Brazil.

MAT & FARADOXE Mever has the Hispanic vote
b infl all i

2008—and never has the U.S. had less regional
influence than today. That said, 200 years of his-
toryanda i

you, M. President-elect. with 3 unique oppar-

with the region on everything from energy, aid
and commerie, to secutity and migration.
Uil five years aga, the U5, president was
the most important persan on the planet for
LatinA Seaderof s

impostant investor, market and lender. Remem:
a ged

by your Treasury to rescue Brazil in vee9 and
2003 and Argentina so many times? Remem-
b the £50 billlan package far Mexico in 1997
Remember the smaller countries in need of

Houwse's green light? Remember all the nations
quening up to follow Mexico into the North
American matker? The requests for bilaveral
Investment treaties and OPIC guarantees?
Well, thase days are long gane.
Wisen 3 Latin American thinks today of
a foreign investor, Spain, Latin American
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REPARATIONS
are underway for
the nationwide

country’s founding, and the American
Battlefield Trust has been selected as the
official nonprofit partner (referred to
as the “administrative secretariat”) for
the United States Semiquincentennial
Commission.

The Trusts proposal was chosen
by Secretary of the Interior Ryan Zinke
following a competitive process and the

unanimous recommendation of a selec-
tion panel. As the official nonprofit part-
ner of the federal commission, the Trust
will raise funds for its work and prepare
reports to the White House and Congress
on progress and activities.

The Commission was established by
unanimous votes in both houses of Con-
gress in 2016. It will serve as the primary
body to coordinate and facilitate activities
to commemorate the 250th anniversary
of American independence. The Com-
mission includes 24 appointed members
— four U.S. senators, four U.S. representa-
tives and 16 private citizens — as well as

a variety of ex officio members, including
the secretaries of the interior, state, defense
and education; the U.S. Attorney General;
the librarian of Congress; secretary of the
Smithsonian; archivist of the United States,
and the presiding officer of the Federal
Council on the Arts and Humanities.

In announcing his choice of the
Trust, Zinke noted that the organization
“has distinguished itself in fundraising
and managing high-profile commemora-
tive events, and that expertise will be in-
valuable to the U.S.A. 250th Commemo-
ration planning efforts”

Trust leadership celebrated the news,

‘The North Bridge
irute Man National Historical Park

wcord, Ma.
VATHSOK

with President Jim Lighthizer declaring, “It
has long been our desire to be involved in
the Revolutionary War’s 250th anniversary,
ensuring that the battlefields where the lofty
ideals of the Declaration of Independence
were secured play a key part in the com-
memoration.

“To be selected as the nonprofit partner
for such a momentous occasion is possibly
the greatest honor in the field of historic pres-
ervation. We embrace this challenge and the
opportunities to advance the cause of battle-
field protection and high-quality history edu-
cation, while remaining firmly committed to
our ongoing Civil War mission.” %

*

TITS APRIL annual meeting i Calif,

(0AH), the

largest professional saciety dedicated to the study and teaching of this nation's past, presented the
Civl War Trust (now a division of the American Battefild Trust) with fs 2018 Friend of History Award,

col ons fo the

TRUST NAMED
OUTSTANDING
“FRIEND OF HISTORY”

Accepting the award on behalf of the organization, longtime Trustee and chair o the education committee Dr.
Mary Munsell Abroe rflected on the evolution of our mission. * have seen the Trust's educational eforts evolve over
the past 20 years ino a rich tapestry of outreach programs that employs multiple media to engage audiences,” she
said. “Those programs operate on the principle that preservation and education are flp sides of the same coin — and
thatlearningis a ifelong process. Whether ! i toward teachers, students or batle-
fied visitors of whatever age or background, they all use battlefields as outdoor classraoms that challenge us o find

by prestigious
Organization

America's Civil War past.”
Trust President James Lighthizer agreed, noting he was “gratifed to receive this prestigious award from the OAH,

but,

of American
Historians

friend of history

ly through our

but through our work

o transform theso historicplaces for K12 teachers and students, as wellas adulf learners, nto outdoor classtooms.”

In selecting the Trust fo this honor, the OAH cted the variety of media we employ to reach numerous audiences,
from aur suite of digital programing o the Traveling Trunk, which supplies reproduction artfacts to lassrooms, mak-
ing the past tangible for stuents. Also cited were our free continuing education opportunities for teachers and our

6 HALLOWED GROUND|SUMMER 2018

Trip Fund, which

o help K12 teachers pay for class vsit

Since its origination in 2005, recipients of
the Friend of History Award have included Colin 6.
Campbell, chairman emeritus of the Colonial Wil-
liamsburg Foundation, and two former members
of our Board of Trustees — Lonnie G. Bunch, Ill,
founding director of the Smithsonian Institution’s
National Museum of African American History and
Culture, and Dr. Libby 0'Connell of The History
Channel.

Founded in 1907, the Organization of Ameri-
can Historians seeks to promote excellence in the
scholarship, teaching and presentation of American
history, and wide discussion of historical questions.
Its 7,800 members include college and univer-
sity professors, pre-collegiate teachers, archivists,
museum curators, public historians, students and
scholars working in government and the private
sector. %

FIELD TRIP FUND SENDS 20,0007w STUDENT
TO HISTORIC SITE

Impressive milestone reached in just four school years

OW BETTER to comprehend our nation’s history than to follow in
the footsteps of those who made it?

Early exposure to historic places has prompted many of the
nation's best historians to devote their lives to investigating and writ-
ing about America’s past. To give that opportunity to the next gen-
eration of budding scholars, the Field Trip Fund idea — scholarships designed to help
underwrite school expeditions to these “outdoor classrooms” — was born in late 2014 to
instant acclaim.

On April 10, 2018, students from Michigan's Grand Rapids Christian Middle School
arrived in Gettysburg, Pa., and the 20,000th student sponsored by the Field Trip Fund set
foot on a battlefield. Teachers from more than 200 schools in 39 states have used the Fund
to visit historic sites in 26 states.

“It’s great to get kids out onto a battlefield,” said Trust President James Lighthizer. “Their
visits are thought-provoking and can be life-changing”

Garry Adelman, the director of history and education who envisioned the program
and oversees the application process, agrees. “I do not know whether any of these kids will
become the next Bruce Catton or the next James McPherson, but my hope is that they
become better citizens by understanding their history
better and knowing it more personally.”

Educators almost universally agree that ventur-
ing beyond the classroom — often called experiential
learning — is tremendously helpful for students. So,
in an era when schools’ budgets for field trips keep
shrinking, it is no surprise that they deeply value these
competitive grants.

“Without the Field Trip Fund, my classroom
could never have made the trip from Wisconsin to
Gettysburg and Antietam,” said Dave Wege, a teacher
at Waucousta Lutheran School in Campbellsport,
Wisc. “This ‘Best Field Trip Ever” allowed my students
to walk hallowed ground and connect in a way that
textbooks, videos and discussions just cannot do.
What an experience for my kids!”

Grants from the fund may be used for transporta-
tion, meals, site admission and/or guide fees, and reci
ients are asked to respond with “enthusiasm equity” in
activities like taking photos, writing an article or par-
ticipating with their students in Park Day, the Trust’s
annual community cleanup event. The Field Trip Fund
is entirely administered using contributions designated
specifically for educational activities; no donations
toward land-acquisition efforts are redirected.

The Trust's education goals and resources employ
delivery methods appropriate to different age groups
and skills. Some specifically target students, others
teachers and still others the broader universe of life-
long learners online. Learn more about these out-
standing — and typically free — resources at www
.battlefields.org/education, and consider making a
targeted gift to further these efforts.

Casse hat eceve grants
tiom the Fik Trip Fund
areasked o fumishthe Trust
vilhestmonials, hotos,videos
orothermeans of showing that
they seized the opportunity
afforded them b ising
historic sites.
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Project
Spread

Studio
Jeff Griffeth Creative

Creative Director
Jeff Griffeth

Photographer
Vath Sok

Client
Hallowed Ground
American Battlefield Trust

The two sidebars depart from
the standard three-column
page grid to accommodate
related but distinct content.
Note that the second column
of the tinted sidebar aligns
with the column above to
preserve visual organization.
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THE PAGE

The uneven text grid

AN INTERESTING TREND that goes against conven-
tional practice is the use of uneven-width columns on the

number of mainstream high-circulation magazines that are
breaking out of the usual formats with some hits of “subver-
same page or within the same story. This is a step beyond sive” typography.

the opening paragraph treatment, and it can be seen in a

Project
Single page

Creative Director
Scott Dadich

Design Director
Wyatt Mitchell

Designer
Christy Sheppard

Illustrator
Kerry Roper

Client
Wired

Adding a bit of extra interest
to the page, this short piece
of text exists in two distinct
column widths. Note the
extra-wide white space to the
right of the narrower column
and the super narrow column
under the broken, overlapped,
and stacked headline “Jargon
Watch" at right (that headline
is as much a piece of art as a
headline; it adds a wonderful
color blast topping off the
column, which has no other
room for art).
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Prefabs Sprout
Instant suburb

hits New York.

as if a suburban cul-de-sac took a
wrong turn at the Holland Tunnel.

Prefabis “modernism’s old-
est dream,” curator Barry Berg-
doll says. Since the industrial
revolution, architects have been
inthrall of the idea that houses
could be built in factories, like any
kind of widget. But reality hasn't
been extremely cooperative.
‘Whether because of conservative
public tastes, unachievable econ-
omies of scale, or designers’ less-
than-stellar business acumen,
their utopian visions have mostly
remained fantasies.

Frank Lloyd Wright, Buckmin-
ster Fuller, and Charles and Ray
Eames each had compelling con-
cepts of housing for all, most
of which turned out to be hous-
ing fora few. Modernist masters
Walter Gropius and Le Corbusier
‘were among hundreds who pat-
ented replicable designs that
never materialized. Thomas Edi-

*® press t
tion fence on the corner of 53rd and Sixth,
staring speechless as a giant crane liftsan
entire bathroom into the airand deposits
itin what will be a master bedroom. Cello-
phane House is five stories tall, with floor-

ked outal 1 units
using his “single-pour concrete
system”—which formed whole
houses, down to the bathtub,
from a single mold—before his
company folded. Prefab’s only

to-ceiling wind. t pol steps  success stories have been far

b with LEDs, and. walls made of from quality: Sears,
SmartWrap, an I plastic lami 1with Roebuck sold more than 100,000
p framewascut fromoff- kit houses between 1208 and
the-shelf inEu bled inNewJer- 1940, and the steel half-moons
sey, then snapped together in 16 days onavacant lot next  of World War IT's Quonset huts
to the Museum of Modern Art—joining four other full-  stubbornly squat on military
izet iteth toberaspart oftheexhibit  bases worldwide. (To say
Home Delivery: Fabricating the Modern Dwelling. Itlooks  nothing of the nearly 100,000 =
@ B @ octzooe

JRRGON URTEH.

= Green crude
. Anew kind of
crude oil harvested
from geneticaily
engineerad algas.
The dark-green
syrup thrives on
C0,, which could

be funneled from
coal-burning power
plants, and can be
mada into gasoling
or diesal in convan-
tional refineries.
The results burn
cleaner than petro-
leum fugls.

« Popcorning

v. A chain reaction

I which the acci-
dental explosion of
‘one nuclear warhead
causes others inthe
‘vicinity to detonate,
releasing lethal
radiation for miles
in evary direction.
Newly declassified
documents reveal
that dropping a Tri-
dent missile while
loading it onto a sub-
marine could ignite &
Jitty Pop Nagasaki.
» Edupunk

n. Avolding maln-
straam teaching
tools like Powerpoint
and Blackboard,
edupunks bring the
rebellious attitude
and DIY ethos of 708
bands like the Clash
to the classroom.

= Hairy blobs

n. pl. Prickly prehis-
toric microorgan-
isms that once lived
Inacidic, saline lakes
chamically similar
to anclant Martian
‘waters. The recent
discovery of fossil-
ized hairy blobs in
North Dakota lake
beds could help

In the search for
microbial chia pats
and other exotically
hirsute life-forms
‘on Mars and beyond.
—Jonathon Keats
Jjargon@wirad.com

iusreaTion 5 Karry Roper
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Project
Feature spread

Creative Director
Scott Dadich

Design Director
Wyatt Mitchell

Designer
Margaret Swart

Photo Editor
Zana Woods

Photo Assistant
Sarah Filippi

Photography
Jeff Mermelstein

Client
Wired

This one-pager creates some
extra visual interest by using a
text block (in a larger point size
but with a tighter leading to
match the leading of the rest of
the story) that is wider and wraps
around the remainder of the text,
plus an outsized initial cap float-
ing in white space, aligned with
the top of the text block.

StevenlLevy The Thingamapod

Chumby
Price

5180, chumby.com
What the @#5! is
t? Timepiece, fead
reader, LCD phato
frame, music player,
time suck ...

The chunky, funky Chumby wireless device
was built to feel more like a pet than aniPod.

he Chumby didn’t have to look like a mashup of a beanbag, a TV, and a Birken-
stock sandal. It didn’t have to come wrapped in a woven pouch like a pound of
pistachios. It didn’t even have to have a fanciful moniker that trips off the tongue
and cutely embeds a synonym for friend. But because Chumby does all these
things, this gizmo, which hit the market in February, has a shot at overcoming
its greatest failing—that it’s really hard to explain exactly what it is. (Here’s
my attempt: Chumby is a $180 Internet-widget device that uses Wi-Fitograb
Flash video, RSS feeds, Net audio, and other mini apps. In other words, it’s a
clockradio for the Twitterati.) By sheer force of personality, Chumby gets you

tostickaroundlong enough todiscover
its virtues. 1 How do you get people
torelate toa thing as if it were a pet?
Onewayistoshapeitlike ananimal, as
Nabaztag, a Chumby competitor, does:
Its Wi-Fi gadget is molded tolook like
arabbit, complete with twirling ears.
Much better, though, to work a more
subtle magic. The auto industry long
ago mastered the technique of using
formto evoke speedy, violent wildlife—
evenwhenstanding still, a Jaguarlooks
like it's chasing down prey. “We touch
people’s emotions by using a certain
shape,” explains Peter Horbury, head
of Ford’s North and South American

designteam. 9 The Chumby people wanted
to mess with our heads as well. “Make the
anti-iPod,” company founder and CEO Steve
Tomlin told industrial designer Thomas
Meyerhoffer. “I thought soft,” Meyerhoffer
says, “sotheuserisemotionally attracted.”
That wasn't easy. Manufacturing a Chumby
combines some unusual materials—a flat
glass screen, a somewhat rigid skeleton to
protect the electronics, a layer of padding
for pliancy, and a smooth coat of Italian
leather for sensuality. In fact, the company
had trouble finding anelectronics factory in
Chinathat alsohad the fashion skills to stitch
the leather. But the final product nicely »

puoTasRaRy 8y Jalf Mermelstein
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Typographic “furniture”

THE TERM FURNITURE IN TYPOGRAPHY refers to
all of those bits and pieces that support and separate the text

important structure for the content. They can be decorative

or functional, or both. Column rules and scotch rules in par-
elements: rules, boxes, dotted and dashed lines, ornaments, ticular seem to go in and out of fashion—they are generally
and the like. These may represent signature elements for a considered more traditional; however, they may also be used

recurring publication or project, or they may help form an in an untraditional way.

Project
Editorial page

Art Director
Roger Black

Designer
Roger Black

Image
Atelier Marge

Client
Type magazine

Thick horizontal bars and
strong column rules position
the text in space and create
a muscular structure for the
story. At bottom right, “scotch
rules” frame the pullquote.
Interestingly, the page
design pictured within the
page also exhibits the use

of thick horizontal rules as
typographic furniture.
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Design
and type
working
together
Old-style meets the
nouvelle vague with

work from Atlier
Marge and Long-Type

By Lucas CZARNECKI

TELIER MARGE took
Ainspiration directly from

Théatre de la Bastille’s
Director, Jean-Marie Hordé, when
designing the theater’s 2017-2018
season promotion: “The theater
is a democratic experience in this

first, I believe, if it aspires to a
common recognition, it does not
yield on the real fragmentation of
looks.”

The quote is translated from
an impassioned editorial written
by Hordé in April, which gave Ate-
lier Marge all they needed to craft
the strikingly original collateral
for the trend-setting Parisian the-
ater. Their designs employ the
idea of fragmentation, cutting
together shards of red, black, and
white to create attractive and sur-
prising mosaics for posters, ban-
ners, programs, and more.

The theater, which has been a
cinema and vaudeville theater at
times through its history, began
operating as Théatre de la Bas-
tille in 1982 and came under the
leadership of Hordé in 1989. In the
near-30 years since, the Hordé has
set the two-room theater apart
as an international leader in both
dance and theatre. The gravity of
working for such a landmark was
not lost on stafff at Atelier Marge,
which makes no claim that their
designs have had animpact on the
theater’s position.

They create a ing visual

18

which prolongs, izes and

PAULINEBAYLE P, 55

HOMERE

O BUILD the typographic
I palette, Atelier Marge col-
laborated with its close
partner LongType, %which devel-
ops fonts exclusively for “real-
life graphic design projects.” The
resulting designs juxtapose two
styles: early Modernist typogra-
phy and Dadaist collages.

Typographic, textural col-
lages, reminiscent of Kurt Schwit-
ters in form but not color, draw
the pedestrian’s eye and echo
another line from Hordé’s edito-
rial: “Faces are lost, words and
images blur.” These loud and
often dense graphics appear to
move and fall in place—exactly the
kind of effect needed on crowded
walls in Paris.

The color scheme, frequent
horizontal rules, bold sans-serif
type, flush left treatment, and use
of all-caps harken back to 1920’s
modernist typography a la Jan
Tschichold. Considering the simi-
lar style and subject matter, Tsch-
ichold’s “Musik der Zeit, Wort der
Zeit, Tanz der Zeit” poster could
have been an inspiration for Ate-
lier Marge.

According to Jean Francois
Porchez, founder of Typofonderie
in Paris, Atelier Marge “are sto-
ry-telling graphic designers who
believe that the expressiveness of
typography is a determining fac-
tor in their work. Designing their
own typefaces is a natural exten-

“Ourwork is a typo-
graphic and colorful
radicality—in the
service of expressive
and paradoxically

Jigurative compositions.”

—MATHIEU CHEVARA
Atelier Marge
—
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The privileged status given

to Cuban nationals under the
1996 Cuban Refugee Adjustment
Act of 1966 can be rescinded
atany time by the president.

A presi
exercise his or her
pardon powers
set out in Article
11, Section 2 of the
L.S. Constitution
to end the
incarceration

of the three
remaining Cuban
intelligence
officers.
Commutation of senfences
iredacing them o fime served) 5
inherent in the president's power

1o pardon. Inthe case of the three
remmaining mambers of the origingl
“Cuthan Free" who are stil in prison,
acommutation of ther serfences
would 2 this Gale, mean thary will
Fave sarved 16 yearsin preson,

An additional advantage, aart

Srom addressing the Cuban

people’s sanse o injushos, is that a
commutation could elp aciitate
the release of USAID contracior
AlanGross, who'ts jaed in Cuba

and not yet one-third of the way
theough a 15-year prison senlence.

gricvance

over the continued U
in Guantanamo Bay.

The right of the L1.5. %0 establ

ocoupy a naval base al Guantiname

the treaty would, at Ehe same bime,

Eay dates 1o 190L with modifications  farminate e breaty itsell, Legal
i 1903 and 1934, In the atter year, mrecident supports e conclusion
the LS. and that C: e b
| Sl a
States. . Cortres-Wright £
the said narval station at Guantinama  the Supreme Coort
ot the two i ot agn “Nisimpy
1o modification ofits present mits that we ae¢ hese dealing [wi
s 'y delicati. plenas € 3
termitorial area it now has ] power of the President as the sole
US. grves the oagan of the feg
president the power e fiokd
o0 beha of the LS, but saysmofhing power which does not require as

about the power 1o ferminate estes.
That power i never theless held by the
president. Artucia 1|, Section 1, provides
the president with the “executhe

& basis for s exercise an act of

Congress [.. " [emphasts added)
Relying on that autheeity, thee

Presigent fimmy Carter was abie

power That
power finds its principal appication
1y s laws

n198010
dedense treaty with Tawan tollowing
hig the Chinese

Ukndier Article Vi of the Corstittion,
treaties are conskdered laws of the
Uited States. Should the presicent
decide, in the Langaage of the K34
treaty, bo “abandon” Guankiname,

govesnment in Beging. Similnly,
President Gearga W, Bushin 2001
gave fursséa notice and withdrew from
the riti-Balistic Missie (ABM) Treaty
atified by the Senabe in 1972

@ MOVE TO FULL NORMALIZATION
@ OF RELATIONS

CUEEN

N

Intellectual Property

(WO When the
Protections

ity nalions whes exten benefils. For Currentty. nlebeciual progerty probections

I 4 another nation, torme duty rab product, & Mt between the U.5. and Cuba iee coverad

030 WO members. This means both e LLS. and Cuti must extend Mos!- by an &5-year-cid agreement, the General

}ewatment b rbes that Intpe-Amarican Comntion for Trademark

1 be sk LS. on berms 2. & e 1% the i Commencial Protection. & rumber

mesbers’ goods. of developments in inteliectual property
45, Iewchnd the Article K41 eoemption of GATT wher Kensedy tssued {eybemames, et} have occurmed in the

Undet intervening yeas, O of the mave usetd
any. ot e GATT by ‘ - firs stigs imrestoring normal reltions with
"recessary 1or the probection of &5 essental secunty interes! it J € new agreemment
duct: eadential o of the UL5. i Article XXL that reciprocaly prolects the wreliechaal

property of each country's nationais.

Envimnmenta] The U.5. and Cuba share the Caribbean. As an element of nofmalized relabions, it

Cooperation

malkes sense o e two couriries to enler ino agreements ensurieg reciprocal
cooperation b pecbect Caribbean waters and the fragde snvionments of &5 istands

CONCLUSION

ome aspects of normalized relations—
although very few—require Congress
to act. For example, any ambassador
the U.5. president appoints to Cuba
would require confirmation by the U.S. Senate. The
current representation by heads of the Interests Sec-
tions degrades bilateral relations. The U.5. maintains
diplomatic relations with Russia, Nicaragua, Venezu-
ela, and other countries while having no fondness for
the governments of those nations. It can do the same
wirh Cuba. Another area in which Congress would play
a role is the enactment of investment protection mea-
sures for U5, investors in Cuba. Congress has a role in

ification. But again, the rele of Congress in the normal-
ization process is a small one.

It is clear that a president, using the inherent author:
ity of the office, can take the United States there, When
the moment arrives, there remain a series of steps that
the US.—and Coba—must take to truly establish nor-
mal relations between the one-time Cold War enemies
that po beyond just lifting the embargo. However, some
of the most punirtive elements of the embargo could be-
come the tools of creative, focused diplomacy by execu
tive action. The question {s when, not how.

Robert Muse is 1 Washington DC-based lawyer,

AAAAAAAAAA

this because such protections are most often secured
by bilateral requine Senate rat-  FORSOURCE CITATIONS SEE WWW.AMERICASQUARTERLY. ORG/MUSE
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Project Typographic furniture is used here to
Editorial spread create the illusion of tradition, as in the
style of an old dictionary. The discreet use
of ornament, the modern caps, traditional
typefaces, the en dashes on either side

of the letters of the alphabet, the column

Creative Director
Donald Partyka

Designer rules, and the boxes framing the pages all
Kathy Yun contribute to the effect.
Client

Americas Quarterly magazine
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Decks, callouts, and pull quotes

THESE FUNCTION AS ENTRY POINTS to the text for
the reader who is still undecided about whether to commit to
a complete article or passage of text. They can be playful or
dramatic: this is a chance for the designer to take some liber-
ties and create some typographic focal points that leap out of

the background textual tonality of the content. Callouts and

best of the body copy.

pull quotes may be lifted out of their context within

the text and repositioned to maximize the page design,
or they may be left in place and highlighted; either way,
the quotes should be carefully chosen to represent the

Not

am
am
am
am
am
am.,

but bama bampa barama bam
bammity bam bam b ty
barampa FIRE! was the first
thing she thought of because
nobody ever banged on your
apartmentdoor in a building
like this nobody would be so
impaolite as to even rap on
your door with his knuckles
unannounced in a building
like this much less bang on
it with both fists for this was
not one fist pounding on
the door but both fists T
barampa bam baw bammity
barampa bam bam

SooooCoT

288 Comidé Nast Portfolio. May.0f

FiRe! she rose from the 18th-cemury
burled-wood secretary, her grand-
muther's, where she dlways wrote her
thank-you notes and hurried our of the
study and across the living room toward
the entry gallery sbsolutcly by heesedl in
all these rooms not ane soul to ook o for
help because it was Sunday and her hus-
band was still down in Palm Beach and
mone of the help, net even the Filipino,
came in on Sundays—IAMMITY nAM
mamasaps terribly loud now thar she was
approaching the deos, and an entirely
new fiar stopped her in her tracks. Who-
ever was on the other side of that door
was 1ot velling “Fire!™ or anything else.
A rusu-in rowssk! She could fecl her
hiart start hammering away in het rib
cage. In all their years in this boilding,
nothing even close (o2 pash-in robbery
had ever occurred. She had never heard
of any sach thing ac any other co-op on
Park Avenue, either. Push-in robheries
happencd out on Leng Island in places
like Hempstead and Roslyn or was it
North Rabylon, the last one she read
abouit? in the Thmes? more likely the Pt

Mow she was in the entry gatlery no
meore than twe feet from the door. In
what she meant to be a loud, strong
woice,she said, “Who ks it

The banging stopped, With that show
syllable-by-syllable promunciation most
people would sive for a cabdriver or some

frayed ar the borroms of the pane legs,
from which protruded 3 pair of long,
shiny pointed alligator shoes. They
Tooked like weapons,

“(h,” she said, She started to add,
“Please come in,” but the look on his
face made her worry thar he might do
just that.

Without any preamble, no “Excuse
mee™ of even “Hello," much fess “How
do you da
any comm
once on the elevator—he said, "1 need
w0 speak to your hushand.” It wa
sortof commanding voice thae makes it
clear that | meedd whar | waet—mow.

Meckly: "He's not bere.™

Accusingly: “Where i her™

Tt was none of his business, bue he
was 50 overbearing she heard herself
confossing, *Palm Beach,”

The hig man in the ridiculowsly tight
jeans koaked at her with his mouth apen
and his cychrows squeczed together as
i shve haa just wold him something not
anly astonishing bur implausible, be-
yond the boundaries of reason,

“ll probably be walking vo him Luer
on. If you'd like, I coubd well him—"

“ahiih .. s, he said in 3 bower, calm-
er voice. He seddenly tamned his head
away from her. Somthing had caught
his eye. "Nice vz, Tiftany, rights™

Tt rook her a momene ro realize he

other servitor for whom English
his first language, he said his name,

She lez ouz ber breath and immediare-
y feli her runaveay heart get hold of it-
self. It was merely the new tenant, the
man who had the hedge fund with the
whimsical name and “more money than
God." as her hishand had put it, but why
on carth was b creating such a rockus?

Ever so gingerly, she opened the doar,
He was 2 meat-Fed man wearing 2 rather
shiny—silk?—and rather too vividly
striped open shirt that paunched out
slightly over his waistband. The waist-
hand was down ar hip-hugger level be-
cawse the kewer half of his fortyish body
was squeczed into 2 pair of twentyish
jeans—prefaded? distressedi—were
those the right rerms!—gloriously

meant “vase, the vase on a link: wable in
thi catry gallery, Why e had pronounced
ir the French way she coulin't imagine.
She answered in a toneless voice, “No, |
don't think s0. In fact, it was older and
considerably more procious than a Tif
fany, but she hadn' the faintest desite
prolong the conversation with any dis-
cusshon of the higher coramics.

“Looks like a Tiffany," he said. He
turned a% if to leave bue then swung
back. “Maybe you could pass along one
thing—for when he comes back from
Palm Beach™ He gave the Paln Beach a
cenain edge,as ifher husband's being in
Palm Beach were a pretentious or per-
haps slothful and decadent act on his
pare. “Tell him 1 hope he's having a good
time. What's the name of that club they

hive there, the Evercst or something:™

“The Everglades™—and as soon as
the words passed her lips, she knew she
should have felgned ignorance.

“Well, well him I hope he's having 3
nice time at his club in Palm Beach, be-
cause my wife and 1 are having a lowsy
time in our apartmeent in New York.™

My goodness, What's happened:” She
immediarely regrereed asking thar too.

He took a deep breath ... and then .
& red storm blew.

“What's happened: What's happened
i, T just spent $200,000 0n 4 state-of-
the-art positive-pressure HVAC syscem
in our aparument, and I've gotta put in
mew windows m make icwork right, and
1 gatta pat four venes, four boisy little
vents, through the walls of this building,
which nobody's ever gonna notice=—and

e gorta da it Bew—asn TIE BOART 18
ALL ITS AUBUIST WISD0M 15 BLEAKING MY
OESTRUCTING ME EVERT INCH OF THE
wir!” He paused. "Nawwww ... don't
tefl him that. Just lee him enjoy himself
i fzlw Beach ... an the dub”

“Well, I dont—"

“( course you don’s. Why should you?
Righr? He's the one who's president of
the board, and so why should—" He
stopped abruply.

“Well,in any evene—"

He rrampled the any st oo,

“When we moved into this building,
wewere told this was a first-clas build-
ing, W were told shis huilding was ‘pre-
war. That's all we kept hearing, ‘pre-
war,"and they doa't build them like this
anymare, Okay? Bur they didn'c tell us
i also hasa bunch of ohsolete rules thas
are prewar wo. Prebistoric is more like
ity if you want my candid opinien.”

“T'm afaid thae’s not—"

The that's wot gor fAarcened. “The
board of this building is like quicksand,

THE WAT LN P TO YOUR ARMPTTS, ARD YOI
T WMOVE! AND 1°LL TELL YOU ANGTIER
THING: IT'S KO USE TRYING TO BE RICK
AnD ann w

For men nuking, in many casss, teis of
milliors and up per year, they qualify as
young. They talk about business in

THIS BUILDING! WE TRILD THAT, AND YOU
CAN SEE MOW FAR IT GOT US! NEW WIN-
DOWS, WHICH WOULD IMPROVE THE FRELK-
NG BUILDING, AND FOUR LOUSY LITTLE
BIUCTS 15 ALL WE'RE TALEING ARGUT. LOOK,
WHETHER ANT OF ¥0U PIGFLE LIKE 1T 08
HOT, WE LVE MEKE. | FATD A FREAKING FOR-
TUME FOR THAT APARTMENT! DKAY! THAT'S

WILERE WE LIVE, AND TOU PLOPLE ARE RUIN-
190 1T Fox ot TRLL MM e Oay ™
She shut the door in his face, $he was
ndignant, but that wast't the feason she
shut the door. She shut the door because
she was afraid. The man was beginning
o sizzle like a flase, and she didn’ want
his face to be in hers when he cxplodod

@ J He strikes @ BLACKBEARD THE PIRA

young: ph “pulling the
wrigger™ (making huge risky bets on the
market); “mowing them all down™ fover-
powering companies that ery to hlock
your suraregiesk “This is war!™ (get out of
my way—or ¢lse I'll make you suffer);
“Surrender your hooey!™ (I'm 1 corporate
raider poised 1o rake over your companyl;
W don't et whiat we don't kill™ (if you,
the imvestor, don't make 2 profie, then we
in the hedge fund's management don't
fake a profit curselves, samething oddly
wrue in spirit although, 15 we shall soon
see, bt in face). These people tend to be
Biright and well educated, many ar Har-
ward, I'rinceton, and other top-ranked
colleges. They come from well-cducated

ose right out in the open—

A fiewr days later, she happened to be
satting in ber study recounting this story
0 an acquaintance. She asked him,
“What do you supposs he meant by all
this you people’ basines? 1% lke they
all have a big chip on their shoulder.
What is it that makes these people so
angry and nastyE”

These people are hedge fund managers
such as the bratwurst in blug jeans we
Just met, private cquity fund managens
(who have become increasingly indis-
ringuishable from hedge fund manag-
ers}, stock amd bond traders (but no-
body else in the investmene banking
firms they work fior—especially nog thar
pathetic creature the C. E.0.), and vari-
ous lone-wolf catreprencurs such as real
estare developers, Everybody who cares
at all knows their accupations, hut
what’s their probles?

There are some heavy-hitting Medi-
care-qualified hedge fund managers,
motably Carl leahn, 71, and the bome ran
king, T. Boone Pickens, 78, who made

You put onc toe in"—he lifted f his
weapons and pointed the roe down with
3 mock prissiness—*and it SOCES vou ALl

ILLUSTRATIONS by KAGAN MOLEOD

$1.5 billion—f in a single
year, 3004, Bur most of these people are in
their late thirvics and carly to mid fortics.

Blackbeard, who took whal he wanted
(l'-?.’.d WAS ACCOUNTARBLE TO no one.

families. They still enjoy the visgin animal
hiealth of youth, They are flush with
optimism and confidence, as well as
monty, With all thar geing for them,
what inna nameagod i their problem?

MULCT towms, Sta) Wt
enwich. With s
wildernessless-
d arboreal dells,

nearly one-tenth of all hedge fund mon-
ey in the warld. This town of 2,000 has
become the Wall Street of hedge funds.

The collision of new mency and old
maney o, to be more accurate in our
American context, slightly older mancy,
has been 3 recurring drama. At the tum
of the zoth century, Edith Wharton es-
tablished herselfas perhaps America’s
grearest female nowelist by focusing on

By o7 Condé Nast Portfolis 209

Project Designer Client Stacked repetitive large words are certainly a way to draw the

Feature spread Jana Meier Condé Nast Portfolio reader in; on the opposite page, the pull quote is made more
interesting by shifts in typographic case, slope, and color (as

Creative Director Illustrator well as the use of an illustration). Note the use of text over-

Robert Priest Kagan McLeod lapping an initial cap to indicate a break in the story.
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Company ™

10 r-kl'lt_'u_]]'l on
your com-
pany. How

C.LA.:

are pushing

corporale
esplonage 1o
OMmMinous nNew

extremes

Project
Feature spread

Creative Director
Robert Priest

Designer
Jana Meier

Photographer
Matt Hoyle

Client
Condé Nast Portfolio

The treatment of the deck of this opener

is quiet and surreptitious, as befits the
imagery and the headline treatment.
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The "birth and death” of the text

JUST AS WE ARE BORN AND WE DIE, so the text one another visually. Some of us lead boisterous, flamboyant
begins and ends. Mark these seminal events well; regard the  lives; others, lives of quiet simplicity. As always, evaluate the
text as a discrete entity and plan its unfolding as you would a  nature of the content and make your typographic decisions
lifetime. The birth and death of the text should be related to accordingly.

EHAPTER &

| Paiute Cutthroat Trout

Oweorfeynchis clarkit seleniris: Chromosomes, 28 =6ig. All meristic

absenee af spots on
| thio bauly of seloniris, But even this is sot  sure: fire distinetion. Dr. Behnke wrote of
| gl sgn i iy Al ! g
d fivad = " e sl e, Bebahybogint 167 Saryiler’s origimal
Fhehrs et ok i escripuion of o wi Bl “The:
! i color i g, e whunles by el sl with
| wwry bedwaters of the Fast Fork Carson River el Toe upper sisrfare: s pale yellow i alive
webriehs bl ibimost o bl spsts anil whch hesaid — or L Lateral strpe light
hher sl by Luvsiliml A Huel thory been o rod. bl ricks ooy veniral ser
Tl whee Paiuse cusiBraat et aceair The Haer rrar white B ight brownialh abe e Ui
| Califisrnas I I Fish s 13 ek reu il thoe ket gt
s live o q el wiah vl and gk ey fit
[ P pnk. ty xdiibn pal
. T il et . s e s
i ay s ke that jarthy outlined
shasding 1 light lemnon yellow oo the sides, with Ahsigh the morhing ths.”

A —

Project
Cutthroat: Native Trout of the
West

Art Director
Charlie Nix

Designers
Charlie Nix and Gary Robbins

Client
University of California Press

The elegant text treatment
elevates the content of this
book and is consistent from
beginning to end.
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Andrénico Luksic Cralg

Mr. President-elect, it is time for the 1.8,
to present a “New Deal” to the internarional
community, one which restores the integrity
of il and the f glob.
al institutions,

You have pledged to inspire change in the
administration of the domestic matters that
confront you, [ hastén to encourage you, at
the same time, 1o address the global impact

Figgiare

bargo is not only di
it lacks economic rationale. All atremprs 1o
blockade commerce are vulnerable in one way
or another and, at the end of the day, they are
counterproducrive. The recent change of gov-
ernment in Cuba, as well as the start of a new
administration in the U.5., provide an oppor-
tuniry to re-think a policy which may have
made sense in the past under different condi-

of your election and the p ilities that new,
distinet and medern U.5, policies might rep-
resent to nations around the world and this

hemisphere,
You must provide very clear and power-
ful signs that a new era has epened, in which
Furthertrade things will be different, when the U8, is will-
liberalization ing to reach out to the world with a friendly,

willdellvera ©Penhand,
Asan entrepreneur and businessman from
significanmt ¢y, | would like to offer three suggestions
economichoost  for your global policy that I fecl are most rele-
vant to Latin America but which may also pro-

andnpowerful vide a clear message to the world.

It is fi that you conduct an
therecovery cxiensive review of the current U.S, trade
fromthe current embargo of Cuba, with the intention of end.
ing it. This antiquated policy, marooned in
the Treasury Dep has produced a very
slowdown. negative image throughout the Americas. The

A2 Americas Quarterly £a

but now no longer does.

Second, it is important that you play an
active role in advancing multilateral trade
agreements. Further trade liberalization will
deliver a significant economic boost and a
powerful impetus 1o speed the recovery from
the current global economic slowdown. This
is a more reasonable alternative than allow-
ing the trajectory of inflation and recession
to continge and impodes a lower cost upon
the Americas in both economic and social
terms, namely by attacking unemployment
and poverty.

Despite the recent failure of the Doha
Round, the U.S. can still push for trade liber-
alization initiatives at the World Trade Orga-
nization . Alternatively, such liberalization
schemes can be achieved at the APEC level or
indeed at regional or sub-regional levels.

Third, you must address immigration early
in your tenure. It will undoubredly be a paliti-
cally volatile subject. But it may also be the
first opportunity you have to demonstrate
1o the world the goodwill of the U.S. and, as
such, would become the cornerstone of your
global policy. This matter is of preeminent
concern 1o the entire Latin American region
as fraffecrs most of our nations either directly
or indirectly.

On these three issues, we anxiously await
vour leadership, with the same hope for real
change thar so many citizens of your narion

believe you represent. I look to your admin-

istration to be the author of real change for
global policy, bur especially hope that you
will focus due artention on normalizing policy
toward Latin America, a region that has long
been either too prominent in U.S. policy or
almost entirely neglecred. .

Andrénico Luksic Craigis the Vice Chairman

of the Board of Directors of Banco de Chile,

PORTRAIT BY CHRIS LYOKS

OR MANY YEARS MOST LATIN AMERICAN PRES-
idents favored maintaining close relations with
the United States. The best university students
coveted scholarships to artend graduate school
in the U.5., and thousands of the more than
190 million poos in our region migrated to the
1.8, —somerimes at great personal risk.

But “the times, they are a-changin’” Today,
many Latin American leaders—and their peo-
ple—are trying to establish some distance
and develop their own world views while at
the same time work together toward achiew-
ing a more permanent autonomy. President
Hugo Chiver in Venezuela and a few others
hurl heavy verbal artillery at the U.S. every
day. While other socialist Presidents in the
reglon may not be as offensive, the recent ere-
ation of the South American Security Couneil
lead by Brazilian President Luiz Indcio Lula da
Silva, in which even Colombia, the closest ally
of the U.S. is participating, is symprtomatic of
the change.

It’s not so much that the region has become

Maria Teresa Ronderos

:Develop aNew
Hemispheric

Vision.

a long way in the last decade. Its democracies
are ing. As guerrilla lead-
er Joaguin Villalobos once said: “In this region
social and polirical actors who had no participa-
tion are now seated at the table of power; with
elections and democracy, violence has ne rea-
son to exist.”

Its economies have matured as well. In the
longest and greatest expansion in the region
since the 19708, average Latin American GDP
grew arcund 4.8 per cent each year between
2002 and 2007, At the same time, many Latin
American cities such as Rosario in Argentina,
Cuririba in Brazil and Bogoti in Colombia are
proposing new and creative urban models for
the world, in which the car is no longer the para-
digm. These are cities of parks and public librag-
bes, of exclusive bicycle lanes and brand new
public schools in the poorest neighborhoods
designed by prominent architects.

In spite of these transformarions, U.S. pol-
icies do not seem to reflect that someone is
taking note of the change. Too often we find

Bur a feeling of disill
with what the United States represents has
emerged.
The next U.S. president must take these
changes into account as he develops new poli-
«cies towards the region. Latin America has come

AMENICASQUARTERLY.DRG

the same i look at our ies and
the same narrow-minded approach guided by
short-term UL.5. interests in the region: open
markets for American business and fighting
illegal drugs.

Hence my first recommendation to the

s Americas Quartery 43

Project
Feature spread

Creative Director
Donald Partyka

lllustrator
Chris Lyons

Client
Americas Quarterly

This related family of stories has repeating
elements that link them together as a
package. The type treatment is fitting for
the serious content, which aims at influ-
encing political policy makers.
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Chaos versus order

Project
Influence chart

Designer, lllustrator
Marian Bantjes

Client
Marian Bantjes

An infographic of methods,
mentors, places, and graphic
movements that influenced
the artist is @ masterful blend
of organic organization. Its
items are contained within a

free-flowing and rococo frame-

work that is orderly, yet wild.
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OPPOSITES ATTRACT AND CAN COEXIST. Some-
times we crave structure; other times, we want nothing
more than to break free from that very structure. As long as
the designer’s intention is clear, either approach may work

@ soiTRC TR

well—or, in some cases, both can work together, playing off
one another. Type, whether it’s individual letters or passages
of text, has the plasticity to accommodate chaos as well as
the inherent structure that allows it to be well organized.
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Cyber-

Neologoliferation

In the age of
the Internet, the Oxford =
English Dictionary s coiing o
face to face with the boundlessness of the English language. Dy Contrmge
By Iamos Gleick Py

and bis Band of Jexi

ovlord Erelid, Dice 2

prphass gl B T ind a half, "Basically %
i!dnw\pwl?plhylud,ndoiﬂ\hgl?h«mm’hﬁﬂ.“l'h‘ml|ur|gdinl|ﬂl76. 'k
we were

carda He picked up » stack of §uinchoby4-inch slips and iffled through them. A thou-
Tiporaphy by Sam Winsloa

prgemigret |

Project
Feature spread

Art Director
Arem Duplessis

Art Director, Designer
Gail Bichler

Client
The New York Times Magazine

Here we can see order on one side, disor-
der on the other, achieved solely through
the creative use of type as illustration as
well as information.
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Commentary, marginalia,
and alternate languages

AS EARLY AS THE HEBREW TALMUD, commentary extra-wide margin outside of the primary text area (hence

on the main text—indeed, layers of commentary not unlike the term marginalia). In order to set the text apart even

the text threads that are everywhere online—needed to be further and to respond to the narrower measure, marginalia
accommodated on the page. The Talmud, a marvel of typo- is usually set in a smaller point size with correspondingly
graphic structure and hierarchy, employed many ingenious proportional leading; sometimes its color or slope are also

techniques for incorporating commentary, which ran around  different from the main text.
the central text. More common is the practice of allowing an

—_—
Project
Birds of the World
Art Director
Charlie Nix PheasantS,
.
Designers Pal’tl‘ldges,
Charlie Nix, Whitney Grant, and GI'OUSC'
and May Jampathom B 2
Client
University of California Press
Americas PHEASANTS, PARTRIDGES, GROUSE,and PTARMIGAN
An elegant treatment of are not generally considered real beauties, being known mare as deab brown
marginalia is used here to game birds. But the main family of these chickenlike birds, Phasianidac, with
? ) N a natural O1d World distribution, contains some of the slobe’s most visually
provide some info-bits about striking larger birds, chiefly among the pheasants, like the Silver Pheasant,
the species. Crested Firchack,and Comuman Peafow! ilbystrated here. The most historically
(and gastronomically) significant,if usually unheralded, member of the group
is Asia’s Red Junglefowl, the wild ancestor of domestic chickens.
All chickenlike birds (except buttonguail) are contained in order
Galliformes. In the past, most {excluding the megapodes and curassows)
were included in family | nidae, but more recently, the grouse (treated
here), v occur over North Ar 4 and northem Eurasia. have been
separared into their own family of 1§ species, Tetraonidae, and the New
Warld quail into their own family (treated on p.87). Phastanidae irself now
contains 155 species,including partridges, francolins, 1, O1d World
quail, and pheasants. Several Old World species, such as Chukar, Gray
Part Jand Ring-necked Pheasant, were introsduced to North America
as grame birds and are now common here
Birds in these groups are stocky, with short, broad, rounded wings;
long, heavy toes with claws adapted for ground-scratching; short, thick,
chickenlike bills; and shortor long some of the pheasants havir
to § feet (1.5 m) long. Some small quails, such s the Harlequin Qu
only about b inches (15 cm) long. Many species, particulacly among the
pheasants, are exquisitely marked with bright colors and intricate patterne,
L ———_
e et
Cl FHEASANTS, PARTEIDOES, AND GROUSE; BUTTONQUALL 33
— e
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Project
Blow-Up: Photography, Cinema
and the Brain

Company
Pure+Applied

Client
Distributed Art Publishers (D.A.P)

Offsets in body copy relieve the density of
the text of this scholarly work and provide
a framework for the narrow text blocks
used for footnotes (typically relegated to
the bottom of the page).

Project
Karsonwilker's 12 Days in Serbia

Creative Director
George Mill, aka Stanislav Sharp

Client
Publikum Calendar Project

This unusual exposition of a dual-language
text uses alternating lines of language

in opposing colors. The reader slides an
acetate insert to cover one of the two
languages, so that only alternating lines
are visible at any one time.
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Tables and charts

INFOGRAPHICS (also known as data visualizations or
information architecture) should be typographically related
to the body copy with which they coexist. There are a
number of excellent texts and online courses specializing
in designing tabular material. This type of design work is

a specialty all its own. However well-designed tables and

charts—and all infographics—may be, the typography must
be carefully crafted with an eye toward proportional rela-
tionships and a stylistic compatibility with the surrounding
text. Clarity and legibility are paramount when conveying
this detailed information.

An over
and the
are buyi

Budgets

What They're Spending

Percent Change in 2005 2006
Military Exp Expendi
2000-2006 5% of GDP | (millions)®
26% 5908
chite [N sa3s% 28% $4.858
usa [ 5451 A% $528,692
Venezuela [ s3.06% 12% $1924
Colombia [l 3sen 37% $4.609
Bolivia [l 23.00% 16% 5155
Canada [ 18.36% 1% $13.507
Brazil [} 16.08% L6% $13.445
Peru | 0.74% La% 51086
201% || Mexico 0a% 53136
11205 [} Argentina 10% SLBAT
constant 2008 US§

Peru The figures from 2005 do net
inclode the transler of 20 percent
of gas production revenues. feom the
stabe-cwned company CAMISEA for
the armed forces and rational police.
IS Figures are doe fiscal years
(Dctoder 1-September 30) rather

Bolivia Figures inclade some civil
defense expenditure.

Chile Figuees include direct fransfers
from the state-owned copper
company, Corporacion Nacional

def Cobre {CODELODY, for military
perchases. Figures ame for the

Ecuiadar Carrend price figares for
1957 to 2000 represent the doliar
value of miitary esgendture al the
market exchange rate for that yeac
Mazieo Figures are for the
adopted budget, rather than achsal
wxpenditure, Figures do net include

GRAPHICE BY
ARED SCHNEIDMAN DESIGN

WS

sdopled budget, rather than actual milary pericns. than calendar years.

expenditure.

B2  Americas Quarterty Fri o) AMERICASGUARTERLY, ORG fail 2007 Americas Quarterly 83
Project Illustrator This complex infographic combines a number

of tables and charts in a very straightforward
and legible manner, using simple typestyles
and plenty of space to lay out the charts,
tables, and diagrams.

Feature spread Jared Schneidman

Client
Americas Quarterly

Creative Director
Donald Partyka
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Project
Single page

Design Director
David Curcurito

CONTENTS

October 20081 vel. 150/ mo. 4

Art Director
Darhil Crook
{ continued from page 58 |

The 75 MOST INFLUENTIAL

Associate Art Director

Erin Jang
PEOPLE ofthe 21ST CENTURY
Client A register anc glilr':und -mu‘}_lnllnmplr:i;m‘nfﬂ!wm? ln?m.:::whu-.mﬂinf.ad Dot
i M oo sS4 st o st o s e, Sotetio s e 1,
Esquire i
Ower 80 0w)
To analyze the characteristics of the Camrenthesds et ol
subjects of a story, this infographic, :r_‘: e | Bera e RS
set at a vertiginous tilt, slices and iy Business. n el
dices using a composite of profiles. et | . ;-E:I,
It is stylistically in keeping with the e | .\ | \
entire issue's package of profiles. e .\ . ::i:; Biiasirer "‘%':'-"'
' i NI RS
.‘ \ Y
N W
) " \
'-'r.': , ¥ |
Princes T L. remne m
E S| e | &Y L
S J.“.I;:::f;..";. il SR T
The DIASPORAS
’ ' "

Project
Feature spread

Creative Director
Dean Markadakis

Designer
Jana Meier

Photographer
Jonathan Worth

Client
Fast Company

Lists of statistics (which can otherwise be
visually boring) have been enlivened here
by the use of simple graphics, changing
the scale, color, orientation, and expres-
sion of numbers and text.

221 : THE INDIAN DIASPORA

Il ln may become

power: Indlans sleesdy are.

155 : THE

GOOGLE DIASPORA

s major As Google terns ten, some of

Thae rise of Ballystan. w0 create

Wy Parag Khanna

62 €50 10-08

the peaple who bullt i sre dispersing

Googles of their own.

Sy Luke Dittrich

{ centinued om page 64 |

289 ; THE AMERICAN DIASPORA
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Americans fike Barrett Comiskey
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By Chris Sones
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Navigational devices

PAGE NUMBERS, FOLIOS, and other navigational Other navigational devices include any directional signals
devices are mission critical for designers; time-challenged that assist the reader: arrows, dotted lines, section heads,
readers have little patience for finding their own way. and any and all typographic or related glyphic elements that
Though small and shunted off to remote areas like page serve this purpose. Designers of mobile and tablet apps must
bottoms and corners, these bits of text provide the important  integrate UI/UX design elements including taps, swipes,
service of navigation. Whether located in a prominent spot pinches, and other ever-evolving gestural navigation

or a lowly one, readers depend on their guidance. markers, indicating them on-screen.

VII'| THE ROMANS AT PLAY

times compared with the
present day.

ST

SLIDE UP FOR CAPTION

Project Client Viewers have many options to navigate this screen; they

iPad app Kids Discover may slide horizontally to change the timeframe of the
magazine image, they may slide up from the bottom for a caption,

Studio and an arrow at the bottom right directs them to the

Brobel Design following screen.
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TAP CIRCLES TO GO TO OBJECTS SWIPE DOWN FOR MORE

MESOLITHIC CEREMONIAL NEOLITHIC FLINT NEOQLITHIC
FISH TRAP AXEHEAD BOWL MACEHEAD BAG

|
1]
i
L]
i
g
I
]

o0

BASKET PAIR OF COGGALBEG BROMZE AGE TARA TORCS
EARRINGS GOLD DISCS GOLD HOARD FUNERARY POTS

(O Speed Racar

MOOGHALN GLENINSHEEN CASTLEDERG IRON BROIGHTER :
HOARD GOLD GORGET BROMZE SPEARHEAD BOAT §
CAULDROM i
Project Each image links to a
Tablet app descriptor of the
object, as we are
Studio directed by the info
Joe Zeff Design line at the top of the Project The illustration |ncorp_orates
screen. We can also Single page screens keyed to the list at
Client “swipe down for more.” right; numbered indicators
ien .
Joe Zeff Desi An additional naviga- Creative Director help readers navigate to the
oe ceft besign tion button (top right) Scott Dadich screen matching the text.

will tell where each

object is located. Design Director

Wyatt Mitchell

Designer
Margaret Swart

Illustrator
L-Dopa

Client
Wired

The Page 199
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Margins and gutters

Project
Cutthroat: Native Trout
of the West

Art Director
Charlie Nix

Designers
Charlie Nix and Gary Robbins

Client
University of California Press

This classical horizontal book
format lies fairly flat when
open, so the gutter has suf-
ficient space to accommodate
readability. Spaces between
columns and overall page
margins are generous but

not wasteful.

Project
Editorial spread

Creative Director
Blake Taylor

Art Director and Designer
Sarah Garcea

Client
Inc.

The four-column grid is used
with three different typo-
graphic weights, styles, color,
and leading. Because the text
is set rag right, the columns
have plenty of space between
them. Note the “hanging”
length of the numbered

text blocks, a more casual
approach than the first two
columns, which are bottom
aligned.

This magazine is perfect-
bound, so it requires a
generous gutter to separate
the pages.

200 Typography Essentials

THE SPACES WITHIN AND BETWEEN areas of text
are places where the eye can rest; they also help define the
tenor of the content. Books have a more leisurely pace and
the margins and gutters reflect that pacing; magazines and
newspapers are “busier” and more urgent in their appear-

ance, so the space around the text is lessened.

Gutters and the space they require depend on the width of
the project and the binding (as well as the weight and flex-
ibility of the stock). A saddle-stitched project will fall open
to the page more easily and therefore need less space across
the gutter; a perfect-bound project, stiffer in the middle, will
need more gutter space so that the text does not get “swal-
lowed up” in the middle.

O ]

ANATUS 4NE FETURE FRBERIETS

qu efly gaining
am. Can peer

,our prob\@rm

XZA HIGGINS was drowning Tn
five short years, her production
company, Parent & Co, had
grown from conducting a series
of intimate, local gatherings to
presenting more than 20 annual
events across North America,
connecting tens of thousands of
parents with brands. Parent &
Co. was clocking midseven-
figure revenue and double-digit
growth—yet Higgins still had all
16 employees reporting directly
t0 her. “My day would be non-
stop questions from direct
reports,and I needed to figure
outhow to keep the company
culture positive while getting
shit done;” she says. So, last May,
Higgins did what many founders
quietly do: She took the problem
to her mastermind group.
Mastermind groups date back
to Napoleon Hill's 1937 book,
Think and Grow Rich, but in
recent years the concept has
resurfaced. The construct is
simple: Two or more entrepre-
neurs agree to meet roughly once
amonth to confidentially work-
shop one another's business
challenges and share notes on a

By Kate Rockwood

CEG of Purpl onkey

CEO of Paront & Co.

Prosantof o

(incentive structures) to madden-

ing (beating out a copycat com-
petitor).

Higgins's group—cight
Chicago-based female founders—
had been meeting monthly for
about three years, and knew
enough about Parent & Co.to
help solve her problem. By
September, Higgins had a new
orgstructure in place, with zero
turnover and no dip in morale.
And when she needed to take a

variety Rather
than apolished networking
group in which CEOs put on the
brave face of perfection, s a
safe space for them to bare

their vulnerabilities and short-
comings, where they can peek
over another founder's shoulder
for guidance on topics mundane

sixeweek medical leave late last
all,

reports allowed me to do that—
and the company still thrived,”
she says.

Ahalf- or full-day commit-
‘ment once amonth s a consider-
able investment, but founders are
finding the mastermind returns
tobe more than worth it

840 INC. ® JUNE 2016 ®

® PHOTOGRAPH BY LYNDON FRENCH

'AVOID YOUR INDUSTRY
To jurp-start growth at her
Ashburn, Vigia-based ks

SEEK ASIMILAR
METABOLISM

Joining a group that doesn't
Share:

Cheet, Byitany Rose. petls

and biggest quesfions. Then
<he sought out a masfermind

you'e
justfrom
mindsel! she says.
When a martialars studio
owner talked about his suc-
cessful afterschool prograrm,
Rose launched a similar idea
at her refail locations. “Three.
years later, our afferschool
program is  subsfanial
porfion of our income—and

of amastermind group.

rating. "We signed upfor
agroup that was all solo-
preneurs, and fwasaterible
it because they wer

cing halssuaswe wer
5ys co-founder Dusfin
Brackeftof Hive Digital Strat-
gy, in Denver. He's grown
revenue by more than 50
percent the past four years-
50 he joined a new group.
focused on growth. Collin

language,” Holmes says.

- founders” If there's an open-  mastermind group asks the

e L "
e 3s . ®
Finding Your Tribe o
mastorind o o b oo oy o ow to Find
tackle everything from org charts fo growth strategies. or Deslg“
Mastermind " Mastermind
S Ready fo give peer
groups are P— — e oml e st e Tenforing a ge?

Buckionn Music
Focus on the Facilitator |

3 L] 5

KEEPTHE
KEY Sometimes, youl walk in CONVERSATION
1fyou want peopla fo fr wondeing how fohandlea  FLOWING
By aiemiogs badre emyioleam s’ Moniny mestingsarent '
signamutual nondisclosure  how fhe personis being be-all and end-al,
agreement and m: managed fhaf has f says Blanseft-Cummins,
minimurm, 3 ix-month change Tha's because who has faciitated mulf}-
commitment says Candice  'mermbers doritjust ple mastermind groups.
Blanseit-Cummins, founder  brainstormi=1hey asKGUES:  iost have come woy for
ondchel soeenceoficer flone o gt fothe bfom mormibers o sty in ouch

SR g v O v e
Wit SRR e w
Pl pouporemal o

el UndersianclomseonelSl  founder ofan infegrated k qui

Tefenal, share rlovant
news, or address deeper
City "As a leader of a busi- problems. In Grossman's
ness, even your C-suite will

tellyou the things you fhink

business—ta be able o give

‘marketing firm, and now. ‘ﬂ“ Like. T"“En!fep‘rlitlﬂr

eal racommendations—
could fake six months,

e pending on the industry, phone calls between

official gatherings are

encouraged, "becaushe

moreyou get fo know each

other, the more you can

help each ofher’

tough quesfions fo make
the right decisions.”

ings, which can fank

mormentum of fhe group.
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Framing the text

LOOKING AT THE TEXT as a unit, how much space
should be allowed around the edges of the page, and between

newspapers have conventions all their own (generally there
is not as much space devoted to framing the text in these).

two pages? Classical proportions such as the golden section In web design, space is even at a greater premium, with

rectangle are often used in book design, and magazines and

margins that are almost nonexistent.

Project
Open Studio

Company
Studio of ME/AT

Designer
Alexander Tochilovsky

Client
Cranbrook Academy of Art

This novel turning ribbon

of paper forms a frame
within a frame and provides
multiple surfaces for text;

it works neatly with the
photography opposite with
its unfolding spaces.

Architecture

Project
Editorial spread
T Bibde. Ba, 1t s perfectiy logical i
AFPS erwesl medam of conmunics uu-umn-?:: :-w:
Design Director st Gk e | Ut wosa 8 o e o i | e e T sy
Roger Black E i L ol e S L T B
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ln-all an ngrained model 0 resdiog Selvers o0 Usis Exarstsly Lhe conoept 1 She
Client . and experiencing the Nitde. From | throogh the use of types that | came whether you're mading an
) “Therean en ot D ekerod wah | exseson ot Dt wore ot | i et 10t o
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Floating in space

THINK OF THE TYPOGRAPHY as a person, who needs a certain amount of personal space to feel “com-
fortable.” How much space should be left so that there is a feeling of enough separation? This may depend as

much on the circumstances as on the type of person (or content).

Project This handsome page of body copy
Facing Fascism: New York and with its massive initial cap, with
the Spanish Civil War the image on the opposite page

of the spread, feels balanced on
Company the page.

Pure+Applied

Client
Museum of the City of New York
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EWYORKVISUAL
artists with lefiist sympark ol supp d effort p ¢ Spaintd

¥ P
nment when it Jer attack by Fi

in 1936; th

tinued to agitate for its survival and for an end to America’s ;mbargoonm:l itary
to the embartled Spanish defenders through fund paign
exhibitions, and potent visual | mmgesum Irhc H.cpulafumgovcrnmm: surren-
dered mwm‘l‘. .«.W dertal d by their recent
iaccessesin gaini | work-relief for artisss through the establishment of the
Works I'-ogmst tration’s F«iml Art Project (WPA-EAP) in 9;-; and in
Yentay 1

e 5 5 ) air i

federal workers and d d artists” rights inthe larger society.
The national Artists: Union {AU) was formed in New Yorkin 1935 by the same
arzists who agitated to gain work-relief programs and then found empl
the Wra-FAP. Along with eff institue deral suppart for the arts
and Lrione forfederal wosd rhers: Ul bareidi d
current politics and rallied to support Republican Spain. The Artists' Union raised
funds ios:ndm Fu“yrqmppcd bul with its | b d on their
sides. to the A | outside Madrid. ' Thirty-five national AU mem-
bers went to Spain as fighters, lr.\nslalors drivers, and nurses, and more than half
were killed; among the New York contingentwere Paul Block, who died in Spain
in 1937, and Phil Bard, Mildred Rackley, and Joseph Vogel, who all returned to con-
tinue organizing and making art. * Bard was sent hack ro America after an incipient
heareattack. Rackley worked I for Dr. Edweard K. Barsky. head
of the American Medical Burcau, and a3 2 hospiral adminiszrator; on her return ro
New York, shewas elected the only woman vice-president of the Artists’ Union in
1938. " Vogel, like many ather leftists, went on his own initiative (most likely with
Communist Party clearance) and was circumspect later in discussing his experi-
ences with interviewers. * The Artists” Unmplodm:dmmam;u;m Art Froat,

\ﬂ!ld\pub.ulw‘l news, essays, and photographs from the S his became
i source of inf for R 1 i Loy )
thcwuhmmmmdmﬁmng
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Project
Feature spread

Company
FB Design

Creative Director
Florian Bachleda

Photographer
lan Spanier

Client
Private Air

Enfolded by typographically aero-
dynamic brackets, the centered text of
the opener floats in harmony opposite
the centered close-up of the plane's
curved hull.

Project
Birds of the World

Art Director
Charlie Nix

Designers
Charlie Nix, Whitney Grant,
and May Jampathom

Client
University of California Press

Classical page proportions with an
extra bit of space added to accommo-
date marginalia make for a handsome
and comfortable format, with plenty
of breathing room for the eye.

ILUE
TRAVELER

MORGAN FRE
TO STICK CLOSE
AND MAYBE MELP SAVE DELTA MUSIC.
Y MICK KOLAKCWSS]

Cockatoos occur in aliost aIJ terrestrial habitars within their ranges,
l‘lum s (Inchuding the margins of ! hrulslands and even
i hercverthey dfood kaces toToost and nest.
Like other p ighly social, i y foraging and rosting
in Aocks. Theyear fnms, s, seeds, flower parts, :md some insects; some e
heir strong bills to extract insect farvae from wood. Using their powerful
feat o branches and their bills ially, a third foot, cockaroos
chumber methodically though trees in search of food. Juse as caged parrots
Ao, they will harig gymnastically at o angles and even upside down, the
better to reach some delicious morsel. Cockaton feet, with their pow ml
claws, also function as hands, delicarely manipulating food and by
1o the bill. Cockatoo tongues, 4 in other partots, are thick and muscular,
s teh scoap pulp from fruits and hold seeds and nuts for the bill to cnzsh.
Alcough many spcie e pramaity i trees,some, prsain el such
x5 Galahs, ground. Some of th pechalized
halls e gy i the gmlmd fiot roats.

Monagamos breeders, cockatoos farm long-term pairs that generally
remain together all year. Mot species breed in cavities in live or dead trees;
nests are lined with wood chips. The female anly or bath sexes incubates in
the former case, the female may be fed an the nest by her mare. Younj are
fied ax nestlings and fledglings, by both parents. In some species, the young
stay with the parents until the next hreeding season.

Lodulmgmaﬂiy,m nhzr.mwrl hemug they nest in tree cavities,

i

andthe --m teees they b ) 4
Hand ch Also, they are p d by farmicrs
and orchardists becase they eat soeds and fruit 4 uu;w.aml ure punuu] for
the pet trade, In Australia, cockaos such as the Galah, Cockatiel, Red-
tailed Black-Cockatoo, and Western Corella, have long been poisoned
ar shot 1o protect crops. Sulphur-crested Cockatoos are considered 1o be
real pests; they damage trees in orchards and, apparently exercising their

ful bills, tear up car windshickl wi d house window moldings.
Tht(_n'l:ﬁxlskmg advantage n{ngmulm and artificial water supplics,
now occur throughout Australia in large numbers and are as much a
past of the landzcape 44 kangaroos. Two cockaton species are considered
vulierable and three are endangered (one each in Australin, Indonesiz, and
the Phillippines).
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Turacos

TURACOS are lange, colorful,. sub-Saharan African forcsts,
woodlands, and savannas. They ane known for their brilliant plumage and
Tiave long been hunted for their feathers; mraco feathers are commanly
wsed in ceremonial headdresses of varions African grovgs, including Ease
Affrica’s nomadic Masai people. Being large and tasty birds, turacos are also
pursued for the dinner table. Visitors to African foresss and ssvannas are
made quickly aware of these birds by their raucaus, aften repetitive calls,
somne of the most charcreristic sounds of these habitars. The rwenty-

three turaco species are all confined 1o Africa; they are known as louries
in southern Africa, The family, Musophagidac, although its classification
is controversial, is usually placed in order Cuculiformes with the cuckoos.
g, but despite being fruit-
eaters, turacos rarely eat wild bananas.). Some of the furscos are formally
5 .mn] others ane known as go-avway- birds, for theirloud

(Musaphagislae refers to hanans of pi

Iy F-

Turaces, all with conspicuous, somerimes colorful crests, are 16 to
1 inches (g0 to 74 cm) bng and have shor, strong bills; shoet, rounded
winigs; anel Tong, broad ails. Many have bare, brightly colored patches of
skin around their eyes. Most species are primarily a seiking glossy bhue,
green, or purplish. Studies of turacos show that their bright coloring ar lease
partially reflects the foods they eat. Some fniits in their dict provide copper,
and a red copper-based pigment (sracin) inigue to turicns provides the
brilliant reds in their plumage, Similarly, the deep greens of some species

TuRACos - 1859
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Theory of Relativity IV

LAST BUT NOT LEAST, once again and always, it is the typographic relationships that exist on the page,
screen, or document that are the ultimate arbiters of the success of the designer. Clarity of intent, clear separa-

tion of elements, typographic harmony, beauty, and legibility must reign together to form a satisfactory whole.

How to set type legibly

Using the right type for the right job
Proper, proportional spacing

letter spacing is proportional to word spacing (kerning)
is proportional to line spacing (leading)
is proportional to length of a line of type

(this equals width of column, number of characters per line)

is proportional to indent of paragraph

is proportional to spaces between columns (gutter)
(if there is more than one column)

is proportional to margins on the page
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BUSINESS IS THRIVING, OIL DEALS ARE -
FLOWING, McMANSIONS ARE RISING...IN TRAQY
by DENIS JOHNSO!

A BAT

Project
Cover

Design Director
Robert Priest

Art Director
Grace Lee

Photographer
Sacha Waldman

Client
Condé Nast Portfolio

AY

WWW.PORTFOLIO.COM

A clear sense of hierarchy, har-
monious type choices, excellent
legibility, and elegantly tailored
type fit together with an arrest-
ing image and a strong main
cover line to create a memorable
and stylish design.



Project
Single page

Creative Director
Scott Dadich

Design Director
Wyatt Mitchell

Designer
Margaret Swart

Photographer
Todd Tankersley

Client
Wired

Playful and dramatic, this
modern page with multiple
text blocks manages to keep
all the plates spinning in the
air; the text is accessible and
inviting, and the informa-
tion feels organized and
structured.

“more ¢
thing we ever wanted to know ahuut the actor whose
AC ted YouTube hero

GuitarHeroWorld
Touryvs. Rock Band2

N b

Google Transit

ar .'.rll‘h your Nin-
tendo DS

IncaseKRINK sleeve

Chemical Erothe
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My passion for the glorious things that are letterforms was
first ignited by my calligraphy teacher at Cooper Union,
Donald Kunz, who had studied under Lloyd Reynolds at
Reed College in Portland, Oregon. A few years later, as
president of the Society of Scribes, I had the privilege of in-
viting and hosting Lloyd, who was a gurulike spiritual leader
to our lettering community as much as a scribe, to visit and
teach in New York City. Other calligraphers taught and in-
spired me in the years that followed: Donald Jackson (Queen
Elizabeth’s scribe), my great mentor Hermann Zapf, Alice
Koeth, Lili Wronker, Paul Standard, Jeanyee Wong, Sheila
Waters, Ewan Clayton, Peter Thornton, and many others.

I engaged in lengthy (and beautifully written) correspon-
dences with calligraphers in far-flung corners of the globe
and enjoyed the artistic company of a large and generous
extended family of fellow scribes. To this day, calligraphy
and my comradeship with all calligraphers occupy a deep
place in my heart and soul, and reminds me of the source of
all design principles.

A love of words and letterforms led me to a rewarding career
as an editorial design director. My first job in publishing
was at Cue magazine (now defunct), which was still being
set in hot metal on linotype machines, with headlines set by

magazine design and typography (most recently in Cal-
gary, Toronto, Atlanta, Minneapolis, Denver, Moscow, and
Amsterdam). She has written over fifty articles for various
design magazines including Graphis and Print.

Saltz’s two books documenting typographic tattoos, Body
Type: Intimate Messages Etched in Flesh, and Body Type
Two: More Typographic Tattoos, were published by Harry
N. Abrams Books (www.bodytypebook.com). She is also a
contributing author for Phaidon’s Archive of Graphic Design,
and a co-author of Typography Referenced: A Comprehensive
Visual Guide to the Language, History, and Practice of
Typography, published by Rockport Publishers.

hand on composing sticks. There I experienced the tail end
of hot type in the mainstream of mass media. A whirlwind
of short-lived technologies followed, and now we are firmly
ensconced in the age of digital typography, with approxi-
mately two million (!) typefaces available (as of this writing)
for our delectation.

I am indebted to many authors who have written eloquently
about typography, none more so than Robert Bringhurst,

in his magnificent work, The Elements of Typographic Style.
His erudition, sensitive phraseology, and abiding respect

for letterforms and their use may never be surpassed.

Many colleagues in the design world have given generously
of their time and talent to contribute to this book, especially
Joe Zeff, Bonnie Siegler at Eight and a Half, and Luke
Hayman at Pentagram. I thank Donald Partyka and Mirko
Ilic, who, for many years, have provided me with guidance
and wise counsel. I thank my editor, Emily Potts, for inviting
me to write this book and for her encouragement along the way.

Finally, I thank my wonderful husband, Steven Beispel,
whose humor, understanding, patience, and love have
sustained me throughout this and all of my endeavors.


http://Lynda.com/LinkedIn
http://www.bodytypebook.com

A

ROGKPORT

EAN

Typography
Essentials

100 Design Principles
for Working with Type

An essential reference for designers since 2009, Typography Essentials:
100 Design Principles for Working with Type, has been completely refreshed
with updated text and new graphics. Hardworking and visually inspiring,
Typography Essentials is an easy-to-reference source for designers seeking
to deepen their typographic expertise. It is a practical, hands-on guide on the
effective use of typography for designers of every medium.

Each of the 100 principles helps designers deepen their understanding and
knowledge of letterforms and their use. With down-to-earth explanations and
hundreds of real-life examples, Typography Essentials isn’t just educational,
it's also enjoyable and entertaining.

ABOUT THE AUTHOR

Ina Saltz is an art director, designer, author, and photographer, and a
professor of digital design at the City College of New York. For over twenty-
five years, Saltz was an editorial art director at Time magazine (international
editions) and other publications, including Worth, Golf, and BusinessWeek.
She is the author of seven typography courses for Lynda.com/LinkedIn
Learning, as well as the author of Body Type: Intimate Messages Etched

in Flesh, and Body Type Two: More Typographic Tattoos (Harry N. Abrams
Books); she is also co-author of Typography Referenced: A Comprehensive

Visual Guide to the Language, History, and Practice of Typography (Rockport).

ALSO AVAILABLE

FORM &

FUNCTION

Layout Essentials,
Revised and Updated

978-1-63155-631-5

781631 " 59647

Design School: Type
978-1-63159-320-8

Type Form & Function
978-1-59253-674-0

ISBN: 978-1-63159-647-6
$24.99 US | £16.99 UK | $32.99 CAN
Visit QuartoKnows.com

Follow us on n @ L 4 ﬂ

52499

6

9

Optimum line lengths
Increasing leading

Tightly stacked lines

Indicating paragraphs

Initial caps and drop caps
Opening paragraphs

Orphans and widows
“Rivers” of space

Eschew decorative type
Celebrate decorative type

Text overlapping images

Text overlapping text

The text block effect

Theory of Relativity 11

Legibility, legibility, legibility
Legibility taking a back seat
Limiting typefaces

One type family

Six necessary typefaces

A need for every typeface

Text typefaces versus display typefaces
Organized entry points
Systematizing hierarchy

Using justified type

Using flush-left, rag-right type
Using centered, asymmetrical, and flush-right type
The multicolumn text grid

The uneven text grid
Typographic “furniture”

Decks, callouts, and pull quotes
The “birth and death” of the text
Chaos versus order
Commentary, marginalia, and altemate languages
Tables and charts

Navigational devices

Margins and gutters

Framing the text

Floating in space

Theory of Relativity IV
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